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ABSTRACT „ \ ♦ , ^ • ^ 

The guide offers sug^gested, curriculum- materials in 
consumer edjacation for secondary schools or as background inf ormatioii 
^ f or teaching adults* It focuses on ah understanding of decision 
. r" making, t^ie eqpnomic system, and management. The units of instruction 
are based on 13' concepts: (1) the process of decisi/on making in^ 

• relation to consumer behavior; (2) relationship of values and g«als 
to economic competence; (3) influences 'off the economics system Vn 
individual and family consumption; (U) analysis of the business 
system as related to consumerism; (5) relationship of national^^^ 
income, money, ana banks to consumer practices; (6) ef fect of ^^ices 
and stabilization procedures on the economy; (7) rel^ationship of 
taxation to the monetary system; (8) banks and consumer credit 
services; (9) effects of 2Ldvertisi!» and .protective aids on consumer 
practices; (10) managiSg^nd investing finances; (11) individual and^ 
family protection through insurance; (12) financing individual and 
family housing; and (13) financing individual and fatnily 

.transportation. Each concept provides inf ormatioJL^out, ^ts g^eneral 
purposes, objectives and learning experiences, and references. SampZe 
instructional materials are-^ presen.ted , in a separalie (112 pagesy and 
consist of information- sheets, charts, illustrative materials, 

• learning aqtivitie^^', games, ^orms, additional references, .and other 
concept-related teaching aids. (EC) 
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, . FOREWORD , s ^ 

The United Sftea recently r«achiBd a trillion dollar groaw nat ional 
product. Thla accoapllshiMnt which Is unique to the history of -auklnd 
requljped 196 year*. It is estimated that in leas than ten yearr^ two 
'trillion dollar economy will be attained.- These alw>8t inconceivable 
figures point up the distinct need for continuously ^proving the 
teaching of consumer education. • ^ 

In oxider to cope with the multitude of choices in 'the market place 
the student will have to make decisiona to satisfy the quality of living 
desired. An understanding of the role ot the consumer and the producer, 
marketing practices, new laws, and agencies wh^ch protect and assist 
individuals is essential for the effective use of resources. 

This guK^e was defveloped unde^'the direction of Mrs. Ava A. Gray, 
Assistant Professor of , Home Economics Education an4- Mrs. Beulah Whorley, 
JUisoclate Prdfessor of Home Economics Education. A number of persons 
participated in th<t selection, development and field testing of the 
curriculum materials. Special acknotf lodgement is given to Miss Frances 
Rudd, Stat# Olrettor of Consumer and Homemaking Education^ for her ^ 
ditectlon and support. Mrs. Janlc^ Blanchard, State Supervisor of Con- 
sumer and. Homemaking Educatlon,wa» eipedaUy helpful in defining the 
concepts and generalizations used; Genuine appreciation is expressed 
to the following graduate studentf and/or teachers who asuisted in the 
development and field testing of ,;|he guide: Patricia Alkman, Pauline 
Caudle, Avis B. Cotton, Georgia F. Compton, Anna Davis, Harda Ellsandro, 
Betty Jo Ezell,f.Jean Foreman, kMy Fulton, Diaqie Galloway, Margaret Kemp, 
Phyllis Klsslre, Sherron Hancbcfky Jolene Highf ill, Helen Huckabee, 
Martha Margrave, Yvonne Starlitg, Lynette Taylor, Ruth .D. Walker, 
Earnestlne Wilton, Peggy WardT/ 

■ • ' \ r . ■ . 

It is hoped that teaicher;^ will find this guide useful as a basis 
for the selection of objecitlyies, sub;}ect ma'tter and learning experiences 
for the instruction of consj|i|iiier education. The materials will need 
to b^ adapted to the interi^its. and yucatlonal levels of the students 
and the content expanded wjtth information from current periodicals, 
newspappriB, radio, televl^|oii and qualified resource persons. 
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INTRODUCTION * ^ 
• DEVELOPING CONSUMER EDUCATION PROGRAMS 



skills 9 concepts and understandings that are requited for everyday llvlni| 
to achieve 9 wlthfn the framework of his own values and goals y. maximum 
satlsf action and utilization of his resources 

^ Ideally » the educated j^onsumer will be able to participate fully 
and effectively In the market-place In order to bbtaln maxlnum benefits . 
from •'his reisources. Major objectives Include enabling' the Individual 
to develop these understandings: ' ^. *^ 

1* That there are alternate choices and courses of action which 
are open to him. 

2. That decisions are based on desires and priorities. An educated 
- consumer will stop and think about the consequences to both 
himself and the economy of his ultimate action In the market-* 
. place* 

The approach in a consumer education program should be^ positive and 
focus on developing an understanding of the role as a cbnsuifter In 
society as well as developing .the ability to determine personal prlor^ 
Itles. The understandings needed Include developing an appreciation for 
the system of marketing » the ^rights and responsibilities of both consumers 
and producers y and an appreciation of how marketing activities' affect 
conaumei^s^ producers » government » and the who].e econoiqr* 

Essentially^ there are three basic Influences on consumer behavior. 
One Is an economic consideration which Is really the availability of / 
money or credit to the particular Individual. A second lis psychologicil^ 
whl^ Involves* subjective preferences » status and prestige^ peer group', 
recommendations » taste » quality » fashion. The third coxjislderatlon Is 
sociological^ wherein patterns of behavior reflect the influence of 
environment^ family » customs and mores » and are translated Into market 
activities. The blend of these three considerations is unique to each 
Individual. Education of the consumer strives to help the consumer 
recognize that the rationale for his actions la based on the influence 
of these, three factors. Programs of consumer education should be cer«- ^ 
tain to give equal emphasis to each of the three elements. 

There is a difference between consumer education and consumer 
information* In^ contrast to consumer education » constimer information 
deals with specifics such as slze^ weighty color » and use rather than 
value relationships • It la temporary in nature and it changes with the 
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change0 in the market-^place. To relate to a cbnsuMr that Br^nd^'A** la 
Better than Brand V'B^* £or'"X" nuadier of reasons may be valii^ only for 
that particular monent or location* Unleia there 1^ aoaie learning < 
attached to this kind of Inf omatlon whlcli the Individual qin apply or 
relate to a subsequent liltuatlon^ then it cannot be classified as - 
education. Learning that results froB trial and error experience la 
also education when it is carried ijver and becomes a foundation for 
further understanding. * " — < . ■ ■ '■ - — ^ 



the 1^ 

the subject areas to be covered in a consumer education program. The 
senior citizen will be qulte<interested in raedicare^ healthy food^^and 
perhaps investment and use of leisure time* The Interests and ntadf of 
a group of teenagers would be quite different from oth6r groups in most 
jrespects even' though some of the toplco would overlap. The consumer 
education program must take into considocation not only interests df 
the group^ but the age and ability levels^ and the ^social framework. 
Some of the basic topics for consideration oay include mon^ management » 
budgeting^ buying^ advertising^ food^ clothing/^ shelter^ transportation, 
credit » savings and Inveotments. taxes » low. nubile and ftrlvate agencies 
which assist, inform and protect consumers. And other subjects which 
the individual consumer must deal with ox^ a aay«*t6«day basis. 

Th^ techniqueii employed in teaching consumer education should be as 
practic(il as possible so as to enable the individual to relate the 
materials^ directly to his^othu problems. Discussion should relate to the 
everyday life around us and with a degree of .sophistication which is 
conaistf^t fvlth the interest of the individual. In other words, thk ^ 
interest and calj>ability of the individual are the controlling fact ore. 
*The educatidpal materials to be used reflect this philosophy, the most 
basic tools b^ing the dally newspapers, pe^rlodlcals. radio and tele** , 
vision. Jeitthooks and similar publications should be relied upon to 
build a foundation and for referencQ purposes. * - » 

-One person would find it difficult to maintain an expert rating 
continuously/in all consider matters. This Is the reason that current 
materials from the newspapers, radio. *and television are regularly 
introduced and applied whether the class is in a school, community ' 
center. In a neighborhood ^btomunJ^ty action program." or for a senior 
dtitens group. The most effective way of updating information and 
understandings regarding the market«*place ti to litlllse the resourcfs 
avail^able in the comttunity. it^ls mu(fh more effective for an automobile 
dealer to, discuss buying with a group than for them to read a checklist 
of do* 8 and don*^ts. Having students actually fill out a loan application 
is more revealing to them than a discussion of the requirements for 
obtaining credit. Resource persons representing business. liO^or. 
government, and education are readily available in virtually every 
coamunity. . The contribution of these people not only brings the latest 
information in a given subject area. bu% it; aim exposes ^the4<idiidLdual ^ 
to a .vatiety of points of .view and thus broadens his base for bound \ i 
decision making. . ^ 



4 

Orientation to the Guide 




Society needs educated coiiawera atf alX levala. Ideally » conauMr ^ ^ 
education prograiia should atatt In a pre-scfctool situation auch as the 
Head Start Program a^d' ^continue throi^hout Ifonul achool levels from 
kindergarten through: university as well as Into adult li£A« Since 
people are consunets all of their llves» there is a continuing need for 
— ^educationp^o^ Imptovr thl^ifunc^^ 

unique heeds for consuiner education just as the elementary school .chil4 
has his needs « In each. o| these cate^prl^ emphasis^ should be givan 
to the unique consumer education iaeeds of the heads of households and 
of the Underprivileged. 

In developing consumer education programs f ot disadvantaged groups 
or for ethnic groupo with spaclal language problems » the teaching of 
the basic^^kiils of readin^^ writing, and arithmetic may assume a 
primary role,^ |n fa&t, the^buiid-in motivation of consumer education 
has been known to stimulate the acquisition or Improvement of. these 
skills when the reading or arithmetic problems were formulated s^ that 
the student could easily visualize the 'solution as being of inmfdiatey 
practical value* Obvious ly» it is to every person's advantage » in the 
market-*plach%' aa*. elsewhere » to develop these skills' to the highist degree* 

. - ' A - 

. • • ft ■ 

A conisumer education* program doea,not try to direct a person's values* 
The values held by an individual shouln be considered sacred and outside 
the realm of matters treated in a tconsumer education program* The 
objective^ of 4x consumer educat^^n program are destroyed if one individual* 
were to Impose his values, on .i^dmeone else* Consumejc attitudes and 
behavior may be altered to some degrae because , of education and^ulti** 
mately, values may also change. No individual should » under the guise 
of education, attempt to dictate for others choices which are based ^ 
in fact, on his own subjective' system of values.* 

Consumer education is a;> constant need because of the constant changes 
in the market-place and the changing character of a person's consuming 
role throughout his< lifetime. It follows then that schools are in the 
prime position to prepare pfi^raons for their consumer role Just as they 
have assumed responsibility for preparing students for their ptodiicer 

*rol?ss. Adult basi0 and continuing education present many opportunities 
to prepare, as well aa to update adults in their consumer roles. 
BuMLness is in a particularly sttrategic position to help the consumer 
stpy^ current with the changes in the market«-place and to give b$fi±c 
^^tipXt to all programs wherever possible. Specialised servlee' orgen^ 
izatiopi such as those for workers ^ the older citizen, youth t end the 
underprivi^^e^ed, and others -c^n acsumo responsibility for developing 
programs f:o 'meet the needs ol their particular metiii^exjs* Xhfi essential 
point: is thet there is a universal responsibility to Wssist the consumer, 
wfi^^^^'Vtir his paii^ticular needs, to perform more effectively in the * 

. market-place to the mutual benefit of the consumer » the producer » and 
society. _ * . 

, , Orientation to the Guj^e 
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. /• ' , ■ , ■■ . ' ; 

ConsuMr educAtion.is not consldiited to be imtt-buslnMs, In ordiir 
for It to help the wn^tmmr develop e true mdMBtv^latg^ the working! 
of the ■er'ket'^plece, the )>olnte of rLw of the coneuaer «njl of hutlnees 
■tist be Incorporeted. In the iine tenee that legltdlMte buelnees ie 
properly pro^bttslneae and cannot be antl-eonaumer wtthout helng eelf- < 
defeating, 80 conauaer education la pro-conauaer but cannot be jmtl- 
buaj^3||«8^ being aelf-def eating* Conauaer educiitlon la tnua one 

-^|«im»H>i-^elplng-^ — - 
producer. l 
- ~ ' ■ ■ ' / ■ • ■ 

Bualneas, In Ita own enlightened aelf-lntereat, mat play a aajor 
role If conauaer education la to be truly effective. Thla reaponalblllty 
evolvea froat the baslb fact that, aa an expert conatantly^«peratlng In 
the mrket-place the bualneassaln la In the position of being the authority 
who capj>eat enlighten the coniuaer who cannot be aa knowledgeable aa he. 

A ttajor goal of conauaer/and hoaemaklng education In the aecondary 
acfaobla la the developaent aqfd/or aalntenanee of stable faslllea. t^e 
ability to nake rational declalona In the area of conauaer eeonowlca 
certainly contrlbutea to eonpatlble faally living. Therefore, a courae 
in conauner education In the. aecondary achoola lavan eaaentlal eoaiponent 
of the consumer and hoBewiklng education prograa. 

Adapted f ro« the '!Pre8ldent*s CoMKLttet on ConsuMr InterMti"^ WMhlngton^ 
D.C. 20506 
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ORGANIZATIOH AMD U3E OF THE GUIDE 



The curriculum aaterlala In this guide are designed for a cme« 

■ * ■ - fit 



semeater couriie In consumer education For both bpys and girls in seconditty'^ 



ERIC 



schools. However the material^ may also serve as background jCnformatlon 
for teaching adults. ^ * ^ 

The major emphasis la given to the role of decision making/ the 
operation of the A^^rlcan economic Qyatem and the process of management* 
Little emphaslPis Included In the area of buyij^nshlp since this kind 
of Information rapidly becomes obsolete In our ^present day society. ^ 
Curriculum aUte^rlais for teaching consumer educatlo^ In household 

equipment and furnishings » foods » and clothing are Included In the Arkan- 

■# •» 

sas guides for teaching these specific areas of Instructdon. For this 

- ' ,1 ■ . • .. . 

eason they ire omitted In this bulletin. It Is suggested that If stu-> 

0 den^ wish to putsue some study In one or more of these areas that they 




^Oylndlvldual or committee work Independently and share summaries of 
Infoirmatloi) with t^e total class vhen f eaf Ible. 

The format used In Part II includes major concepts » supporting gen- 
erallzatlon«i» bdiavloral objectives » learning eacperlences and student 
references. Pavt III contains -suggested teachlng-leariilng materials.' 
Among these ar!& patterns for transpteendes » bulletin boards/ charts » 
questionnaires » check sheets and a selected bibliography. 

It is not expected that the teache^r use all of' the suggested learn* 
Ing^ experiences oW&|.l of the supplementary materials as given. Instead^ 
it is hoped they will be.jidapted» expanded^ supplemented and/or deleted 
as necessary to meet the. needs » Inlterests and abilities of the students. 



Orientation to tihe G 



12 



/ 

U N- I T S 



OF 

I N. S T R U C f I 0 N 



PART 1% 



V/- 




ERIC 



13 Jk 



.CURRICULUM MATERIAL FOR A SEMESTER COURSE IN CONSUMER EDUCATION 



(Maturity Level-; Middle Adole0ceiice« Late Adolescence^. «Dd, Adulthood) 

Concept l8 The Process of Decision Making in Relation to Consumer Behavior 

Generalizations ; . ' I 

A study of consumer education is concerned vith tlie^ way individuals 
and families fulfill their deslris for ess<^Atial Ai^d nonessential 
goods and services. ) 
The choice thi^^ individuates and familic!^ make^ consciously and 
unconsciously determine ioa large extent th^ character of their 
decisions. ^ ♦ , 

The nnjor factors which influence decisions directly pr inditectly 
are income » custom^ ; accessibility » fashion » advertising » imittation^ 
habits aM status. - " \ ^ 

.The key^ito decision making .is the ability tor evaluate altemlbte 
important goals. * 

When managerial decision making"*" is conceptionalised- as central 
and .satellite choices » students can see that central chplcttf^ 
often deiterttine the quality and nature of satellite qhc^pesiif 
An investigation of surface reasons for wanting certain ^ things c*^/. 



2. 

3. 

4. 
5. 



I. 

7. 
8. 



may uncover the real treasons thus enabling consumers to make 
more intelligent di^clsions. ^ V « * 

^^Intelligent consumer buying may raise ones standard of living Just 
as Impulse or unpl^mned buying may' lover it . 

Buying decisions are affecfed by ""object^ve^ and subjective factors; 
buying involves attitudes » feellt^^ Mid. Values. 



Objectives ' V 

Bx^laiia the purposes of 
studying consumer' 
ediicatioii. i * 




I^aming Experiences 

^teacher cmes an"pf>ihion poll to identify 
sti|dents* IcnowjLedge istnd attitudes related 
to consumer ' econc^cs . (See Part %iX » 
"Your Opinion ^ Please".! 
... - ^ - 

Teacher explains that the purposes of study- 
ing consuii^er education at^ to develop 
understanditigSL aiid skills the use of 
resources tq fulfill desires for essential 
atiid^nonessential goods and send.ces« 

• ^ ■ - ;. -•' - ^ ^ 

Teacher defines esillentiil .items as those 
ne|qet|8ai^ for life such Is |ood|» clothing^ 
shelter » medicines and'^'nonessentia^ itisis 
aa cosmetixts» , snack-foods » stylish clothes. 



Decision Makitig 



Differ en t late betireen 
jifmixit9 and nc^cds* 



Student^ recall the las t three puvcliMea 
they have made* 

■ • ■• ' i^r': - \ < - * ■ ■■■ ■ ■ 

Teacher m±tti IteM on l)oard«y \, 

From Iti^t ^ tt^udentu decide vhJ^h are 

easentls^l and nonessential go^ds an^ 

services* ■^. • " . /' * 

■' • • .' ■/ . ' ' , 

Teacher defines desires as strong feelltiiss 

that imp^l oi^e 'to attain possession of 

something^ and needs ^ as deliands for goods 

end^ services fvhldi are essential to life* 

, y - J ■ ; ' ■ : 

Teacher leads discussion on 'desires and ^ 

needs. ^ ; . \ ^' . \ ' \ ' 
Studenits consj£der the follovfing examples: 
' 1*. : Som^ parents go Into /deht. in oirder 

to send a son or daughter tp (College* 
Some- f asiilies go wlthotit fippropriate 
clothing so that their child is ^ t^^^ , 
hest drepsed s tudent a.t school* 
Some families save a lifetime in order 
to travel* . V 

Some families economiiBe through the 
^eek u±th food so that they may enjoy 
extravagant meals fpr-guests on 
weekends* , -q' 
5* Others* ' 



2. 

f ■ 

4* 



•Examine possible, 
.hidden reasons .for 

k of our desires " 
iv wants* 




12 . 
Decision Making 



Students prepare a list of f lye items t|iat 
th^y presently desire* DiscusV ^^asotis fpr 
virions *Vants"'^ lis ted » Consider possible 
hidden tootiVesr - 
1* Self-ibcpression . 

Personal riecognitlon 
Social approval 
Self-esteem' 
Self-adornment; 
Attraction of opposite sex 
Others * - 

Teacher and students Aiake a. list on thSt 
board of the major factors which may influencf 
our desires-*-*herltage^ environment/ social 
standing*; nationality, age, level of educa«* 
tldn* > ' 

Students discuss future deflre^college 
education; marriage, faiaily> aunmobile, 
job, home* Classify t^e. reasons for these 
desires* ^ ° . f . 
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If y that choices 
detenlne to a large 
extent the character 
of Individuals' and 
of faalUes* lives 



Conclude that our desires or wants are 
affected by Many valid factors of yhlch we 
may not aware. Our ocplanatlons for 
purchases may Include only surface reasons' 
for our wants* \ - 

^' ■ 

.Teacher uses display of pictures to sho^' 
choices 'thai^ may influence the Individuals'' 
or the famill^' lives — car^ home^ education 
vacations » marriage » children » clothing » 
jobs. 

Students list choices from display In order 
of Importance to their families*. 

% 

* • ■ 

Teacher reads case studies which. portray 
contrasting styles of living. (See Part 
III.) 



Interpret majpl: 
factors which.: 
iiiflu^itce decisidns 
dlrci^tly or Indirectly. 



Define dedsiibn 
making* 




0 



Conclude that the choices individuals and 
families make determine to a large extent* 
the style of their lives. 

• * 

Committees o£ Students prepare short state- 
ments explaining how the following factors 
Influence decisions: Income^ customs » 
accessibility, fashion » advertising » 'lmi<- 
^tatlon^ habits, and status. 

f. 

; Teacher collect papers and re«>dis tribute 
so that each cocamltteie will read aloud , 
anott\er committee's paper. 

* ^ ji 

Teacher defines decision making as the 
ability to evaluate alternate courses of 
action In terms of likely consequences. 

Students analyse steps Involved In making 
choices In above display: 

1. Recognizing. the problem. 

2. Seeking alternate solutions* . - 

3. Weighing the alternatives. 
^ 4. Making a choice. > 

5. Evaluating the choice In light of 
future spending. 

Teacher discusses with students. how first 
choices influence future choices. 
\ Include education, occupation, marital 
sta,tus, purchase of home, and size of« 
family. ^ / 
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Identify factors 
involved In decision 
uklng* 



Interprefe^managerlal 
decision "^ekingir . 



Students; Identify some factors Involved In 
decision makl jig. , 
Include^ 

1. Decisions^ are 'interrelated . y 

2. ifakl^g a Choice may involve r isles. 

3. jDecislonsi cause chax)|3« < ^ 
4 • bedslonk/-^ require coicmltment • 

5. Decisions inyolve ^cost; 

Students relate pac^t eKpeflences th£^% cbuld 
now serve as a guide for making decisions; 

students consider if there ^re ever good 
reasons for diiaiing'the'folloKrlQg decioions:. 

1. Purchase of high style dathlng 

2. Speufling all allowance on one item 
3/ Buying clothing for <^ne. particular 

event ' 
A. Spending allowance for novel hair 

setting equipment 
5'. Spending ooney needed for school 

supplies for recreation 

6. Saving some of allowance over period 
bf time to buy better quality school 
clothes 

7. Spur of the moment purcS&ase of essen*- 
tial ^ terns of clothing 

8. comparison shopping regularly 

Teachelt defines relatiotiship of major and 
minor choices. Major decisions have far- 
reaching ^effects because they place limits 
on future choices by est^abllshing precedents 
which ate difficult to change. Minor deci** 
sions are dependent, upon and related to the 
major choices. 

Teacher uses ithe f ollot7ing ex^ples to 
, illustrate oal^aserial 4^cision naking: 
1. In constructing a garment » sewing 

skills, may deteruine the pattern that 
can be pelected; thp pattern often 
determines the kind of fabric that 
can be u^ed; tihe fabric may limit the 
construction techniques used; copr^ 
structioif techniques affect tine and ^ 
effort to be expende^d; time and effort 
help determine the quality *of' the 
garment. 
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Interpre 
gent CO) 
raise ohi 
living 
buying 



at lutein-' 
buying nay 
itandard of 

w It. . 




2; The occupational daeialbn of the 
* head of the household ttay deternint 
the sttount of nbney the fairly vlll 
have to spend, the location of the 
favliy dwelling » the choice and ^ 
chance fpr frlonda, the posslbllicy 
for children's education, etc. 

a 

Teacdiier lesjls students to cite other exaiip3.es 
of Mjl or choices which may generate a chalp 
reaction In decision aaklng; 

!•> Martlage partner 

2. Housing Bite 
- 3« Hajor household equlpmnt 

4« College after aarrlage 

5. Other 

Studentk conclude that after the initial 
dc^clslon is aade subsequent decisions ajre 
directly dependent upon the preceding (^e; 
this is a characteristic of the procesi of 

Manager lal decision making. 

• - • . ■ I 

Teacher reads case studies which illustrate 
buyli^ practices which may either r^ise or 
lower the family's standard o^ living. / 
(See Part ill.) ' 

Students prepare a list of biqring principles 
tt^ey think might assist in raising the 
Standard of living for a family, 
jj^nclude the foliowing: 

1. Kaklng an overall plan for' spending 

of family Income. 
2. . Including a plan fo|r savings in over- 
all spendit^ plan. 
3i Balancing ^spending with income.^ 
' 4. All meotbeirs of family sharing in ^ 
major financial decisions. 

5. Buying only one major item at a time 
oh credit. 

6. Piir chasing items seasonally when 
they are least expensive. 

) 7. Comparative shopping for credit as 
well as for items. 

8. Reading libels and evaluating upkeep 
of articles before purchasing. \ 

9. Using market list and by-passing non- 
essential items. 

' 10. Others. 
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1 



ERIC 



AfUr dlicusslon of Mcli itm atticK a laaf 

to buXl«tlii bo«rd[ Wlie Shopper » One Whbooo'^ 
(See Part III.) 

Teacher uaes llst^ of buying rules from bulletin 
board to help students discover those buying' 
practices that may lower the standard of 
living*' 
Examples: 

1* lilsuse of credit 

2* Impulse buying 

3, Poor shopping skills -y^ * 

4^ Shopping without a lliat; " - 

5* Prequent shopping trips 

6, Last minute shopping 

7. Bargain fever ' . 
a. Others 



Categorise objective 
and subjective factors 
that Influence buying ^ 
decisions. - 



Teacher identifies subjective factors that 
influence buying as attitudes, values, goals, 
and feelings, ^ 

, • .. . 

Teacher explain8( that some of the objective 
factors tfiat Influence buying are time, 
money, and present economic situation. ' 

Tocher points out that objective decision 
making Involves rational choices and that 
purchases made as a result of these declslpna 
can be explained^ logically as a fulfillment 
of human needs. 

^ . ■ ■ 
Teacher explains that subjective, choices 1 
Involve factors that may not be completely 
known or understood by the purchaser (hidden! 
motives). The subjective f^fstors largely I, 
result in unplanned buying or Impulse buying! 

Students consider that^ unplanned buying at ^ > 
times results in rationale choices. 

Students recall Instances which Illustrate i 
thft impulse buying may be the following f 
through of a formerly planned. action. | r 
&camples: 

Alice was shopping for a pair of *uch 
needed loafers when she noticed a n«w shlp^ ;. 
ment of expensive, fashionable scarves dls4 
^pUyiB^. She had tried earlier to findl a ; | ' 
scarf in a novel shade of blue and there it 
was. If she purchased the lovely scarf she 
could not afford the shoes. What to do? ^ 
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Studtnts 41acttS8 solutloas to Alice's 
problcn. ^ 

Teacher reede e i^oeelble decision end 
explenetlon* The ecerf irouljl^edd the 
flnlehlngNtouch to et leeet two outfits. 
She cottld heve her presently oimed shoes 
repelred end purchese nev ones out of next 
f month's ellovence. Alice's reel reeson ^ 

* for purcheslng the scerf say hev^ been to . 
u satisfy inner needs • A scerf woul4 give 
^ her e feeling of greater confidence by 
being snertly dressed. 

Students consider that Impulse buying may 
meet socials-psychological needs and ar^^ * 
often the result of en earlle^ an|lysis of 
' desires. 

. ' «^ 

Students conclude that all buying decisions 
IhTolve objective end subjective factors 
and that wise. consumprs. usually place more 
' \ confidence in rational^ choices » which are 

based on objjective factfors. 

Teacher leads sttldents to stummarise the 
process of decision making^' (See Part 
flannel boards "Decisions; Decisions!".) 

1. The cdneumer has Infinite desires 
with limited resotirces. 

2. He makes decisions through use of 
intelligence^ instinct » emotion or 
habit. 

^ t 3. Decisions are in line with plai^ per- 

ceived as appropriate from standpoint 
of individuals' experiences. 

4. Result yields satisfaction or non«- 
satisf action of a desire. 

5. Result may involve coHiitments ^ 
affedtlLng future spending. 

References : 
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8. WlUon, W. Harmon, and Elvln S. Eysterr -Consumer Economic Problem 
South->Westem I^ubllshlng Co., Cincinnati, Ohio, 1966, Chapt:er 23. 



c 





18 ' 

Pecision'^Iaklng 



Conc€Pt ^ Ralatlonthip of VaIum Goals to Econo«tc CottptemM* 



GenTali«ation< : 

* In Eviry huMn beiag has « value sjfBttm'whlch 1» unique aiid aervea . 
to Mke hla life tteanlngful and cqiBplete. 

2. ITaluta are conYict lone abated bjr people of a given culture and 
are enforced by lawdp cuatoma and practlcea. 

3. Early values ^Mte f ron the fa«lly circle and doae relatlouahlpa 
of childhood. ^ \ , ^ 

4* A Mturing Individual develops a value syatea by .conparlng'p * " 

selecting and rejecting those h^f^ knows and has learned* 
5P A great testing and critical evaluation of fanlly valuet occura 

during the teenage years and again during' eatly adulthood* 
6» Values can be mpraX^ social, aesthetic » econoalc^ cultural and 
mist be open to'revlev £n order to serve man tjx the tiae Xn 
which he is living* ' ^ 

7* The active » alert Individual Is constantly exploring, analysing , 
modifying, and enlai^ing his values as h^ encounters new Ideas, 
experiences an4 interacts with others* <> 
8* A hierarchy of values exists In every situation In which there * 

is an alternative* 
9* Goals are specific alsts^and objectives that grow out of values 

and determine all choiees made in every aspect of living including 
the way income is earned and used* 
10* The first step toward economic competence Is recognising and 
. understanding the personal values that reflect and direct an 
individual's goals* ^ 



1 



Objectives 

Define values, value 
systems and goals* 



Learning Experiences 



Teacher introduces unit with bulletin bofrd, 
''You Are What You Value*'* Use progressive 
disclosure method to summarise each idea 

throughout therunlt* 

Teacher uses 'word^-assoclatlon technique for 
students* reaction to terms commonly applied 
to econdmics* 
Include the following: 
values 
goals 
budget 
thrift 
heeds 
desires 
price 
money 
stingy 

consumer responsibility 



contract' 

InstallsMnt biqring 

savings 

Insurance 

salesmanship ^ 

econornqr 

security 

cash 

spendthrift 
Investment 
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guarantaa 

quality 

respurcea 

payment 

credit 

iQteraat 

managtMnt 

loan 

recession 



Ittpulsa buying 

advartlalnt * 

durable gdoM^ ! 
Inflation^ 
social sf^curity 
craalt rating, 
stock Mrfcat 

surplus 
affluence 



Teacher asks students at Random fot reaction 

to a Jt&9 of the terms* . 

Teacher esqplalns that these terms will be 
defined and analyzed in t|ie course* 



(3 



Students scan text books and dictionary foi: 
definitions of values » value systems and goals*- 

Teacher reads case.studiea which, portray values 

lield by different families* ' ^ ^ 

Students identify .and compare the values 
presented* 

From a mimeographed list of thirty-two values 
each indliddual student chooses dan and ranks 
them In order of importance* 
suggested list of values: " ^ 

religion 
education 
honesty 
chipge • 
conformity 
grades 
equality 
freedom 
leisure 
children 
loyalty 
initiative 
obedlenpo ^ 
practl^telity 
'econoay 
extravagance 
maturity 
chastity 



dignity and worth of 
each individual 

financial success 

individuai liberty 

saving for the future 

faithfulness In 
marriage 

family std)lll^ 

individuality 

respect for authority 

democracy 

beauty 

tradition 

health 

social prestige 
personal appearance 



Cdmolttee of students examine papers and 
determine lvalues most often listed and ritnk 
them* 



Expuid the viewpoint 
that m hierarchy of 

theri ara alt^nuitivai« 



Claaalfy valuea 
ln(o categories; 



Dlacatn the origin 
of Individual values* 



Expand the viewpoint 
that a suiturlng In-* 
dividual develops 
a system of vaiuds. 




Teacher plains that any systsni of parsons 
or thinigs in a graded order creates a v 

hierarichy/ / 

Students cd^ider that soae ot their valnes 
take precedence dveir others » thus estab- / 
llshlng a hieratchy of values/ 

From the sane ttioeograph^d list of values , 
students classify those vihich flt.lntOL thi>^ 
follouing cafegories: Morale Social » 
'Aesthetic » Bc6noidlc^ and Gultural^i 

" ■ ^ ■ , . • 

Students exaodne^and evaluate hiilletin boards 
"The Melodic Strains of Quality Living/* 
(See Part III J ^ 

Taacher uses flip chart to illustrate thef 
origin of values* «^ Students conclude that 
their valued ha^e deveJU>ped j;;hrough. their 
Interaction with t^e envi^^^^tit by uiing 
the personal process.^2|^^«1^0^ error. ' 

Students write a paper cooparihg the^r 
basic ^desires at ages sAx, twelve and 
present age. ^ ' 

Include in list ^ education^ occupation^ 
parenthood » marriage ^ avocation, friendships, 
social anbltionst economic sedurity, and 
other basic desires. 

Each student axaaines the similarity and 
differences oi his basic desires at each 
level of development i 

. « 

Teacher points out that each of us .is con*» 
stantly developing a value system through 
exploring » analyzing » modifying and enlarging 
our values. 



Students write skits to portray situations 
.in which teenagers* and adults* values are 
in conflict. ^ 
Include the ^following: drugs » freedom^' 
movies » communication» religion^ war » clothing i 
sex^ music Select similatities and dif- 
ferences of values held by teenagers and adults. 



/ 
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Bxplote mtoiii that 
te€iia|;eti »ind young 
addlti^adopt values 
different f i:o«^ Ibhelr 
fiiailles and other 
adults^ « 



lUiiatrate that goala 
and objectivas groir 
out of values and 
aitemlne the way 
lif$€Miie is earned «QLd 
used* 




Students dlscusB posalble/teasons for selecting 
and adopting values which differ f rcoi their 
• parents. 

'. - • . ■ * ■ 

Conclude that aelf--identiflcation> social , / 
l8tanding> peer approval^ rejection of parents^ 
individual expressions -current era of llfe> 
and other factori? contribute to teenagers* 
and. young adults* cholco of viluiss which 
differ from parents/ 

Students ^flne goals $ Aim or end to whlchv 
efjcort is directed. - ^ • 

S'tudent^s discuas differences bet^eel^ long 
term and^ short term goals. 

To Illustrate the useyof a shoirt term goal 
students budget an allowance ^f $5 «00 fi^we^ik 
. for a one month period to buy weekly items 
and^ one item priced $9 « 00. * 



Teacher explains that long term goals involve 
expetidlturea for large items such as a college 
educatlony houset vacation's automobile. 

Students analyze occupations to dia^eem those 
which grow out of desira'to serve society* 
Include education, law, medicine /ministry » 
science, research, Vista, ^Peace Corps^ public 

service. ' / . 



Further interpret 
the first step to«- 
ward economic compe-* 
tence. 



'J' 



Students discuss how any Job well done is a 
service to society. 

Examples: waitress, salesperson, Indus trials 
workers, maintenance and repairman^ child 
xare workers and others ^ 

Teacher reads story* of Sea Horse* (See Part 
III.) _ - f 

Class discuss Importance of understanding 
their basic valiies iind goals ^ which determine 
din^ctidn of life. 

Students pretend to see their future in a 
crystal ball and determine their aspirations 
for major accdi&pllshments in relation to 
present goals. 



Teacher again uses bulletin boards "You Are 
What You Value" to summarlsie. 
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Concept 3: Influencts o£ the^AMrlcnn Economic System on Individual and 
Paidly GonstMiption , . . 



Generallgntlona t ^/ 

U The foundation of tlie Mterlcan econoidc syaten le baacrd on the 
cli^t;L liberties and political freedoao ' of citizens in a democracy^ 
^W^* •ocicty :the economic goals are fdr an ever latir6ving r " 
acandlrtd of living for lndivlduia9 througK the\nrod^^ 
ti^btttion^ and consumption of goods and services^ ' 
Choices^between articles or services oi^ the basis\f their !i)ualit^ 
and/or jprices influence ot detf^ nature and prices of goods 

and services available in the future. . > >1 

Hanagement^ labor t vafui goin^rnme^ contributed to ^eccmomic aq 
which results in the creation o£ econic^ 

the proyision^f opportunities for a^ili to earn a re^wottable incoiMt^^ 
for use in acquiring goods and serVlees. 

The AiMrlcan frec^ enterprise system is encouraged by competltjton 
to produce goods an^ services through the operation of the laii ^ 
of supply and demand vlitW ^the . exception of governsMent 
in some .areaS'* - /^^^ ■ */' ■ H- . V:.".- 



2. 



3. 



4. 



5. 



Objectives 

Interpret the 
economic freedoms ^ 
and dtizenshif ^ 
responsibilities 
in a free enterprise. 




ie«r^ Experience^ -.a" '": 

students disctdiss reiipdnslblllties'^a' ditlzen 
may recogni2£e fn connection witji >^the enji^ 
ment of his r?ights» 

J. ' . '-■■■r- ■ •--A A 

Analy;ee a. chart i "Rights in a Free Eniber^^ 
'priiBfe".'-' / ^/ • '. , * 

1. Right to pdc^sonal privacy « ' t 
2 • Right to voice our opinions^ points 

of view^ and beliefs in conversation » 7 
.1.^ • in the press » or in pitollc lecture* 
;^ 3. Right to disagree with .another person 
privately and publicaliy. f 
4« <». Right to own proper ty^'^'landp houses:t 
automobiles I clothes^ bopks^ ster^^^^^ 
set. 

5^ Right to yo^hlp' as ve choose 9^^^^ 

to worship lib all^ if we so choose* ' 
. 6. Right to trial by an Impartial jury 

and a fair judge if accused of. a mis- 

deme/mor or a crime « ^ 
' 7* Right to read^ study^ and ^earn what«^ 

ever we wish; right to grow and advance. 
8* Mght to do as we wish as long as it 

does not infringe upon the rights of 

other persons*- . * ^^. 
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9 




of the ptlnciplfs 



^through vbtipiifv^.^#:;.^^^ 
JLO, /Right tie Mltcf ©ni^^^i^^ 

S tudcxiti build * piuaiel dlscudsion «round 
tfie getieriil idaa of the ecovncplb respoii-* 
aibllity of i|n Indly^i^^ 
economy <m3 contrasted with that of an 
Indtvidttal in e tota^^ 

Teacher explatng that the purpose^ of at)^ ; ^ 

ecoi&ony is to ptoduco JBOods and liervlcM 
with the folloning aapecta; . , 

X; Sufficient in quantity ^ 

2. High in quality f 

3* lUkaaoOahle in prince/ 

A. iOthera 




Teacheir axpiaiiis the need f bt UndairatandiiQg 
the iManlnga of tens uaed; dUi tKe. study 
■ of consUseic education* : V 

^Teachbr designs a liulletin board for clis- 
play M^f terpid^^^ t^ class 

U§e Literacjr A Siiooth 

Rptifi to Buying J' (See Parts III.) 
ExBfiplliBtk ot tems::. , •, ^ ; 

icond&ics'-^rHan'^s us# of physical and 
/ / mental ^effotts to^supply heeds and . 
dciisires f or matetlai^ g^^ and ser*- 
vices* ■ , . ■ ' ■ . ^ 

2«, Free go^ds^vailabW the degirde 
that^ there is ro oost* . 
3* Scarcity^^Jnder or limited supply 
4* $urpluis«*<^er stip^ 
S« £cotiomic Vota^-'^C^ goods and 

^^^""^"SMtViCeS* /' ■ ; 

^pjLtal goods-*<-%rhose used, to produce 
^ mote goodsi '.>/■'■ ' m-; 
7# Gonsuaer goods-«'Those goods that have 

value for ccmsumers* 
, 0. Others* ' ?' 

Studehts further dieting betifeeh capital 
goipds j^d cbniuaer by givlji||. i»asq»ies t 

.1* ^ electrii: drill in the hoMi is a 
consiper good* \ ; • . ^V. / • 

An eiectric 4ril^ in^^^e^^^^ 
capital good* 
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-1, 



,■■0 ' ^. . r'^ - . l ...- V ■ ♦s* 



•'V- 



'-'life'' ')y^-y^^\''''^^- V- 

: v" •■-■..■ -.; *-<.■■*>. -.-I" ' ■ 'V,;-- ■■ > - .• 

■■'•>'•■ '•■» •• '/■■*'»■ "( V /J /-; 'I ii,'-'- .' jfbK'-' . < 



-^i Aii^9 « cQntuiMr good,. 

Att. 'oven. 'in, fhe li^^ ii- « cxftpul 



5*0*' 



dct?«1n^ine"Hd^^ icotioiiii; 'Vot? 

'];^ljuiilii©«|the.';*M^^ tile' price* of the 



T^cfier citM inatihces v^h^n'^ thet^eeonoalc 
' vote has nbSt' iff tcted cionaulMr . prroducts^ 



-•■■«> - 



9> 



f' 'flCfiB VvN:,:^||tu8a 'the/iMaiif »g,.^ib^ Vct^^ voting., f^?''!' ' ; -'^ 
. a^abX* ''^:,!S^/I4i(t;<wi.^Bdard..i^l^:-!^ hawfe ,*; " 

.m ffitwe :-iicei ,de-f. -^.ff ■ ■•i^^tiiae^'to.-purdiM^^ ^k^t^mi^iim^i^iMk -fJ^M 
pendent np^ioiichoMep/ ' l '^t -idjJfcliev^aljfort: of %\h -^f^V -r* •■^••4 il^:' M )^-"\^^ . 
between aefcltslea, 'and , ° l; m$^i . "^-f': '.ymify^^: V'.^»rfK' 



serylcM cm itliie basis 
i of^ their <|uali%^^M^ 
;pi^ici!!ii that ttie con- 

stkeir Is willing to 

€nteri»rtt role of 
, coupe titlon in 
business • ^ 



>;>^Ed8el autoapbl^e"-i^i^^ 



Haxl coat 

3. Others 



iDfiitinguish between 
incoiie aiid wei|lth» 



iiiietctcan BcoAOnilc System 



Teacher defines conpetltion ak «th^ indepand:init 
action of two or ttore buislliess Ifitms or 
Itiid^iduals in offering goods ^nd services 
to attract constmets* 

StudehtsV^onslder benefits to c^nsuaers 
from business competltlona 
Include the following : 

* 1. Lower prices ' 

^ 2a Improved products 
3* Nfl»/ products 

4a Mote attractively packa^e^ products 

Students consider that aiMost ali goods aiid 
seiirvices ill the present market are prlcad 
accozfding to the supply and diman|^ 

Students analyz^e their present wei^thr 
XSomplete two lists under the hibf dings; 

1* total ttiiount of Incone for last year » 



.2*. v<?oi^t«:li^t 



0'. 



. ■■■■■ 



Coiblder/otiieF t^ys tha« tf-M^ 

- 1. Bftby- 8it%ing " - ■■; 

2, Xendlng.'.lmmB. 1 ; ~ ' 

, ■ «3. Paper roi^fwl:; « v.' ' ' ^ '',>'■-. 

4.. $etfing £ot A«l£ «nd othin^^ 



• 



J^wneldl ,/ : Tjeilche^ ippints toi^t^lUMi ii^' frie •ntv^tf^ : . 
"^^^^ " "V^ysfceB l&cjudep. ttie 
eii«ei^rl«« syattA. l". Picitvitelir wnedTproperty 

\ * \-i \ 2, Frett.swrketa . ' : ' 

3. Profit aotivatlon 

4. Coiq>tttltlon 

Students fiet /^tm a list of econoMlc freadonui 
of citizens udder a free enterprise aystei. 
1. Right to changp one's incoM. 
Z* Right to M^V a profit. s 

3. Right to choose our irocation or pro- 
fession by which ve earn a living and 
to pursue our anblttons In acebsdance 
with our abllltlc^v 

4. 'Right to change oine' 8 vocation and 
' right to change Jobs. 

5* Right to engage in business for.our- 

selves-. ■ ■ " . 

6. R^t to sp^end eavings and earnings 

^-^-we '|Bhoose» ■ 
7.. Right to offer out producte or ser- 
vices at any price we aay njpe; fco 
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■ r ' ■■■■ ■■ ■ / 

tttject or accept prices on products 
^ and aervices we want to buy • -\ 
8* Right to use our properties to Increase 

theMelves or to produce Incoeie. 
9^ Itlght to select and bi^ what will ^ 
best satisfy our needs* j_ ^ 
lOt Right to jcbinpete in prices and In'™^^ 
quality of product or service* 

Students distinguish between privately and 
publicly owned property.* , ^ | 

■ ' . ' ••■ ' • ' • / 

Students describe a f ree^narket «syste^i« r ' 
Include th^ following: f 
1* No person or government agency isakes 
0 arbitrary decisions aa to consuKer 
\ needs* 

2* Decisions are aade by Individual con>* 
.sumersy workers, and owner«^tiagers 
as to what needs for goods and services 
* shall be satlsf led, who shall produce 
• such specific products » and who shall 
bevanployed In certain buslnessea* 
3* The result gives free markets that 

are ielf^regul^ted and aelf -controlled* 

Students consider some Incentives to earn 
a living* ^ 
Examples; ^ , ^ 

1* To stand on one^s own two feat 

economically. 
2* To attain the standard of living one 
desires* 

3* To gain satisfaction from a sense of 
accomplishment * 

4* To assist fellow man by making a pro- 
duct or giving a service needed* 

Teacher cites that another Incentive to work 
Is the Opportunity to accumulate savings . ; ' v 
to Invest for a proj^lt; ^ ^ 

Students consider ways money may he inyeatteii^ 
lir Deposit In bank or savings and ioan ' 

company to earn Interest* 
2*' Invest In business enterprii^* 
3* Invest In real estate* 'J 
4* Invest in is tocks and bondav 

^Students consider tht Importance of profit 
motive In business en^erprlie* 
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1/ F«w ^iwlMtsea tfoald be 'iUrttd !{ 
It not for profit wottym^ 

2. Deirelopttent of new products and tn«» 
provanent of old prodkicts In expec** 
tancy of liaktng a profit* 

3. Nan Ideas for Improyatenta In consuaer 
goods arid services aire stimulated In 
the hope of obtaining profit * 

U. Profits ar^ used to expand business 

enterprises thereby creating sore 
* Jobs for »ore people* * ^ 

Conclude that the business onher must pro<« 
duce a profit and at the same time give 
consuners products and services that rate 
favorably with those produced by other 
flras. ^ 



Analyze decision 
»#fclng Involved 
In business 
enterprise* 



Consider that a business enterprise sets up 
goals for^ operation just as a fttily nanages 
Its Incone In relation to Its goals* ^ 
Possible |;oa!ljit , ' 

1* Profit to nee t cosipetltlon* 
2* Expansion to Mke nore profit* 
V 3* ^ laprovenent In goods and services * 
4* Adaptation of better practices and 
^ processes for aore efficient operation* 



Refarendfesis 



r* Batten> Wll^laa M* » '^'Buslness^l^sponslfilUty to the Consu»er*\ 
Pennef^rPoruM , pp. 18 & 19* 

2* Ecottoalcs arid > the Conswer. <iolnt Council on Econostlc Education* 

3* Trenton. Rudolph W* » Bhslc Ej^ononlcs^ , Part 1. Aj[)pleton-*CentS^«« 
Crofts. New York. l964.H|)p« 3W54* 

\ ^ ^ ■ • 

/ 4«r Troelstnlp. Arch W* . The Consikfer I n Aaierlcan Society : Personal 
/ - and Paally- Finance ^ Fourth Edition. f(c6rmr--HlU Book Company. 

1970^ Chapter 1* . U ^ 

9* Wilson. W* Hank>n and Elvis S* 'E»sterfy ^on^ Ecoriosilcs Problems . 
South-Western PublliKlng Co* . Clnclndim Ohio. 1966^ Chapters 
1. 2i 3. & 4. 
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Concept 4: An Analysis, of the Aaerlcan Bualneaa SysteA at Related to 
Conauaerlm 



Generallgatlonay 

I. An understanding of the objectives and motives of the AM^rlcan 
business system Is essential If: the benefits occurring frott It 
are to be preserved. ^ 

2* Efficiency Itiiherent In aass. production and specialisation In pro«*. 
ductlon of goods and services through use of Improved tools and 
processes raise the quality and quan}:lty of consumption. 

3. Government regulations and controls are provided to aid farmers 

In production because food Is essential and conditions vhlch affect 
crops are unpredictable. f 

4. The market^ profess consists of most of the activities that 
occur inrmaklng tangible goods available to the consumer # Har-- 
'ketlngVlnvolves assembling and buying^ storing^ grading^ and * 
standi(rdl3Bing> selling, merchandizing ^ transporting andy=^ , *^ 
communicating » financing and risk taking. ^\ 

5. The success of the free-^enterprlse system is highly dependent 
upon the maintenance of working relations between labor end 
management. ^ ^ 

'6. Xiack of education, more complicated jobs^ .|(|$ater use of machinery, 

discrimination in hiring practices contiri1>iiR:e to under mmployment 

and unemployment. 
7. Betttvr education, vocational training and the creation of Job 
^ . opportunities are major wayei^ that government and business are 

atte^lptlng to solve underemployment and unemployment. ' 
8« National economic growth results from such factors as the saving 

and investing of a portion of the current income of individuals. 
9. Maximum usi^ of individual's abilities through a plan, and efficient 

production and distribution enables families to Increase their 

leyel of ll^ng. 

Id. The strength of the American system of business lies in the 
diversity of kinds of business .enterprises. 

11. tioveriimeni: riegulatloiiB and taxes applied to business and agrl«* 
culture affect th^ price of consumer goods. 

12. Intetnatlonal trade is essential to the United States economy 
from the standpolnt\of full employment and prosperity and in 
achieving and maintaining stable relations with the nations of 
the world. 

13. Every nation that exports its goods and services to other countries 
or Imports produciLs and services has an opportunity tp Increase 
its chances to make A profit and thus increase employment pos- 

> sibllltles. . , 




ILearning Experiences 

Students develop flip chart on The Flmctions 
of Business. 



Identify the. benefits 
derived fite business 
organisations. 
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Intarprae the 
•iMMntB Involved 
In production. 



Anelyse aoae of& 
the piinclplea %>£ 
ptoduclldia neeeaeaty 
fof afftclancy. 



2. 



3. 



4. 



Include; 

1. flSkaa Mterlal vaeful 

2. Perfona coaplex taaka for eoneuMera 
3« Ralaea level of living 

. 4i Developa new produeta 
5, Createa joba ; 
; d. Provldea tools mi equipment for 
production ' v 

7, ^ Aaaiata In paying the coat of govern^ 

aent ' 

8. Provldea organised narket a 

■ . ^ „ ■ ■ 

Students define the following teraa? 

1. Labor is flumpower which Indudea 
physical effort, aental effort, and 
uae of technical atcillai 
NaturjBl reaourees^ are nateriala 
supplied'by nature <oil, nlnerala, . 
land, treea and others) . 
Capital refera^to any fori of wealth 
enployed or capable, of being employed 
in the production of W>re wealth. 
Hanagenent involvaa the development 
of ideas for production, planning, 
and operating the buaineaa, eatabliah- 
ing pollciea and Making decialona* 

Diacuas role of government in buaineaa 
operation. 

Include the following: 
. 1. Developaent of atandarda 

2. Unfair coBipetition 

3. Favorable conditions for foreign ' 
trade 

4. Control of houra and wagea of work 

5. Control of prices. 

6. Aaaiat in finat|cing busineaa 

7. Control of eaployee-eaployer righta 

Studenta detetaine how Efficiency ia 
brought about in buaineass • 
1« Maas production . 

2. Modern.aachlnea 

3. Skills ' of workaen - ^ 

4. Specializetlon 

Students coapare the advantagea and diaad- 
vantages of apecialiaation. 
Advantagea / of apecialijBatlon; 
' 1* Increaaea. production 
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2f Encourages development of greater 

skills 
. 3. Saves tlrae 
A. Lowerg production cost 
5# Provides employment for persona with ' 

limited abilities (handicapped). 
6. DevelopBT spirit of interdependence 

Disadvantages of specialization; 
' 1. Workers become dependent upon one 
another 

2. 'Work may^become monotonous wand deaden 
Ing tp the worker 

3. Worker may not take^ as much pride In 
his workmanship 

4. Because a worker becomeF^ffldent^ 
he may not hi^ve ppfiortunlty to change 
to a more desirable job 

5. If a worked loses his job lie may' 
have difficulty in securing the same 
type of job ' ' ' 

Students review the ^developmental stages of 
production. — • 

include the follofwlng stages; 

1. Man produced goods With hl^' own hands 
and power 

2#r - Man used tools ^ 

3. Maiii used tools and animals which 
supplied part of the power 

4. Man used machines poweried by wind 
and water / 

5. Man used machlhes powered by electrl-* 
city 

6. Future development 

Committees choose specific consumer^products 

to trace the development of efficiency In 

production. 

Estamples tnay Include: 

1. Automobile 

2.. Telephone 

3. Television 

4. Refrigerator 

5. Airplane , 

6. Washing machine 

7. Ready to wear clothing 

8. Air conditioning units 

Students analyze^ tl)i^ riesults of increased 
production. 



Interpret special 
problens In fana 
production. 



Summarize the rela«- 
tlonshlp of efficient 
production to quality 
of consumer goods and 
services. 

Verify the functions 
of the^barketlng 
and merchandising 
processes* 




1. Many new products * 
2* Workers have leisure time «. 
3» Increase in- dally wage 

Panel^of students discuss, the role of edu-r 
cation Itf relation to automation. Coqisld^r 
that future jobs will requlr4;higher . ^ 
levels of education for entry" Into the ^ 
labor force* . 

Teacher presents special problems coomon 
to farm production for stu|dent discussion* 
1* Natural hazards (pests » diseliisesy 

tornadoes an4 other weather con** 

ditlons) 

2* Soils and climate conditions 
3* Regulations on farm production (tioil 
banks p specified acreage;^ pai^ity ^ 
prlca and others) , 
Am Competition «wlth foreign trade 

Conclude that technology and automation 
which are Instruments of mass production 
and specialization Improve the iqiUantity \ 
and quality of consumer, g^ods dind ser*-* ^ 
vices, thus raising the standard of living* 

Students form into committees to atudy^he'^ 
marketings process of consumer goods* 
Committee traces the procedures necessary 
before the consuntptloxji of the following: 
1* L^af of brea4 , " , 

2. A box of rice / * - , 
3* A can of spinach ^ 

Xlst on board the ptocessing ajid marketing' 
functions ^Involved 'in handling the above 
produces* ^ 

■ .« ... 
Conclude that^. the marketing prpce8$ Involves 

assembling and buying » storing » grading and.,^ 
standardizing y merchandizing ^ transporting ' 
and communicating, financing and risk taking, 
• 

Relate to class personal experiences in re^ 
tailing* Consider that the merchandizing 
process is necessary for products to reach 
the consumer* 

Students analyze 4>ulletln boards *'The Multi- 
tude of Food Markets*** (See Part III*) 
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Atmlyzm t%tm 
r«lmt«d to labor 
Mxid thm iMhot 



ZnviitlgaCe labor 
mnd MmagMenfc 
ralatlotit* 
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taaehar^prtaanta ctmttt '^Kajor Ghatiiiiala of 

l«|rkatltig^% (See Part III.) 1;- ^ 

A f av atudeicita iiitarviair vmsiagara of local 
marlceta to aacartaln tbe various /tmcttl,oiia 
of dlffarrajt^^ marketa and raport to claaa* 

li Hetaii . , 
2# Coomlssipn 
3» Auction 4 

4» Organized mairtcit (cacchanga) ^ 
5# Wholesale ^ 
Bidcount (atore) 




A convttltteo ;^f^^>0t^ plan a dabata« 

Reaolve: The cost of diatrlbutlonk is too 
axpenstve for the functlona per|ormed« 

Ilk- - ■ 

StjUdenta choose tei^ related to labor 
*raaeftrch Co find. definltlona and Inportant 

aapacta* Preaent oiatarial to claaa vlth 

ttiaeographed sheets for furttiar atudy* 
" (Asalgnment^ students conplle Infotaatibn 
mtnicographed shee^^ vhidi'My be dla«- 

tributed to .claaa^e&ibari). 

Include thf^Wfollowing terii^: 

1. Coliiective bargaining _ ' 

2. Union security K . 
3% Restriction of 'output 

4^; Featharbedding 
s» 5, Cooling^off period ' 
' 6^ Crafts unions 
7. Industrial unions \ 
8rf Teamsters union : ■ .1 
\ 9. Taf t^Hartly Act and other lavs af«»* 
fecting< labor V \ 
10, A*F»Lr*^G^I«0. ' ' 

lit Open kliop / , 

12* Strikes (kinds) 
13* Picketing ; - ^ • 

14** Arbttratioii . » 

15* Mediator ^ ' 
16* Sabotage - 
17*. Boycotts 
18^ Walkout!^ . ; 
19^4 /Closed shop ' f - • • . 

Students <.co]A0fder the pros and cons of 
collective bargaining and labor and Manage*- 
nent contracts « ' 
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XftcogAlM the iumtt^ry 
eontiril^ution to indly 
lAccMM itm worlclng 




JkamXyzm thm decrease 
In the workday and 
iidrkneek. 



Fron nevepftpevi iuppilcid by teacher^ • 
atodents locate artidea .dealing irith 
rectnt labor and managtaient diffdcultlef • 

Student a study transparencies 9i^/ov 
hendout sheets . from the United States 
Department biiabor« (See Part IXI«) 

Consider that lavs which protect women in 
the labor force become more Important as the 
percent o£ women workers Increases « View ^ ^ 
' transpavenclest **Hou3rs and Salaries of All ^ 
Fmmales" and ''Gainful Woirkers'% (See 
Part 

' ^ ■ • ' 
Teacher assigns the article; "Changing 
Sex Roles and the Quality of Contemporavy. 
Society Forum Magaslne t Fall^Wlnter, 
X970f 3^0* Penneys .Co* Inc* 
Students consider the following Ideas: 
_ ^ ^1« EquSii work and equsl pay 

Equal access to education .V ^ 
Right to legal Inexpensive abortloui 
High quality and Ineacpfnslve child ' 
care^ ■ ^ , - v 

.Keeper of morals a shared responr 
slblllty of both sexes 
Others 



1*' 



2* 
v5. 



64 



Conclude that the liberation movement may 
have a deep and lasting effect on women 's"* 
rights y roles of family miOibertf» child 
guidance practices » and social ai|d economic 
growth and dhange. 

Students list several arguments ^at leaders 

of organised labor use to justify a gradual 
decrease In workday and workweek. 

1« the. rapidly Increasing produptlvlty 
of Industry makes possible the pro*^ * 
ductlon of more goods with less 
work than fotmerly possible. ^ 

2« Workers should have mori time for 
cult^rel tmporvemen^^^^^ 
Increased leisure stimulates the 
demand foir more and different goods #. 

4» . Problenui of the democratic way of 
life r)^ulre workers to have time 
tp study public problems and to 
piartlclpate Intelligently In political 
efforts to S0I1MI JbhesI problems. 
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Identify the 
benefited . 



redttctloi^n tbe' work period vouI4 
suit in an Imprbv 



5t A 

result in aiT Ixaprbvement in the 
health of the working population* 



Teacher selects a buslneas fita in the cm«- 
nunlty that offers' fringe benefits to ita 
employ eesr The owner manager^ or peraonnal 
director' pf that firm explains to the cIms 
the kinds of benefits provided for fts 
* employees r 

Students write' a report lik which' 
how the fringe benefits off ered wouj^^^in*- 
fluence' their decision to wdrk or 'ij^t W ^ 
vorkr for the firm. 



Students interview two or more, workers and 
find out why most workers are at the time 
'uncertain about their ability to make pro- 
gress in their Jobs or even of keeping them» 
Examples: 

t 'r 1. Uagto too low 

Labor union practices ^unclear 
A 3* Fringe benefits poor or non^-existant 
4 • . Contracting economy 
.5* Others >^ 



Oetermina reasons 
for full employ- 
ment » undereiqiloy- 
ment^ and unem- 
ployment. 



Analyse the tela-] ^ 
tion^of capital to 
the creation of jobs* 

American Business System 



Invite speaker from employment agency to 
speak to class on "How employment and un- 
employment affect productivity and level 

of living". ^ 

Students discuss solutions to underemployr 
ment« Frqm a collection of recent newspaper 
and inagazine articles , students compile cur-^ 
.rent .practices that business and government 
are using to increase and maintain a high 
level of employment. 

Students consider reasons for underemploment. 

Students review the relationships of tech- 
liology to employment. 

Students study .training programs in commun- 
ity Which are designed to eliminate unemploy- 
ment. 

S.gudents consider that capital is necessary 

in the cremation of jobs. 

Example: 



I. An average anount of new capital 
required to create one new job In 
induGtry lo about $20,001^^^ ^^4%' 

Students conaider that the money-^^fefeifte?! 
capital cooefif from savings:' ' 

Individual Inycistors -^^M^ 

Corporate earnings 

Students discuss the Influence, of taxes 
on savings and new capital: ■ ' . , 

1. >9axes reduce ^spendable Income 

2. ^ Taxes reduce ability 'of Individuals 
*to save* 

3. Taxes reduce ^ability to buy 
capital goods 

4. Taxes shift individual spending to 
government spending 

Students analyze the meaning of the term^ 
gross national product ^ the current total' 
market value of all final goods ai;id ser- 
vices produced in the nation in a year. ^ ' 

Students consider that an increase in per 
capital income (amount per persotii) Indicates 
economic growth and a decrease indicates 
an economic i:ecessionary period* 

Students view diagram which protrays the 
results^ of population increase on the In^ 
crease of the gross national product* 

Students consider the cost of economic 

growt:h« ' 

1* Sacrifice of leisure 
2. Curtailment of consumption fpr 
saving aiid investing 

Students define the term level of living. 

Students examine ways' that the level of 
living may be expanded. 

1. Increase in individual .productlvilty 

a. Educated and sk^tl'ful employees 

b. Use of modern^mi|chlnery» modem ~ 
power and modexfn science^ 

2. Ho artificial restriction of prbduc-* 
tiof) .exQept to avoid overproduction 

3. Great^V efficiency in use of all 
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s 



orgaiillmtions^ 

idmtifj^ klndi of . 
yhnmiuM (local) 
^tgatilzatioiuit ^ 



Ititarptet tb^ grovrtfa 
and natun of gchrorn* 
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J td yiajid M8]M|z^' j^mduetipii of jiooda 

;';v'' ■ 

Stud^tr vhicti shpvr tti« put^ 

clMuiitig jpowir of th#' f asdily axid g 
;doiL3Lar« Opng|4et h):^ tlalTig prices and 
the value of ^he ^c^lla? affect the teal Inr 
coBust of lndlyi4ualai ^ 



Concliule thafcl t^^^ ptimaxj ^^eononic goals are 
to natntaiiPi rlaltig- standard of It^nft 
through f ulJ^JeanplQ^ and a refsiQtiable 

jrate 6f gro^th;^ i > : " 



Students vle»r charts trhich prestetib character^* 
Istlts of sple pi!!bprietor8hlp partnership « 
corporation lafid c|>operative. (Seie%rt 

Student^ list kinjds of business enterpri'ses 
in local a^^^iei*! Hake arrangettents to inters 
view i^ers or^ of a. v«iriety of/ 

business exiberpr£ses«.. Fr<p Interviewi^^ ' - 
detettbine^^^^t^^ objectives of severel buslncuiae^ 

^Stude^ts define the terms franchise md 
monojpply^ V ; : - , ■ • - 

1*' A frMbhise . gives the privilege or 
rights.! to ope|ate a business» 
' -ii-' yi iioQc^poly- esbLsts in ^Mslhess irticn 
* thete^Jls ito competition* 

Studeritiiir^^ are 



Students list public utiUti^ in coiuiunlty 
such : ^ those proyidlng water gas » elac-^ ' ' . 
tricJ[|y,^ Itr^nsportatioti/ an^^ ; 
service* i/F4nd out j^nd report whether they 
are <^e4! by indiyidual^^^^^ 
.copot^i^bsv^^^^ the coamunit3^^ oit^ or 
itiy piher public authority. ; 

^ ^. - ' ^ . ' • ■- -'■ ' ■ ' " 

'Stu^c^ts consider government; controls for . 

eoiau|iimer prices and ta)c0s« 
Exapiplcs; . - 

; tt. Government regulates prices of certain 
/ • • ^ 3^rlcultural cocnnoditles by buying 
^ and' storing surplus keep prices 
' at a level satisfactory the pro*-" 

ducer> This is called a subsidy. 



Exasine the telatioit 
iMfWftt mi ekpovtB 
t|Pi^ cpiiautter prices^ 



Analyze techi^ical < 
tetas ^ed In des- 
cribing Intematlonal/ 
ttede* 



Cottpare the nedlum 
of exchange between 
foreign countries 
and tbe United ' 
States^ 



l>ireidt paynents to f ernars for re-^ 
>dtt<£tion of acrei aUoted to vheet^^^^^ 
cotton^ soy beans and otller croif>s« 
Governmental controls ' for business 
are desigttedr to protect consumers 
fro» dishonest business pra^^^ ^ 
to prevent monopolfes that 
prices and supply^ fraud tht'ougfa . 
false and deceptive advert 
unsatisfactory iifdrk^ 
fraud in selling securities and 
other undersirable practices. : , 

" * business decisions and the oyerail economy-^ 
* antl-bailistlc missi^le progr«a8» var on 
p6verty> conclusion of ^0nam truth ' 
in lending bill , maximuia Interest rates * / - 

Discuss the role of government in meeting 
.goels which Individuals cantiot afford by 
themseives^highways /.bridges 9 schools » 
, bands 9 lakes 9 parks > police » f 

(See bulletin board, '^American Goals Achieved 
Through Government" » Part nt.) 

Teacher^ prepares two charts showing^he 
top ten exports and imports of the United 
States. Show the total dollai::s' value 
of each of the imports and imports* 
<See "U.S. Import and Export Values by " 
Merchandise Groups" in Part III.)^ 

Students define the following terms: 
International trade Exports 
Balance of payihent Imports 
Balance of trade'. Tariffs 
Liquid liability Foreign trade 

Customs duties Odmestic trade 

Students select fiye foreign countrie which 
use different currexicy and determine the" ' 
official exchange rate iri. terms of United 
States dollars. To buy a $10.00 dress with 
; foreign currency » decide hoif^^m^^ dress* 
. would cost in terms of foreign currency. 

Committee of students visit a '^cal store V 
and make a list of foreign-made products 
offered for sale. Compare prices of these 
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products vlth similar products made in the 
United States, Consider reasons for differences 
In .prices. 

» ' . • .."*»• 

Students divide Into groups to Investigate^ 
local and state contributions to f orelgii '\ 
trade. Report In the form. of a chart, 
Example: 

!• Broilers 

2. Cotton 

3. Soybeans 

4. Manufactured goods 

Conclude that International trade for the 
United States Is Important from the stanct- 
point of the employment of people and their 
economic well being and In rcilatlonq with 
the nations of the world. 

1. Five to six percent of all business 
activity In the United States Is a 

^ result of Intematlotial trade. 

2. Exported goods help' tq maintain a' 
high level of employment. 

3. Nations oi the world need products 
from the United States to Improve 
their standards pf living. 

Imports and Exports: 

1. Imports Include coffee/ tea» spices » 
Industrial diamonds^ chrome » cobalt » 
copper » tin, rttbber, wool » zinc/ rice » 
pineapple and other products. 

2« Exports Include wheat, automobiles, 
and other forms of transpprtatlon, ' 
machinery, tools^, equipment, animal 
and vegetable oils and fats, paper 
products. ' 



1. Joine Council on Economic Education, Economic, and the Consumer. 
1966, Chapter 2 pp, 10, U, 17; Chapter 3. "T^ — 

0 

2. WlUon, Harmon W. and Elvln S. Eyster, Consumer Economic Problems . 
South-Veatem Publishing Co., Cincinnati, Ohio, 1966. Chatperi 
1^8 and 12-14. ' » . h 
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Conc«pt 5 1 The Relationship of the HationeX Ineoae, Money and Binkp. to 
GonsuBMsr Practices 



Ceneraitgations ; 

1. l»liv;^)ial consuaers, husines 



2. 



3. 



4. 

5. 



./ investora, government » and foreign 

pttrchaaera are consumers of flnar goods and aervtces or th^ users 
of* the grcfss national product. 

Land owners » labor and management , lenders of monej^, owners of - 
business, and govjemment Contribute to the total annual national 
Income through earnings from rent, wages. Interests, profits, and 
taxes. , . ^ 

Money exists in the forms of coins, currency, and demand deposits 
and serves as a me4ium of exchange, a measure of value, store 
of value, and a standard of future payments. 
Credit serves to stabilize the economy, promote business for- 
mation, expand production, and raise the Standard of living. 
Purchasing power is measured by the quantity of goods that a 
given amount of money will buy and it may be extended by the use 
of credit. 



Objectives 

Review the terms 
gross national 
product and ^ 
national income. 



Determine the 
users of , the 
gross national 

product » 



Identtify the use 
of dutible and 
nondurable goods 
by the individual 
constimer* 



LearAinjg Experiences 

Students review the meaning of the gross 
national product, referred to as GNP^ which 
is the total current market value of all final 
goods and services i|>roduced in a nation as 
a whole during a given year. (Any product 
or service as it is sold to its final pur- 
chaser may be referred to^as a final good 
or service.) 

Teacher uses the following chart to inter- 
pret the amounts of gross national product 
used by the following: 

1. individual consumer 

2. Business investlors 

"3. Governments - 
4. Foreign purchasers 

Students identify examples of durable and 
non-durable goods : 



Durable 

automobile 

household appliances 

furniture 

house 

camera 



Won-durable 
food 

^clothing 
gasoline 
oil 

cosmetics 
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Studenta 'Prepare a poster* Dlvlda poater . » 
Into tw parte* Identify onr patt» ^^PiiratihU ^ .v' 
Cooda*^ the other; "Non-Dtfrabie Oooda'!:i ; : 




' s ^ 


Students locate magazine' piotures [ahb^^ '"'X., 
durable and n ' ' 

■• • ' •* " . ' ^ ., ""j^*' 






Studentit Identify annual iiationid ^cott^ 

aa earnings receive*? for contributions to i^, 

prodttction by: . ; ; 

1> Land owners, in r en * ' ! \ 
2 # labi>r and laaiiagem^ / 
3 1 Lenders' of tnon^y^ in interest | . - 

4. Owners of business, in profits 

5, Government, in taxes 


/■ ■ 


■ V J i - .' • 
# " • :■ • 


Students conclude that the annual national ' 
income is the total income received by aili 
" vho contributed' to the production of good*' .? 
and services during the yeat* ' ; ; 

■< Students discuss reasons for inequality in 
receiving shares in national incooie: 

1* Personal traits \. 

2. Education«CL level ' ? 

3* Babits of endeavor 
. 4» Others ^ V 

' . ■• ■ i\' * • . 




• 


Students investigate the hburly wage rates / ■ 
in conmiunity for various occupations-*-^*-^ ; 
carpenters, painters, lawn care men, ind ^ ^ 
typists. ^ ^» 


. / 


. • . ■. .ft 


^Students discuss present trends in wages; 
Compare present wage scale with the wage 
scale of 5. years ago* Gompare local wage 
sbale with national averages for the above . 
occupations* (The national figures can be 
found in the "Occupational Outlook Handbook", 
which should be in the school library or ■ ^ 
guidance office*) 

: . , \ 






Students analyze the differences in loiUtl 
wageaealea and national avarices* . 




Intfttprtt tiptcts 

of t\k% xiMtiMa3br: — ~ 
InecNM and hour 
It Is dittrlbtttod* 


' • ' M^' ■ ' V. • 
"A Students investigate the prevalting interest 
— rates Iti cotmaunity for (a) loans on real ' 
estate |» (b) short term personal loans from 
banks ^ andf (c) loans for purchase Of auto- 
mobiles*; Find out hot^. interest rates con-* 
pare witl[i those of the year before, of five' 
yeats before, and of ten years before; 
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ERJC 








. *1 



Considex'^resisans tot the yarlatlbns tn ' . 
rates/- " ' ^ . 

^d* introduce the study t>f; money $ teacher<' 



Identify the 
meandUig and 
purpose of 
credit. 



mad 



J V 



reads ^ tihe^ followii|g: 
J .,,;^"if ^« »aA hejs tB0|iey 

, ^ . If Ve KsepsHt-^ he's a nlset^;, , . "-^-o 
- If he Ispends lt/ |i^*8 a playboy 
If he dOftan 'j;e t ijt: » he *s a ne (er**doHirelX; 
1% he gc^s It without worJc,i;ng» he'^s a 'r 
^ " pa^l^tte; H." . ' ^ v 

If hj^^oesn't/try to get 4>t» he lacks, 
o ' mftbltlon; J' \v * ' V 

And If he\ acclSnulates tt after a lifetime 

of histrd work^ . / 

He* 8 a fool who never got anything out of 
life*" 

Defltie the terms money ^ currency^ coins » 
demand deposit^. - / " / ' 

Students research the b^eglnningv. df Ithe use 
of money . Report to clas^ v View fllm«- 
strip "Money J It 's Functioiiis and Forms" . 

' .. • ^ > ■ » ' 

teacher tcq^struct a. fl:^Jp chart on functions 
'of mon^. : '"'V..' ' ■ • ^ : . 

1* Kedluft or exchange ; 

2. Measure of value ; ^ 

3. Store of .value " > 
4* S^t:andard of future payments 

Students listAsubsititutes used for money 
such as: V 
1* Couppn8\ 

2. Tickets ^ (T 
3* Trading stamps 
4k Postage stamps 

/ 5. l.O.Ui^a 

Students define "credit" « Analyze defini- 
tions aiid decide on a usable definition. 

Students identify functions of credit: 
l. Stalrllfze the economy 
2« Promote business formation 

3. Expand^ro^uctlon 
4* « Raise the Standard of living 

„ / : ' 
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■••■/J . 



Ev«lucttt the role 
of cxmmtv credit 
In today** A««rl- 
can iodety. 



Analyxe the 
nature of 
purdiaalng pover. 



2. 



$tttdentt exaalne the kinda of credit and 
the purpofes for which they are uaed. 
1* Covenment credit If uaed to. buiid 
blghwaya^ e^hoola, hoapltala* 
BUaliiaila credit la. uaed to cover the 
coat of produQiQg and iMrketlng gooda 
^ in acquiring productive faellitlea 
. ^ auch as land, bulldlnga and machinery 
, 3* Gonauaet credit penal ta «ooda and 
aervleea to 'be paid for aa they are 
being used, . . 

CoBMlttee Interview the nayor oi; laeaber of 
the City Council to determine the extent 
of ctedlt iiaed In financing new atteeta, 
sewer and water inatallatlona, and hoapltala 

Teacher point out that conauaer credit makea 
possible the purchase of goods and/or aer- 
vlces a family or. Individual might not be 
able to purchase otherwise, and nay ralae 
the atandard of living. 

Studenta recall Itenw In their hoaes pur- 
chased on credit . Decide If their llvli^ 
standard was Improved, 

Conalder that purchaalng- power la aeaaured 
by the quantity' and quality of gooda and 
aervleea that a given amount of aoney will 
hxty at a particular time and that It aay. 
be extended by the nse of credit. 

■ V'"-, ' 

A few atudenta bring mall order cataloga^ 
to class. Divide Into groups of 3 or 4. 

Studenta study catalogs and choose Items 
to update a wardrobe for th(!i seaison for one 
teenager spending $100.00. 

Studenta present skit "How Huch Food Will 
Ten Dollars Biiy?" and follow through with 
auggeited learning experlencea.' (See ^art 
III . J . . 

' . ' A- 

Studenta read periodicals dealing ;wlth the 
"shrlnkl,ttg. dollar". Analyze reasons pointed 
out by the authora f6r the shrinking dollar. 



44 

National Income, Ifoney and Banks 



U Brlttoii, Vlyglnja. Petabnal Flium'ee . Aaertcan Book Co., Hew York, 

. ■■■■ - ■ ■ ^ ^ 

Zf Riker, Audray wd HoUy BylibaTia, Married life , cn«i?3.ea Bennett 
~^hwCo>, p^orlft, JUlnola, X970, (mapteira XJ. > 12, 

3. ^Wllaon, Harmon and ^Ivln Eyater, Conauaer Econgwtc ProbXcma * 
South-Weatem Publlahing Co. , Clnclnnat:!, OWo^ 



C<»c«Pt 6; The Effect of Prices and Stabilization Procedures on the Bcono^ 
Genarallaatlona t 

1| Prices are determined In the product naiket by the inte;ractlon 
Of the supply decisions of cooipetlng business #nd the' dtaand 
decisions of competing househoWs, • 

2» An essential feature of the firee-enterprlge syste» Is the con- 
petlftlon among producers of economic goods for the favor pf ^he 
consumer. Gompetltlon is one means of proteiPtion f ojc l;he conaumer 
for it he^ps to minimize prices and promote ftiCf:^c*ency, 

3* P?icea are effectecl by monopolies, money, credij^, taxes, and 
•omet:^ea state and federal $qyemment. 

4, Inflations end clepresalons have no single cause 1>ut #re usuflly 
the result of a combination »f , causes whose )fe|eeive i«port«|icf 
varies ffom caa'e to case. - 

5.. A combination of effon* of govenpent, bueinef? fime* irt»oraFe, 

and all conipif 4i ?e<jutved to halt i^lfla|!;ion.• 
6.• ^utiiticel infotiMtiw is ge«hered, c^sslfied, and publta|ied 
pfriodical|y by the federal govemjient en^ fther agencies which 
refefl present conditions in the state of ?he ewnoi^. 

^* MoM^fry policy is one attempt made by the fljoveifnniept to- jJiain-' 
; . t«|ft ecpnonic e<:eblHt:y th?ot|gh the control of the ^!»pply of 
^liO]nejr an4 "oredii^, ■ 

§4 filfiil policy, fnpther atfeftpt made by the gpyemneii^t %p jiaintaln 
f^<?IIPtic lleHUty, is en effort to control j;hf topei iw^^ 
: ■ f by. |4j»|8tl?»g upward end 4ownwar4 the amount of goverimett^: 8pen4lng. 
. 9» 'One^of the essential devices fpr atjabiltzing b^iinepf conjiittone ' 
tft'^by varl4<:lon in the amownt of spending ip a glyfifi period by 
• local, atete, and federal governiMyip^j. 
' (^are and economic depressions have qontribu^e^ greetly %^ the 
.na|;ionel debt. • « 



/^■<r ' ^'} pripes #Rd $t?biU?it:*(?n-Prpce4ur#e 



Ob^ectlveg 



Learplpg Experlencgis 



Interpret the 
iilgiiiftciinice of 
the price syntem* 



CoMlder thut prices are the exchange value 
of goods or services stated la the term of 
iAone]r«4 Dlsctiss the reasons for « price on 
articles* 

tncltide the f ollty9d.ng^^k^ 

1» Money value makes exchange easy* 
2v Producers and sellers Aust uke t 
profits 

3» - Price tends to regulate supply # 
4* l^rlce regulates the dernend for a 
product « 

5* Price competition tendsNto force > 
prices down to the lowest possible 
leyel that will cov^r production and 
still ailow some profit* 

6* Others ^ 



Students research and prepare a flip chart 
explaining these terms: ^ 
Econotilc value Elastic demand 

Price Inelastic demimd 

Supply Competition 
Buyer ^s market , Price competition 

Seller's market Hon-*prlce^competltlon 
Demand \^ 



Explain the 
Importance of 
competition to 
our free^^enterprlse 
system. 





Illustrate that 
prices are affected 
Indirectly by mono- 
polleSf mon<^i credit^ 
taxes and govenunent* 



Students consider that In addition to com^ 
petlng for business of the consumer on the 
basis of lower prices ,^ seme producers and 
distributors offer non-prfce Incentives, such 
as higher quality of goods, latest styles, 
inventions and"^ innovations and installation 
and maintenance services. 

Students discuss the Importance of competition 
to a free enterprise system* ^ 
Include the following: 

1« A means of protection for consumers 

by holding prices down* 
2* Promotes better quality products « 
3« Insures availability of goods* 

Students view bulletin boards '^Hidden Forces 
Affecting Prices"* (See Part Illi) 

Students divide Into groups* From texts, 
pamphlets » ^and articles collect Information 
to explain how price may be affected by; 

1* Monopolies 

2* Money 
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Axuilyze 'technical 
terms used In 
business fluct--* 
ustlons and cycles. 



Interpret some 
affects of 
business cycles « 



3. Credit 

4. . Taxes 

S# Governmental control * 

Students analyze the prices advertised In 
a local paper for common food ltems^~ 
breads sugar ^ potatoes ^ bananas » mlUcy 
lettuce 9 bacon ^ potato chips* 

Report differences In prices. Discuss the 
reasons for differences and why the dif- 
ferences are not greater. 

Students make a study In the community and 
accumulate evidence that the prices for 
comparable products vary in numerous ways* 
JMakd a list of stores that offer trading 
stamps 9 door prizes ^ coupons » credit pre*-* 
mlums, and other "rewards" that may affect 
prices • 



Formulate definitions for the following 
words; (Committee^ look up words and 
write them on* board) 



Business cycle 
Inflation 
Deflation 

Aggregate production 
Prosperity ' ^ 
Recession 
Depression 
Wage-price spiral 



Fluctuation 
National Income 
GNP 

Consumer prices 
Wholesale prices 
Compensation of 

employees 
Proprietors' Income 



Outline some phases of the business cycle: 

1, Prosperity lnflatlon-<«perlod of 
rising economic activity (industrial 
production » jobs/ income) which lead 
to. relatively full emplc^ent. 

2. Recession or decline--^eflatlon shown 
by marked decline in the level of 
economic activity* 

3. Depression-Slowest level of the business 
cycle* 

4, Recovery-*-level of business begins 
to increase* 

Students Interview businessman or listen 
to a panel discussion composed of business- 
men who have experienced some phases of 
the business cycle* 
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Explore ways of 
coffbating Inf la«- 
tion an4 doflation* 



StudeAta do reaearclv to discover when AmBvicM^n 
biggest boona oocutred^ (Usually during and 
afiter wars*) 

Students prepare a giant blacle and white dls-* 
play of our past business cycles^ identifying 
amjor peaks and dips by years and historic 
events* * 

Students study Itandout sheets ^ ''Dealing 
With the Ups and Downs of Bu9lnes&*^ (See 
Part III*) 

To coabat business cycles students discuss 
the contribution of each of the following: * 

1* Consumer . * . . 

2* Businessman' ^ , 

^ 3. Labor unions / , * 

4* Government off Icials \ . 




Students consider some factors which pay ^ 
cause business conditions to ctiange« 
^ 1. Fluctuation in profits. ' 

2. Total amount of business. 

3. Incomes of i;ndiylduals rise which 
causes prices to spiral. 

Class discuss economic conditions prevalent 
in inflationary periods: 
High wages 

2* Scarcity of consumers products 

3/ High taxes 

4. High prices of consumer goods and services 

5. High interest rate 

6. * Others 

Students conclude that governoient^ business 
f;Lrms9 laborers and consumers must work 
together in order to halt inflation and 
deflation* 

Discuss the phrases "buyer's market**^ and 
"seller's market" and jrelate these tb buying 
and selling a house during an inflationary 
period. , 

Panel discussion on "Are control '^of prices » , 
wages and materials set by the government ^ 
a good way to combat inflation?" 
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R«cofiiii^ that Tuny :' 
aftnclM' prepare ivt^ 
fotMtlon dealing . 
vith buatnestf 
conditional 



6 




/HofiteY $0¥f^^^ ^Wcitm 
0f mhkr sH^WK 



G^a poApoae a letter to aenatora and v 
. C0i3igre«|[89^n to aak tf the^ feal the 0ovetn- 
ntint ahouid try to influence economic ^ 
growth ; aiad ^ nalnt ain econonlc aecur ity • 
If ab^ irhat lawa do' th^ auggeat? * Goapare 
,anawata« • ' . ; ■ ^ % . ■ ■ . 

£. 

OovKittee collecl^ frpm ntewapapera and lliikga*' 
zlnea charta and .'gjaptlf d<ui^ingc«ith i^vtaintai 
cyclea and'liaain^^^ lnaitatora« Biacuaa 
their algnlflcanca vith the cliMia« 

^ s 

Teacher naatea some ,of the aganclea that 
prepare Information 'on^bualnaaa condltlonJ^n 
ao that atudeiits nay become familiar 
with theae tfourcea* ' ' " 
;i* Bureau of'Cenaua 
2« Department of Cooimerqe 
3* papartment of Labdr 
4« Department of Agriculture 
5* Securltlea and Exchange Gonmlaalon 
6. Council , of .Economic Adviaora 
/t7. Federal Reaerye Board 

Studcinta dlacuaa cpnmon Indlcatota uaed to 
determine bualneaa condltlona* 

1, >^GNP - .. . 
2 National Income . . 

3* donaumer pricea 
4 1^ Hholeaale prices 
5. . Dlacpunt pi^lcea 
. 6, Conaumer ctii|it; ^ ^ 

7« 'Indua trial' production / 
8. Employment atatui^and vagea 
Salea and Ihventor^ea flgurea 

Studanta Interview local bua^niianen to * . 
find out how the]^ uae econoaiic in4lcator8 
In dadalona regarding expanalon, and / 
contraction* * , / 

Studenta compare retail* dijicouutf ,and 
wholeaale ;prlcea of the • f oHowiuS • * 
!• A jewelry a tore Item 

2. A piece of furniture 

3» A food product ''^ ' y 

Conalder factora which would influence 
buying at each price level*' 
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4 



To annlyxe technical 
teriaa« 



To identify som^ 
functions of 
government* 



Studanta dlacuaa factors lihlch influence the 

variation In price levala* / ^ , 

. ■ .' ■ ■ ,■ ■ ■ * . " 

Studanta uaa current petiodi^ala to f ind a . ; 
taport of past year on the percent ^f the //' . 
national income aarned by .e^ich of the 
loUo^n^t " ' 

Xj, Wige and salary (gamers " 

2« Owners of farms /huslness firms ^ and'. 
;profeasl^ 

3,- * Owner's' of property ^ho receive interest 
4l Lenders , of money who ^receive intarast 
5» Corporations 

Formulate a definition for the foUowi^^^ 
words; « ■. ^ . " ■ 

Monetary policy Xr#$fei? nayp^nts 

Tiartil^pollcy «ini|«ce . 

Federal Reserve System Natignf^^ 

Stii^fttttji compare the two toajon^ |;v||f 0t ' 
gdveirajiient coiittol of 1?ttBlne8tf5'«||^ 

i. HohetAxy Pollcy~Cbntrol Of the sources 
bf the tton^ supply * 
Fiscal jPollcy--GoverMttent sj^ertdiing * 
taxation' and management of the tiiiional 
debt. / / ^ • ' ' 



2. 



/ 



Student a vi 
government: 

,1* Provide prcrfte^ttion 



flip chart on £unctio:ns of the 



2« Pro^de national defense 

3« Contitruct ^nd maintain puhllc works 

4. Prcpote health and ecluc^tion 

5« Promote economic growth 

6e MalntaiiQ economic security . 



Students consider the effect of goyernifent; 
transfer payments to economic atabillty:: 
1«^ Social security payments , 
Pensions to veterans , 
G»I« Bill for educational purposes 
Subsidies to farmers 
^Others ' A' 



2. 

3e 

4. 

5r 



students prepare bulletin board/ "Keys to 
Economic Stability"/. (See Part 111.) 
Include the following ideas: . 

1« Rising national income ^ 

2. Full empioy^ant 

3 # Stable price level ' 
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4« Business growth 
5\ Others 



Students analyze the pie chart on Federal 
.govemncnt dollars , and on the state and 
local government. (S^e Part HI.) 

» . ' " #^ 

To anailyze the . ^ Students do research j?or current information 

significance of ' about the size of the national debt, 

the national debt. * \ \ 

/ Students view charts ''Grpwifn of National 

\ , Debt in Relation to^ar*^. (See Part III.). ^ 

' Debate: Resolved that the national debt 

should be paid in the near future* 

References : 

1. Britton, Virginia, Personal Finance . American Book Co., New 
YorliP, 1968, Chapter 4. . ^ 

2. , Econtomlcs and the Consumer , Joint Council on Economic Education, 

New York, 1966, Chapter^ 2 & 3. ' o 

3. Justin, Margaret M. and Ludle Osboene Rust, Home and Family 
Living > J.B. ^Llppincott Co., New York, 1941,' Unit 10. 

4. Thai, Helen ^1. , Your Family and Ujs Money . Houghton Mifflin 
Company, Boston, Mass., 1968, Chapter 3. 

5. Wilson, W. Harmon and Elvin S. Eyster, Conaucier Economic Problema , 
South^-Uestem Publishing Co., Cincinnati, Ohio, 1966, Chapters 

, 12-14. ' 



Concept 7: The Relationship of' Taxation to t|ie Monetary System of^the 
Nation 41 , 

Generalizations ; 

1* Taxation la the price of eivilizatlon. * Thq more services an4 bene- 
fits people esqpect and want frgm the government^ the higher taxes 
become. , - * 

2. For a system of taxation to be fair to business and indlvldualSvj^ 
it must be periodically evaluated and adjusted. ."f^ 

3. An understanding of the pirinciples ahd purposes^ of taxation and \, 
of services provided enables a citizen to participate more 
wlllingiy in the taxation program. 
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Taxation 



(to jectlvet 



Learnjiu^ Expetlencel 



tetmn mei to ' 
descrlbti^Jjax•tlon« 



Identify services 
provided hy govem- 
psntel agencies. 



Stujdents def ln|^ the folloiflng terws : ^ ^' 
Real Estate Tax]. Gasoline Tax 
, ;i ^ Sales Tax Property Test 

; Boll Tax S0CI4I Security Tax 

Excise Tax ; 

Stiidentp discuss the benefits every person 
and business receives from services provided 
by governments^ 
ol* Schools 

2, Highways 

3. tlecreatlon areas • - 
A* Government agencies 

5. Public welfare 

6. Others 



Teacher explain differences in a tax and an 
.assessment. (Assessment is a payment for 
the improvement of property.) 

Students ^evl^ the different improvements 
to streets y p^llc parks » and public build- 
ings in the<> community in the past two year^ 

Ass;ignment : Students analyse the federal 
bu^et for present year in order to determine 
the source of funds and to evaluate purposes 
for which the funds are to be spent. 

Assignment: Committees analyze budget of 
local and state government to reveal* sources 
of funds and kinds of services for which 
expended. 

Students interview persons of voting^ a^e to 
determine if they evaluate the advantages 
of each partl/pular tax in light of benefit 
to the entire community. Summarize findings. 

Students present a panel discussion on . 
"Every person has an obligation to votfe and 
participate in civic activities pertaining- 
to public services"*. 

.Class divide into two buzz groups. Assign 
jthe following tdpics: 

1. Cost of service t^eceiyed theory of 
assessing taxes. 

24 Ability to pay. tt^^eory of assessing taxes, 
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^ Teqcatioii . 



56 



• a* <^axe^ ch^ed to, citizens a»d. • 
V . . " Jbuslnesa ^Irms oh the bailiB of 
' the amoimt o£ servi^ received 
ot benefits gtltted^^f^^^ 
,V-;.^" seindfees-*..'; :■• ' ' ' 

Bxample: A faniily - with two .children ' 
in elementary £ic^ 

twice to much as family with only^ ' 
one'-chlSld. ' 

h . Also> this theory is based upon 
the assumption that the more pro- 
perty such as real estate that a 
person owns» the mote picbtection 
and benefit of govermnent' net^ 
vices' he receives. ' 

Example: The property taxes are based 
' upon a percentage of the apil^ralsed . 

value :of real estate, , 
2. Ability-tb-pay theory 

a. This theozy is based on the idea'' 
«t that individuals or businesses 

which have latge mounts of pro«- 
perty or large Incomes are more 
able to. pay than those "with little 
property or small incomes. • 

Example: The* federal inqome tax appiles 

a progressively higher rat^^^^ the 

amount of taxable income increases. 

"^Students prepare"^ a list of different kinds 
of ji^ir^ect taxes that might be paid during a 
year by a typical family » Examples t 
/ i. iR&al estrate 

/:^..^2.A .. Sales tax./ --^.- . . j 

Casoline'^^^ - ^ 

4. y^ome ei^cise ta^es (cigarettes) * 

5. - Othets : - 

|tudenta discuss the anticipati0)ti concerni^^ 
federal taxe^ or decreasing' ^4^r^ ; 

th^ia time and reasoitis: f or these changes. \ ' 

Students view jbu|letin board made ^irom.pic^ 
t^res of various items which relate to the 
Various t^dces. 

- ■ ■^'■V ■ . • " ^ 

Teacher prepare a tax calendar giving thp , 
dates on which various locali^ statCt and 
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To Tcrify ttie 
qiiailty of living 
it deppndtnt upon 
level of t«3tetlon« 



fedeveX (ex paymints and ; reports »e '4u)$^ 
(Infonuition may be secured from local jbr, 
state Chaiber of Commerce*) 

1^ : Propetty and personal tipc 
2* Federal income tax 
.3. State income . .tax ;.'V, 
ii^^^ Drivers and auto license • / r ' 

Assignment $ - ^$ tudpnta study local tipces » ' 
property taxes » sales taxes ^ and individual 
inccme taxes to determine; - 1 
In The rate of taxation 

2. Baals on wfalcH the tax was ievied or 
assessed 

3. How taxes are collected 

4. Purpose for which money la iised 

Teachef invite the local county tax aasesisfor 
to explain how property is assessed and taxe^ 

S^tudents determine how much it costs a community 
each year' to provide /education for each high 
"school pupil. • 

Students consider the -present expectations that 
individuals and families assume that society 
will provide which were focmerly provided 
through selfrendeavbrt 

1* Media^l care available to all and free 
to the elderly and poor 

2. Supplementary income during retiremiiiht 
years * ^ ^ 

3. Schgols well staffed and adequately 
equipped 

4. Streets and highwaya in good repair 

5 . ^Uee of |redl t in purchasing, homes , ^ 
\ }^^^^ip^^^t: an4; cars v : 

6. Provision of recreational areas 

7. Non'^pollut;ad water and aljr 

V 8. Hohetary aid to individuals atid families 
\ for those who are uniSmployedll pr\un-^ 

9.^ Savitigs g ^. ■ 

* l!ederal agency ^ ^ * 

10. Others VV " ' 



Conclude that the mor^ goods and services 
that individuals demand the hl]gher the tasces 

''bec'ome^. ' ■ . \ ^ ■ 
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Wrlttlen aMlsiuveiit; 'Write « brief hletory 
of different fonw of texetion in A«ericei 
Invite a gueat spealcer fron thb Internal 
Revenue Service to explain present Income 
tax lavs. Secure from the Internal Revekiue 
Service current tax f eietts and paaphlet V 
••Onderstandlns Taxes"'. U.S. Tt-fBiittry Depart 
ment» Internal Revenue Serviipe.^ t^^^ 

Anftiyae the Inf onnation an^d/f ill out tax 




References; 



(Address th^ ;reque.st for the sets of fontt ' 
to the dlre^tbr. National Training Pwtej*. 
Ask f 01^ the teacher's gidldey ptibtic^^^^^^ 
18, which Includes ^ wall chart of ifor» 
, 1040. The "Far?ier »i Tax Gulde'^ publication 
Ho,' 225 it<: also availal>le. Free from the 
Internal R^e^nue' Seiiri^icie^^r 

- ■ " '■■ '''^ : r ■ ' ' •■ ' 

students debate, "A aal^s tak pn food is a 



fair tax'?. 



Students uise a portable tape recorder and 
Interview consumers. Ask their opinions 
concerning how their tax dollar is spent. 

Students Consider the frequency of changes 
in both federal' and state tax programs. 

Discuss the evaluation and readjustment 
of taxes on the b^sls of fairness to in^ 
dividuals and buainesses. 

Students conclude that an understanding of 
tax. laws and the uses of taxes are basic to 
a willingness to participate- in the tax 
program, , 



„1. Brltton, Virginia, Personal Finance , American Book Co.. New 
York, 1968, Chapter 6. 



2. 



V 



Schoenfeld, David and Arthur Natella, The Consumer and His 
Dollar . Oceana Publications, Inc., Dobbs Perry, N,?"! 



3, Wilson, Harmon and Elvln S. Eyster, Consumer Economic Problems . 
South-Westem PObllshing Co., Cincinnati, Ohio, 1966, Chapter 
15. • 1 
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A* 



doifeiipt tf^'^ BaiOe* and Oonsuiiar Credit Services 

■■■ {■ ■ : ' ^ ' \ ' ' ' ^ 

Cti^it is cdnvealencsud often is a »ean0 o£ adjusting hfi|h/snd l<m 
"■[^ |Kpint|i in spending; t;h^nfote, it is used by people in aiX income . 
^' ' . y catislgbries* \ \ . " " . ■ 

2; Cmiuiiat credit; is debt that is incurred^ for a hove » goods » or 

sarvicies for personal and fssdly use and consusption* 
3. Instailment btqring stimulates jutss production and therefore is Una 

laportant factor in our economy • ' ''^ c 

4« Banks play important functions in society by serving business 
ifi.Tam and individuals through accepting demand and time deposit** 
^ making loana and operating trust funds, v . 0 <^ 

5* Banks provide many services that aid a famtly in mknagliAg and „ 
- conducting businesip affairs. These services usually include 
safeguarding money and valuables^ transferring funds ^ makings 
lpana»^ providing trust services > and supplying other setytces* 
6. An economical and convenient way to handle money transactions is 

through a checking account. 
7^'«s^^Federal Reserve c9ank ^eals with other banks instead of indi- 
/ viduals and businesses. Its purpose is to achieve economlp 
8 tabilityv through the conti;ol of credit. 



Objectives 



InterprSt the con- 
cept i^f credit;...^ 



Learning Experiences 

• ■ ^\ ' ' . 

ft ' . • 

Students view and discuss transparencies "on 

"What is Credit?". (See Part III.) ) 

1. ^Definition of credit. / 

2. Credit years ago. . / 
—5. Credit today. . 

4. Use of credit. 

5. Credit can contribute to life. 

6. Credit can cai&e financial dl€fiplty. 

7. Qredit can cause family difficulty. 

8. Shop for"" credit. 



Analyse the technical 
terms us^d^ ^"n under- 
standimi cr Ut. 



Teacher use flip chart to explain terms: 

1. ' Consumer credit is financing used by * 

persons to buy. consumer goods that are 
not paid for at the time of , purchase* 

2. 3hort term credit must» be repaid in 
' i^ss than a yea|r. 

/ 3.' Intermediate term .credit extends for 
a period from*one to five years. 
4i Long term , credit remains outstanding 
for a period off five years or longer. 
5. '"Installment credit is a form of con«» 
^sumer credit in which the buyer makes 
^ \ down payment and pays the temainder 
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ERIC 



go ■ 



10 



9t. 'Phe debt tk hpetttle^ iAtteKvaiai 
6» Cl^^rge accoimtii lnv<>lve ;agi^^ 

h^&Ktt 4 b?iy«r «^ ». feller which 
pietnitsi thift l^uyer to ^iecelve jgoods'^ 
wlthjdelayed *p*y«entV (Usualij* 30 j * 
, . days)- V ^ ■^'^ 

7. Reyglving !chiiirg«! accounts thus - " 
eusfconter to ch|rge only; llttited 
amowt, deteifmiftd^^^^^ 
the" store and the cwtoB^r.v 
custower pays a certain aiiQtfot on C V. 
his account each mojttth and jLf charged' 

. interest tfn the unpaid .hillahcea i- 

8. Divided charge Accounts '^ire pla^^^ 
pennittlng'a consumer £o chlitgeljat/ " ^ 
l«rge Item and then<.pay one-lhli;d v 
of the cost in 4ach o£ ttie sUcceiultng 

, three months, j, '- * \- 

9. Credit cards ^hable Ihdlvliluala to ■ 
chatgo for goods aiMi serylceii overva 
wide geographical area for a 30 day - 
period. . This kind of; credit l| ' ' 

Particularly convc^nlent foir traV'elers. 
- Credit rating is ajsacord of indlvid- 
"■1 f Pa«t ^^rlorm^ce a^ paying debts. 
11^ Bankruptcy ^bifcurs whien ai^, Insolveni: .-^ 
petson is declared by the court ta 
be unable to pay hfi d6btfcf - " 
.12. Gamlshmeht or «aaih^'dlng' of wages 
is- aVoceduire used -,by creditors in 
*. obtaining a court .prderibo requite 
the employer to withhold wages foir 
payment of -debts.« ' 

Students view transpaijency, "The Fashion 
Shop" to Interpret the Truth-ln^Lending 
Bill. July 1969. (See Part %I.f ; - ^■ 
Relate thls^ inforiBatibn' to the Arkansas 
Usury I.aw. - ■ ..-f - ■ . ' ^ . 

of interviewing .local baslness personnel to 
obtain information regarding the following 
business practices: 
■ 1. Policy of. eaich business in selling for 
.«8liQEvtr*i'di'"t ; '^^^ 
2. vmia of credit extended' ' y 
.3. Basis bn which credit is eitendad 
. • Cprobably involves the ability of the 
, debtor to pay the creditor a certain 



Bankd and Ccfiasmer Credit/ 



Conpar/i ths dlfftrtnt 
klndis of crtdl^t c«r4^ 
And b<iii«fllui» / 



0 



Ijdimtlfy the tntot^ 
mktlcm nteeisary for 
e, establliilSliig . m credit 
rmtlii^» 



4. 
5. 



percent of the de>t0r*e wages et 

ttgttltr Ine^rvuli unt^l the f uU 

iflMiimt; has been paid*) 

Actual coit of cha|;|(e account 

thi' pArcnetage of ^ discount i(0r cash 

paynent 




Categorli^e ways 
different faallles 
uae credit* 
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Consider if It vpuld he beneficial to bonbon 
the woney Irom a local bank to^ n^celve a 

dlsdaitmt for icash* V . 

Students Interview personnel in buslniss et-' 
tablishments which Issue different types of 
credit carda* Determine the benefits for 
cardholder and storepwner# ; 
Benefits: 

It Don't have to carry cash 

Instant credit 
3« Have goods now and pay^Later 
4. Benefits the seller IrMhtLt the cue-* 
tomer nay spend more 7^ , 
Seller will gain interest! on credit . 
accounts' 



Students loake survey of parents to find out 
how miuiy ^different kihdte of credit cards they . 
have and how many of eiich klnd#^ 

Teacher explalhs thcr three C*s of credits* 

!• Character c > 

2* Capacity - - ^^r-^ 

3» Capital 

i Teacher helps students compile a list of in* 
. formation demanded by a lender* 

1 » Hoif long has the prospective borrower 
lived at this address? 
List three names of persons who will 
vouch for your lilltigrlty 4 ^ 
How long have you -been employed at • _ 
your present job? 
Where do you bank? »Do you have a 
savings account? ' 

Do you have additional aources of in* 
come? ; ^ 
Have you bought other merchandise on 
credit? Mfhere? 

^Students prepare a progressive bulletin board. 
Students locate pictures which Illustrate 
ways a family^. may use credit ancl poatf.on 
board* ^ • . - * 



<7. 



ERJC 



G2 




It Goods 

a« Clothes i 
bt Shelter 

Food 
d. Automobile 
e» Others 
2; Services 

ai. Hedtcal / , . , 
i b^ Repair 

Ir^ Utilities 

■/ * ■ ■ ■-. * .■'**■■ ■ - 

Flgur^tihe dollar , ^; ^ ^o l^ure the^^d^^^ 

coat of credit, . , ^ . I* Hu^ 

/ : ' • ^ " V by |be of payitents you vlll 

" - ^ > / 2* ^ Add thji down pa^^ 

f ^ 3*^ p^httifit the cajih price» indudltig 

; " ■ r ^salesi^tax^v. •. "•y'.- '- ' 

" -'^ ; The^a^ 

- - - V > T^aohi^t steps by 

least 




, on buying - ^ • 

^ J the Item on ct*d^i^^^^^ > y y 



.V ■ 
0 



payment. Interest ate Ix^ percentage per 
monfch, amount and niMbeif' o^ monthly payments 
and cash price , Including ^ales tax. 
Students use Information to| o the 
, t . cost of credit each st:ore would charge* . 

\. ^ Students recfall that the truth in lending 

' I) bill speolfles that an Interest rate is » 

stated as a percentage per month. The true 
' ani^ual Interest rate can 1)e found by multt- 
, I>lylng the stated rate by th##uiibejr of 
interest periods In a year^ example, 
^ ■ . 1 l/2^^percent per month Is Ifi perfiient per 

^ear (1 1/2 times 12X, or five percent j>er 
quarter is 20 percent per yeat (5 rf^ 

Students figure true annual interest rate 
i for each item they ^ " 

- • '■ ■ 7above problem. 

Suimarlae consumer Students view films "Wise Use of Credit" 

K:*«4|t. and/or "The Littlest Giant'^ 

Teacher and students pxlepare list of guldea 
for wise use of credit* , 
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68 



^aw^o get 

THE 

BEST mi 



2; 



3. 

s. 




13. 



ShQp for lovMt credit cosc in dolUri 

$nd xvw interMt: rate. 

Whra bj^fiaig pn credit be me dlecrla^} 

ixietiiig ebottt the quality of Mrchandlte 

an you vpttld i£ you were paying caah« 

Be auter you can weet the added «xpenaea 

of a neir purchaae. 

Uae ctedlt for'iujor eypenaea ontyV 

Read conti^act thorouihly before aign- 

Ing. 

Steer cleat of unllcenaed lendAta. 
Borrow the abaolute atinlMuoa required 
to tMiet your needa. 
Pay off exlatlng debta bef org taking 
on new onea. ^ 
Be aure that what you buy will lait 
longer than the payttenti on It do. . 
Hake aa large a down paynent aa poa- 
slble» one-- third on an autottpblle» at 
leaat lOX on furniture and houaehold 
^equipment. The larger the down pay- . 
aenty the leaa you^ll end up paying 
In Intereat^ 

Couple te paynenta aa quickly ai poaalbley 
within two yeara on care, futnitutet 
and houaehold equipment. 
Before buying on credit » Mke a apend* 
ing plan that covera food^ houalng^ 
clothing » medicine p inddentalat and 
paymenta on your exlatlng debta ^ to. 
help aee how puch credit you really ^ 
can afford. 

If you muat poatpone a payment ^ tell 
your creditor why and what you can do. 
Thia la\an Important point in keeping 
a good cr|Kdit rating. The ability to 
uae credit^^^a, too valuable to dee troy 
careleaaly. 

Don^t uae credit for aelf'^dlncipline. 



i 



Analyse the technical 
texiaa used £n inatall* 
ment credit. 



Identify the following terms: 
Chattel Mortgage Contract appliea to gooda 
that are ordinarily movable (auto^ piano) . 
(The aeller givea^ title of the gooda to the 
buyer but the chattel mortgage pemlta the 
aeller to retain a claim agalnat the gooda 
until the debt Ir paid.) 



Conditional Sales Contract moat ^oamon 
type of' Agreement used to provide aeeurity 
for the aeller. (The title to the gooda 
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rcmlmi with the eicilUr until payments tot 
the gQodi end interest end finance charges 
have been aade in fullt Upon completion ^ 
of all payments^ the title to the property 
is transferired to the bt^er^) 

.Security Agreement •- highly recommended 
installment contract. (Th6 sieller miry take 
back the ptbperty if the contract is not ^ 
fulfilled.) 

■ • • 

Deficiency the amount the buyer loses. 
(In most states the buyer receives no portion « 
of his payment if the goods have been re«- 
possesed. If the subsequent sales price 
of the repossessed goods is less than the 
amount he still owes for them^ he may be 
called upon to^ pay. the difference between / 
the two amounts.) 

Sales Finance Company ^ a finance company . 
dealing only in installment notes arising 
from sales by business firms. (The in- 
stallment notes from the business "firmware 
purchased at the time of the sale» Immedi- 
ately replenishing the merchant's cash.)' 

Consumer Finance .Company -'finance company 
that makes loans directly to consumers not 
arising from a sale of merchandise by a 
business firm. (Used to purchase various 
kinds of durable goods » to pay debts » pay 
emergency expenses » <^r for home repair.) 

Consumer Credit Insurance - also referl^d 
to as credit life insurance » a short term 
ihsurance on the life of the purchaser. 
Cin case of the purchaser's death the money 
from the insurance will be used to pay off 
the remaining debt under the Installment 
plan.) 

Time Balance - on an installment saie^ the 
total due to be paid in regular installments 
over a period of time\ (A finance charge is 
usually part of the time balance.) 

Finance Charge - Includes use of money lo 
¥o the consumer plus such cost as charge 
investigation^ insuranc^^ and service charge. 

- ^— ■■ -gj 
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'^mpBTm and «nalyise 
the difference bifitween 
InstaLlaenl^ buyli^ :and 
the u$e charge or 
open accotmte^ 



Interpret the 
advatitagea and 
disadvantages of 
using Installaent 
buying t 




Add-On Baals it Is u$ed for rapst Install-* / 
, ment sales f or a large ntnober of Installaent 
: ' loans. A flat percentage or soaetliaes a / 

flat sum le d^ for making the loan# 

Repossession <^ Uegal action necessjiry for 
thft!^seller' to repossest an article sold under 
V- aift iAttallifieot contract thdt the btyer 
/ ' toulJtve up tb# 

St;^udents yietir a progressi^^ disclosure chairt 
^ hov/ lustallment plans differ iroo buying 
s6n charge or open aiccotmts* ^ 
.-'Examples.: ^ " ; 

1» o A down payment; is usuali^^ 

2// A finance or carrying ctiWt'ge 19 added 

to the price 
3^ Payments of j^qual amounts are spread 

over a period of time 
Ai Security ftn; the amount l^f thejmpald 
balain;t;e is teken by the seller in the 
form of a security agreement^ 



eacher and students discuss how ffnlly needs ^ 
fof such Items iis appliances and household 
equipment determine whether they use credit 
and the type of credlt^they might use* 

Advantages of Installment buying: 

1« You can use goods while paying for 
' . . them/ - ' : / ■ \ - ■ • ^' 

2 m ' Better quality merchandlise can be: ob«-* 
talned infstead of paying cash Cor . 
cheap merchandise* - 
V 3« Many young marrlipd couples do not have 
» enough savings to purchase majot ItexM; 
therefore^ they generally >use« install"^ ^ 
ment buying* 
4* Apt to obtain better service on'mer^ 

chandlse while making payments* 
5* The quality of living In American 

homes has been Improved* 
6. Enablear qne to' establish a credit 

rating for emergeiicy use and for large 
' ■ ^ scale purchases* " 



Disadvantages of installment buying: 

1* It's easy to over spend* A couple 
. may buy more than they (ian efford* 
2* If it's necessary to "use Installment 
buying » it may not be possible to shop 
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arotmd for t^f Iwut pr£^ 
%. One ptyis mote when ualiig InBtallAent 

credit inatea4 of cash. \ 
4« It!8 hard to underistand consuntr 

credit terma'^ Unleaa the conatmer ' 

haa aome aavlnga it nay be dangeroua 
. to conalt oneself to future obllga*^ 

tloni|» 

5^ Conaumera are encouraged to uae In- 
atalli!ic;nt buying by those merchants 
^^0 get additional income from the 
extra charges « , 

Students prepare bulletin boards "Debt I 
Hpw Much is too Much?". (See Part lil.) 

Students compare, the advantagea and diaad- 
vantages of using Installment buying for 
a college education^ vacation t^home^ car^ o 
furniture » major home appliances* 

Assign two conmlttecis to obtain and explain 

such contracts aa: a conditional iialaa 

contract and a chattel mortgage. 

Review the checkpoints on installment con- 

tracta« 

iJ How much would the constant price be 
for the article? 
' 2. What la the down payment? 
^ 3* What Is the cost for carrying charges? 

4. In addition to the purchase prlice and 
carrying charges » what will insurance ^ 
investigation/ legal recording ^ and 
other charges cost? 

5. Have you checked the cost of^ other 
credit sources? * ^ 

6. Do ]rou fully understand your cojntract? 

7« Have you read and examined your con- 
tract fot correct figures and any 
blank spaces? 

8. What security is required in order to 
obtain the loan? 

9. In case of late payment^ can the seller 
garnish the buyer's wages? 

10. Can the huyer pay off the contract at 
an early "date and receive a reduced 
rate? - / 

11. ^ Will a fair notice be given the pur- 
^ « chaser before repossession? 

l2; In^ case of rejpossesslon what rights 
do*es the buyer have in the property? 
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Sumnarlze 'th£i many 
benefits and ra- 
sponslbllltles of 
credit. 

Enumerate the 
types of lending 
Instltufelons. 



Compare the 
requirements 
for different 
types of loans « 



Analyze the technical 
term^ used In under*-* » 
standing banking 
services* 



tnvlte a guest from a finance company to^ 
speak' on "The Wise Use of Credit"* , ^ 



"Students view bulletin board, "Need a Loan?** 
(See Part 111.) 

.Students research and evaluate the services 
offered by lending Institutions: 
. 1. Banks (comtaetclal, industrial, savings) 

2. Credit unrflons (national} 

3. ^ Small loahs or. consumer finance companies 

4. Life Insurance companies 

5. Illegal money lenders 

Students examine transparency, "Beware of 
Loan Sharks and Pawnbrokers". (See Part III.) 



Divide class Into four groups. Role play 
problems in ojbtalning the following loans: 
^ 1. Persbx^ial loans 
2.. Installment loans 

3. Mortgage loans 

4. Loans to businessmen and farmers 



Class members should be prepared to discuss 
factors to consider ^In selecting a place to 
borrow, how much security or collateral is 
deeded, if a co«-slgner is needed, and type 
and amount of Interest rate. 



\ 



Define the following 

Checking account 

Deposits 

Drawet 

Drawee . 

Payee 

Joint Account 
Bank statement 
Reconciliation 
Postdating 



terms: - ^ ^ 

Bank draft 
Certified check 
Cashier's check 
Bank money order 
Traveler's checks 
Savings account 
Safe-<iepo8lt box 
Negotiable instrument 



1. 



2. 



Checking account service-money deposited 
by businesses and individuals^which the 
bank accepts and then pays dut^when the 
depositors write checks on the deposit. 
Deposits-money placed in banks for safe 
keeping! 



3.^ -Drawer- the depositor who wrltjBS the checks*^ 
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4» Payee«"the. person to vhcm the cheqU Is 
payable* 

5m ' Drawee^the bank on vhlQh^tHe check it . 
dtaim* , ' ' 

6* Joint accoimt^account opened by two 
peraona «vho wlah to use the same check** 
Ing Recount or savings account (Joint 
accounts are usually opened by a husbaUd 
and wife.) Each mus.t fill out a slgna«* 
t'ure card. Either person has authority 
to withdraw funds during the Ufa df 
both parties. 

I. Bank statement-- a repdrt of deposits 
and diecka made available to the de- 
positor by the bank at regular Intervals. 

^ 8. Reconciliation-procedure for comparing 
bank statements with the entries on 
check book stubs to see that there are 
no Errors. 

9.* Post datlng-uslng a date later than the 
current date/ (The b#nk will not cash 
the check before the date indicated. 
Banks discourage post dating checks 
although It Is legal and sometimes 
c6hvtolent.) ^ 
10. Bank draf t-a check from onc^ bank drawn 
* upon funds deposited to Its credit with 
some other bank* 

II. Certified check^s-an ordinary check drawn 
by a depositor In the usual way^ except 
It Is presented to the bank for certi- 
fication by^ the drawer. * ^ 

12. Cashier's check-check that the bank 
draws on Itself. It is used to pay 
bills owed by the bank. 

13. Bank money order-serves essentially 
same function In transmitting money for 
a customer as the cashier checkA except 
the name of the remitter Is^^on^he. bank 
money order. , 

14. Traveler's checks-a type of check used 
by people who do not like to carry large 
amounts of cash when traveling and find 
It difficult to cash personal checks. 

(A fee l8 charged for each check an^ 
checks are signed by the buyer In the 
presence of the bank agent. When cashed 
It Is signed again In the presence of 
the person cashing It with the signature 
. that matches the original Signatures.) 

Banks and Consumer Credit 




^^CltieiCy servlcesi 
banking »\ 



15^ SMviniB aci;punt'?mo|i^ d^poplted f 

Interest thi^t 1^ cm|tttedaai^^ q^/ 
J, quarterly <0Q a <jompowt^ basis, (Di ' 

\ U9ually^inaj(j be laa^^at tlge p although 
banks ist|jyi^,I^iL^ 
* noti(^« ?^^I>ep^a^^ are given a passb^ 

16. oafe 4epi>5rit;,^ 

oh ar 1^11;^^^ basil* Xlhese^plflt^ 
■ protection agaixEst Jwrglin^ a^ f ii^e ) 
^ should be,u$od f^r stor^^ V: 
4 / ^ha^ tannot 8£^€^ 
/ '.or>u8in|bEi3,,of^ V ■ ^ . ■■ 

17, N^^otlabie Insti^ * * 
evidence of sotae contr^t;u^^l?i^^ >: 

V >im(d'tds us^nally trattjS|f ^id^^te f r^ 

person tjpf another by^^ 
• \ ■ -.Efeaaples! 'dte^ka^ 'dj^f ts;,vC ' 
. of depositt» and px^^ 

ReyleiHr bulletin bbarH "Bai^s;>and banking 
"Systems" • <See,)?^rt; III.) ^ Y ; 

Plan a field ttip to a local bank and ask 
tjhe banker to ekplain services provided by 
the bank* (Contact junior of ficer of bajok) ^ 

Students 'review ^he dervlces pripvlded by the 
bank and < evaluate the charges for these; 
Services.; (Each' student should make a ^i^t 
of these services which are available in 
the eatomunlty ;) _ ^ ' 



Categorise the' 
various Aethods 
bank^^iUse to ^ 
trainsf er , jpioney • 



Students prepare and pre^sent'^'sklts to inter-* 
pret reasons for the various ways bariks 
transmit money: ' " - 

1, Bank draft 

Certified check ^ 
Cashier's check 

?ank money order 
reveler's check 



2. 
3. 
4. 
5. 



With the aid of overhead projector » teatcher 
siuiw a sample of each kind of bank draf^ and 
speciar check. Review with students how 
these are filled out. ^ 



Illustrate the method 
of balas^clng the checking 
account by. using the bank ^ 
statement and check. stubs. 



Students prepare reconciliation df a bank" 
statement from inf ot&iiatlon given «by the 
teacher on: • ^ 

Balance on hand . 



fp^nkm and Consusier Credit 



Coiic|.ude that services 
develop in response 
to Various ne^ds of 
bank users • 



2. VerlQus cibecks i^i:tt.eii 
3 • Deposits' made at Intervals 
^ • phe ckbdbk bal istnce 



Teacher post' on board actual fotoui that., 
show the at^eps'a depositor goes through In 
establishing a thecklng account : • ' 

1. Form necessary <f£or ojplenlng a 
' cheeking account* • 

2. A list of regulation^' governing 
a checking account • 

^ .3. Samples of all the forms used 
(a counter check and a deposit 
slip) 



showing set-^ 
aUrlous needs 




Students prepare A f li|> chai 
vices developed In re^ponse^ 
of bank Users ; ^ ' ^ 

1. Safeguarding money atidXyaluablel 
a. Safe deposit boaces tor .keeping 
important pai^cnr^for individuals 
and business^ ^ . 
Checking accdunts foif« Individuals 
and business.* 

Savings accents (could Include 
time deposit^, or certificate of 
deposit 3 



b. 



c. 



2. Transferring funds J 
a. ^Regular »and spe'claJl 



J|j checking' 

accounts 
b. Certified .checks : 
"c. Of fidal checl^ • ^ ^ 
d; Travelers ohepk^ " ^ 

. e. iMon^y orders' «^ ^ • : - 

f . Bank drafts ' ^./'^^^ J ' 
^g. Telegraphic or cable transfers" 
3 • Making -loand b / - 

a« Personal loans tb^'meiSt emergencies 
b* Installment loans to^ purchase'' a 
- . car or Improve aPj^ome^ o 

cV Mortgage loatia to bir^ a house 
; r d. LoanS;^ to buslnessmdhb«nd farmers^ 
. A. ' Providing* trust rfetviciis*^' ^ / 

' a^ Managd^ngvtxfu'sts 4nd est'ate^ v ^ 
b« ^rpfvldlng f itiahclalAiihd Investment 
t advice, v • • . ^ : ^» 

.5^ Supplying other servi^s 

a. Providflxig currency ^nd ^coii^ in 

de|iOm^nat|nn8 needed by the public 
^ b^.' Selling and 'redeemijgj^ ^«S:^ Savings 
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asfflaiiii aervicca 



O 

o 



%0 



.6 

o 



Daflne and explain 
tha ftmct^na of 
consmer\i»nance 
\^<Mlpattiea« 



Bond» ; ^ " ■ 

^ c. Praparing cash payroUa £ oir Xocal 

planes' .;/"..•■•! 

► ■ " * ■ '■ ' j 

Define etedit: union as a coopei'aUve organ** 
Isatlon o£ persona who agree to combine their 
savings and to make loans av^ilsble oioily to 
neidiers at a* liw- Interest r^^ 
' 1. Teacher explains that aembera of a ere- ^ 
dtt union are usually made up jof 
people who have^ a common bond-f— same 
employer^ same churchy labor unloui etc* 
Credit unions are chartered by state 
or federal government and make loans 
* only to their members d 
3* Membership Is obtained by paying a 
small entrance fee and by buying one 
•r more shares which usually sell for 
$5*00 each. ' 
Av 'Che Irate of interest on loans Is Idw^ 
usually ranging^ from 1/2 to 1% a month 
on unpaid balance/ because expenses of * - 
operation are low. 
5 9 Great personal jL&terest Is shown In this 
" financial needs of the monberp and 
generally fewer specflal charges iare Im- 
posed than In any other type 6f^ lending 
Institution* 

The rate of collection Is generally 
velry high* 

Current rate of ititerest eatnedl' for 
money deposited la sligh€ly higher \^ 
than that of banks because credit u / 
linlons are exemiit from f edera]( taxes ^and 
"do not seek to make a profit* 
8« Th<$ members manage and opetat4!|i the^ 
^ credit union* Each having on4 vote^ 

regardless of j:he number .of shares he 
, own|* . ^ „ " - / 

9*. Loans ma^.nof^be mad^ for lon|et than ;\ 

five years* ' , . - 

10* Loans as small as'^ ^StOO ar,e_ made and the 
maximum amjdunt for^'loans Is determined^ 
3 by the directors provided it does not 

exceed $750*00 for unsecured loans. 

Consumed finance companies are small loan 
compiinies that lend primarily to wage earners 
and others of moderate means who may not^ ^ 
have established a credit rating aind who may 
not have securities to be used as collateral 



6. 



r * 



' B«i^. «Ad Consumer Credit 



"^2 



AnmLyze the purpose 
of ttie Federal Retfetyci 
Sjisten*/ . 



ton io«n» frqci other leinriceit , 
!♦ ; they have been eatahllihed In all 

'v.0tatea«/f - 
2t They Bajgiaii « an effort df atatea 
to curb the operation of illegal r :*v 
money lendere* - ^ ' 

3* : jConflitaiiiir fltilmcecnMipM^ 
^ iickltr to c'cMOMrofal banks. ^fQ t^ptal 
anoint loaned 'annually to con8uaiera« 
4i'.^ Odei'out of l^ye.fafillle#/bor«o^r> ^ .t; 

' f torn these cottj^nlee every' yeaiPf 
5. Loans are usually made for a 
- ;V period of 10-2^)^1^^ r 
' 6; ^"Maxdto Ibans kange^ fto« r$300R|^^^^ 

;$5000 depending upon state regulations* 

^ Students write or call on conautier flnikncax 
conpanles in loqai area to. find out pre<)(4i]^ent 
'rite of ihterestV'-^-S u \ ' . , ^ro/ v.t^V [/' 

Teacher discusses with student 8^^^^^^^^ ' 
■ R^erye Act of ^1913*:; , \ ' ' a : ' \ f V ■ 
k« Banking ^y0faf, that deva1|i>p<dl^i^^ 



called ttier^^ral Reser^ei $yi|tiai* 
b ^The l/.Si wifl^ ai^l4e4 ±^t!b 12' F^ji^eral 

. Sbserve ttUtiricti:;^- : ' . ,| ' I 
c» .Each reserve die ttict con taing'ii 
Fei^eral Hesexye Biink vhich is ',m 
separate and diitjl^nc^ orginlt44iQn» 
each managed by itSi'?^ board 4f^ 
direbt^ora. • 'i 1 1 I 

Thm 12 .Federal Rffe^ietVe afej 
Coorditiatuei^ by a bba^^ governors 
with 8even^mc9|^erf ^all' appointed by 
the President ojE the U.S* 



Dli^erentiiiite betireen 
ttp^Federal Reserve 
^ioK and^ xn ordinary 



\ 



1^ StBAilarity of Federal Rif^ier^^^ td^ 

an ordinary bank* ^^^-.r^ -.f. i- >-.r > ^ji^^:^:. 
a. *fioth are corporate operations undei(' u'^i^ 
a charter* 
^ b. Both issue stock* 

c* Both receive deposits* / ,^ 

d. Both pay checks drawn ojp deposits* 
* e* Both make loans to individuals ac- 

.cording to the law* '" -^ 

2* The Federal Reserve Bank deals largely , - . 
with member banks « but under certain . ^ o ^ 
conditions makes loans to certain business 
enterprises* 
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0 



3/ The atock the Vedexal Reserve Vatikft 
Is ome4 hy the member hanks* 

4f Federal lU^Berve Banks do not accept de-* ^, 
posits o£^ liidlvlduals businesses* 

p. The theory of the Federal Resetve System 
is'\:that funds of the entire 1J*$« should 
be prgantired^^to permit rapid shifting of 
money and credit f.rom one place to another 
to meet the supply and deaand and thus 
promoting economic stability andi^> growth. 

6* Main function of the Federal Reserve Sysf^ 
tern * ■ ^ % ■ ^ . . - ^ 

Issuing ^notes (paper ciirrenc^) a. 
oy> baintainiiji; centralii^ed bank reserve 

0^ c. Making loans to member bank ) 
d. Rediscountilhg,. notes " Y 
Q* Regulating business activities 



SuHiuirise credit 
and banking* 



References : 



Teacher appoints several students to lead 
the class in reviewing. differein;t aspects and 
key ideas of the study of credit and bankings 



9 



- C^U^ Inc* » Usin^' Credit Wlsel^'r Cuna^^IntergaVioM 

' inc.^ .Xorotito ^^ C^^^^ III* \, ' ^ . 



i. Rlker> Audirey and Holly Brisbane » Marriedj Li'£e» Charles Bennett 
«1io., Peoriap Illinois* 1970* Chapjter 13* 

3* Schoenfeld* David and Atthur-gatellaK The Consumer and His Dollar > 
Oceana Publications » In^»,^D(obbs Ferryv fl.Y*, 1966> Chaptf r 9 • 



A* Thal» He|.en» Your Faaiily and^ ' Jts- Money , Houghton Mifflin Co* , 
Boston ^ Mass w » 1969 Chajpter 



o 



5* Wilson » Harmon and^ llpLv:^ 



yster> Consumer Economic Problems t 
South-Western Piiblishing Co*, Cincinnati ^ Ohio, 1966 ..^/^^ 
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Cottteapr 9: Ttie Ef f^t of Adverfcl^lng and Protective Aids on Consumer 
, Practices 

CinerkXlgetlons : r / ' 

V 1, Selling goo^s and services through sttmulatliMS d«Mnd and Influ- 
encing consuners In their choices Is the objective ^bf./ildvdrtlftlng. 
Advertising lajjds Ip «aking tntfiss production possible; tX^€i€t6tt^^ 

■ - ^' many more ptoducts are mide available at costs consumers can / 
afford to pajr^ 

3# Wise consumer decisions require the analysis of the motives^ 

methods and contents of advertisement^* 
4* A laaowledge of advertising' techniques may help the consumer 
' determine what ±4 a. valid advertisement^ and vhat Is not^» there* 
o V ^ by etiAllpz him to become discriminating consumer and to make 
selecj^loi^S on the basis of correct Information. 
S« The cost of advertising .|»dld by constimers is of f set pu^ 

whoUy by t^e benefit of lot^er prices which advertising indirectly 
makes poissJ^;:^ through mass produ^^^ 
6. Three major sour ces--*-private\ professional » and gWemment-— 
provide the consumer with protection and Inf ormatldh services 
which j&jgr^serve as^ a basis for nm'klng decisions to purichase pro- 
; ^ ducts andv^ervlcesi ' - / ^ 

7; Certain agencies and ofganla^atlons^have been ao^^i^shed whose 
priiaary objectives are to bb|;|ln an^ distribute product Informal* 

..-•^•^ 'tiott to consumers. .-■■:^^^:.:\f . - — 

' 8^^ .T]be federal government assumes several role# in cdnsuier protection. 
Among these are the setting of standards , tj^^f^i^p.^ products^ . 'V' 
provision of standard measurements; and the development l^eti*^^^ 
\ forcement of laws for food» drugs ^ and cosmetics* 
9. Legale information and principles may be used as a guide in solving 

economic^ and consumer problems i|ivolvlng other peot>^le« 
10. Mutual assent » a sincere of f er and acceptance, Isr the basis of 
a con»i(ct. The proposal must be definite; it must be made with 
the Intenubn that the person making^ the offer will be bound by . ^ 
It; the propoiial must be coeiaQunlcated by words or actions* 
\ 11. Certain remedies may be used by both the seller and the buyer 
when the other falls to meet the stipulations In an escpressed 
or Implied contract. 
^12."^ Buying involves malclng choices between necessities and luxuries; 
\ ^ between vpne product 'or service; and another of the sjme kind; 

. between different kiiTds of products or services and between spending 
or future savings. ^ 
13. . In general the quality of an item is a combination of design, ^^^^^^ 
; workmanship, beauty, wearing quality, economy, and care and 
maintenance features. The price of an item may be evaluated in 
terms of its quality and Its ability to fulfill a consumer's 
desires and necessities. 
^ 14« A plan for spending enables the consumer to live within his in-* 
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cbiWt to iave pei^ipdically^ and to ffystematically fulfillvhla- 
«bJ|P^le needs* 

15, ]liraii4 naiiM iind trade wrka are useful only vhen the cooaumer 
hjis tried the product^ ha$ Ibecoae familiar with a particular 
brand, and knowf vhat to ^ectfln..the quallWof the pi^duct. 



Qbjectlvea 

Analyse the klnda 
o| adyert|8ing« 




Learning lacperlenceg 



Aaalgmeolt glv^n b?fpre the beglnntftg of 
study t Stud,entQi i^ak^ a ^olleqtlpn of ad- 
vertlaen^ents f ron novspai^ers aKd ttagazluaa • 
A fe*r students wpnltpr TV and radio prOjg;tratiis# 
Write down the e««ct woWs used and i ieipplp- 
^lon of the visual portion^* Two or three ^ 
students exjEuaine |)ill bcr^rds and m^kfe copies 
of the post unusual one?.' ' 
1 , Consumer advertising- the ^^advertising . 
that is (iddreosed to the ultl^te 
consuiaer (The person whp buys fp^ 
personal or^household use.Jr « ^ 
2m Primary advertlslng^advertlsing?^ tlhat 
Is Iptended to^^tress the bei^eli;i of 
. a ce^taJjO^nd or type of pr^d^Ct 
- ^'rathfr tlian a particular bran4^ pf that 
prodtjict. " '-r^ r 

3. /Selective advertising-advertising that 

atteo&pts to persuade considders generally 
- ;,to bij^y one brand rather thd|t*lin5f^ttier# 
Studlsnts find an example of the thtiuK-^lirpes 
of advertising atid analyze the* purposes of' 
each* K 



Define the function 
of advertising* 



Conclude that the functions of advertising 

are as^ follows: v) 

1. Stimulates. tKe conatmer demand* 

2* Educates the prospective consumer. 

3< Informs the x'bns^mer about new product^s. 

4. Maintains contact with t^& consumer ^■ 
.who might never know abojst a new/ ^ 

product x^lthbut advertising. ^ 

5. / Stresses features and Importalit ad- 

vantages of product. " 

6. Builds consumer preferance for a 
particular produ/:t. - 

7. Establishes a product :baage« 

Students consider that the coatlof adve'r- • 
tlslng paid by consumers Is offset partly' 
or wholly by the benefit of lower *priceB 
whlcho advertising/, indirectly miakes possible ^ 
^hrough mass production* 
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Evaluate the 

«££ectivexii88 of 
the ^^appeal of 
advertising « \ 



Distinguish between 
useful and meaning*- 
leas advertising. 



Students divide Mtb 3 groups and find 
advertisements from nagcizines and netfbpapers 
which appeal to: " ' 

1. Health 

2. Beauty 
3«. Economy 
4. Sex ^ - 

Vaate, each on a sheet of paper and opposite 
ea6h one write a brief notation Indicating 
how the appeal is emphasized. Evaluate the 
effectiveness of the ap^^eal. 

Teacher and students make a list of persuasive 
and highsounding titles and terms used in 
advertising pif^ducts. Analyze their truth- 
fullness ^ their intent ^ and their usefulness 
f rop the point of view of the -buyer. 

students view traltisparencies » "Jbin the 
Beauti-ful People".' (See Part III.)- 

Students prepare bulletin boards "Faulty 
Logic?" using. actual advertisements repre- 
sentative of the above. 



Susnari^^b principles 
involved in adver- 
tising. 




List tyills of 
regulations and 
control oVer 
"^a^^vertici^pnts . 



Students develop guidelines to follow in 
analyzing advertisements . Examples : V 

1. Study advertisements as a source of 
information. 

2. Study kind of appeal used in an adver- 
tisement. 

3. Look for statements indicating the 
quality of the product advertised. 

4. Be aware of absurd and meaningless 
statements and implications in adver- 
tisements. 

5. ^testimonials used in advertising should 
be carefully evaluated. 

6. Search ^or information about essential 
features. 

Teacher list two types* of regulations . 

1. Self-imposed standards - Standards 
adopted by individuals business firms ^ 
advertiser associations and businesses 
providing advertising media. 

2. State and federal laws and regulations, 
a. State and city laws may regulate 

. advertising. The Better Business 
Bureau discourages misleading ad- 
vertising and unethical promotional 
schemes. 
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1>. 




(2) 



(3) 



Analyse the effect that 
the "Truth in Lending 

will have on ad- * 
vertielng* 



The Wheelet-Lea Act> paasid in 
1938 » includes these provisions « 
(1) In general 9 all unfair methods 
of cosipetition in coinerce» 
as well as ImfaiFdr d^^ 
tive acts^or practices^ are 
declared unlav£ul# 
It is unlawful to publish or 
distribute false advertising 
in order to induce purchases 

cosmetics* 

Publishers t radio broadcaiit«r9i 
advertising agencies > and 
other advertising meoia are 
relieved from liability for 
advertising statements^ unless 
they jcef use to furnish the 
coonissioh with the names 
and address of the manufac-* 
turer packer/ distributor, 
seller » or advertising agency 
t'kat caused the dlatribution 
of the advertisements*. 
False advertising is defined 
as advertising that is ^Hiiis- 
^leading in a material respect 9 
including the failure to rer 
veal facts as^to consequences 
that may result from the use 
of the advertised commodities* 

Students review "Truth in Lending Law/' Com-* 
_parfL edvertisements before July 1» 1969, 
with present advertisements* 



(4) 



th^ 




Truth in Lending Law protects tlic( consumer 
against misleading advertising of interest 
rates and failure to disclose credit terms 
in standard simple terms* 

Under the Truth in Lending Law, the following 
items must be disclosed to the consumer: 
.1« When finance charge begins v 

The number, amount, and due date of ^ 
payments 
Total payments 

Penalties for late payment ^ 
Description of any collateral held by 
creditor 

6* Copy of the contract given to consumer 



2* 

3. 
4* 

5* 
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Analys* thu conanimr 
protfctlon proividtd 
liy private «oiirca« 
and profesaiotml^ 




ComltUft q£ fltudtntf pvepure «n mceordloif 
foldeif pr«»«ittn8 ll«t« of coiwuMr pro«> 
tftCtion'Mthods provided by prlvat* •oureet 
«nd prolTeBstoMl asaocllitlons. 

1^ (kinsuBer Rei.Mtc^^^^ tiie» l?on«<Prdfit 
• organization 
a* Extensive laboratorjr and testing 

facllttlas. 
bi Development of methods for testing 
costly constmer goods such as 
\. washing machines. 
Cf Monthly 'and annual reports pub<* 
llshed. 

2. Gonaumet^s Union of United States » Inc. 

. m. Provides Information and counseling* 
' b«f Initiates and cooperates with . 
groups on all matters concerning 
the family income. 

Students view transparenqr, "Seals and tabels." 
(See Part III.) 

> ■ ' ' 

Students consider the benefits provided to 
consumers through the following oyganisations^t 

1. American Standards Association - 
Standards Of quality as well as of 
slase and .type have been developed for 
many products. 

2. National Cannets Association^ Certain 
minimum standards for can sises» flll*"^ 
quality » and description of the pro«- 
duct have been set up. 

3. National Consumer iKetail Council, Inc. - 
The council promotes adequate standards 
for constmer goodii and encourages in- 
formative labeling and advertising. 

4. jSettet Business Bureau • By consulting 
the local better business bur eau, con- 
sumers can protect themselves from 
unfair business practice and. from 
fraudulent scnemes. 

Students examine leaflets, pamphlets, news«* 
letters, and reports from the above agencies. 

Students collect and display news stiories 
which depict situations involving fraud and 
deception. In each^case determine what * 
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idtntlfy government 
agencies and organ!*- 
zatlqns whose objectives 
are to investigate and 
distribute Information^ 
conce mfng consuaer 
prpducts. 



: assistance could hAve been provide^ hj the 
Better Business Bureau md the Legal Aid 
Society^ ; . .---^ \ 

Students ^ consider, sdse lllustratlozUi of state 
and city ordinances which protect consuaers; 
1/ Consuaer loans 

2. Solicitations for contributions. ^ 

3. ^ Sanitation 

' A* Health ai^d personal welfare - 
5. Real estate zoning and restrictions 
, , 6* Insurance " p 

7. Private and ^public' education 

8. Recreation 

9. Personal care, barbet, and beauty 

Sttidents^ list some services of the* Department 
of Health, Education and Welfare. . ^ 

Example: 

1. Public Health Service 

1 4 



Identify .the role 
of the Federal 
Trade Cqcmissiont 



b • Protection of health 
? Federal Food and Drug: Administration 

a. Promotes purity, standard strength, and 

* truthful and informative labeling « 
b» Prevents the selling of dang(Brou8 drugs 
without a doctor's prescription* 

Students consider the, function of the Federal 
Xr^de Copaission. 

Students research information related to the 
Federal Trade Commission. Report to class. 

Determine principle functions of l^de'ital Trade 
Commission: ^ 

1. Promote free and fair competition 

2. Prevent false and deceptive adver'- 
tisements 

3. Prevent monopolies, mergers and com*- 
blna^lons of firms that lessen com-- ' 
petition , 

4. Others 
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Students discuss consumer responsibilities, 
in relation £o si^tuations ^uch as: , « 

1. Taking garxaents out on approval 

2. Providing salesperson with inforpuition 
in regard to tkii desired purchase 
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5. 
6. 



7, 



Di^ierenciating betwetn ''bait" aclver- 
tlsement aiid Infarmatlv* ads 
Aaklng tov InjEowattve ^labeling 
Avoiding dasagtt to xarchandlae If It 
la to be Teturnad 

Haklng a justlflabla conplalnt when 
a flaw la detected,, {Make ^he eon- 
plaint In writing.) 
Being ' courteous to ialaa people 



Analyze needed. 
Inforoatlon in- 
volving econonlc 
transactions with 
other people. 




Students clarify terms and Indicate the 
najor provisions of each of the following 
Contract ' 7. Rescind 

Legal option - 8. Age of «aiorlty 

Conpetent parties " " " 

Incompetent parties 
Countersign 
Voidable contract 



■J 



7. 

8. 

9. 
10. 
11. 



Usury lav 
Expttis contract 



Coitt^act^ 4to»t-<u?rocm-^^ 

In general It shotlld be x^itten Instead^ 
of oral, to prevent any chance for 
understanding or dlsagreeneut: between \ 

parties. - 

jegal ogtlon-Type of offer that is used 
in a large transaction. Offers are some-- 
times kept open for a certain period of 
time by this special cq^^tract. For ex-* 
aoqiley a compat^ considering buying 
property. would want t:ine to consider 
the ttattfer with the assurance that if . 
the decision was made to buy;' the'origl-- 
nal price quotation would.be acceptablea 
The. option should 'j^e.'^in writing and 
signed by the person granting it. 
Competent partleS' -Those who are legally 
qualified to tiake contracts. (Anyone / 
who is not otherwise preyeht^ by law 
freoi making enforcable agreements may 
make a contract •} 

Incompetent partle8« >Thoae who . are pr e« ^ 
vented by law from ieiaklng contract* • 
Examples : Intoxicated ' persons insane 
persons I and minors • 

Countersdtett-< !ontracta made by mlAotw are 
voidable (broken; therefore parents are 
asked 40 sign the contract thus coAf Irieinfi 
it.) , ^ • 

Voidable contract« fOne which may be brokei^ 
by OQ6 oic both of the parties. 

— P ' ^ 
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T««edi€« ^or breich j 
of irart«nty. 



7. 
8. 

10. 



11. 



Reaelnd^ To break ^ or vpid . 
iaS og Kaiotity^ Whea minor rtidies the 
tdlnjjnum ige at which be may make a contract 
tftury laty-Eatabllahea the hlgheat rate 
of Interest that may be charged in a state. 
Implied .contract' ^Made through an Agreement 
lmplled«by the acts or the conducjt of ' 
tha part leo Involved. / 
Express ^ cont ract^ Conttact that has risen 
out of an agreement expressed by oral or 
written words. 



Students analyse provisions Included in warr 
rantles. . * - 

Students observe that a warranty is a promise 
-made-^6£orer-Gr**^tfter-tfae*^ 
win operate in a specific way or*^hat it 
has a certain specific quality^ and specific 
parts will be replaced within a certain. length 
of time* 




Teacher explains that a breach of warranty > 
e^clsts in the case of mi^frepresentation or 
if «:,«>oda do not fulfill the < reasonable ex-- 
^ pectationd of a warranty. _ 

Studenta list the^ following recourses open 
tb the buyer: . 

1. \ Kpep^he item and deduct from : 
0 . price the amount of the damages. 

Keep |h^ item and .bring action iagalnst 
lEhe sellet for damages. . 
Refuse to accept the item. and bring' 
action against the seller to recover 
damages. 

Rescind the contract and refupe to 
receive th§ item ot, if the item has 
been accepted, return it to the seller 
and' recover the price that has been 
paid. -'I 

Students use the follo^^^lnig char^ to outlin^ 
remedies the consumer or seller may take in . 
the event of the other party failing to 
periPoni^hls part |of the contract./ 



2. 

3. 



4. 
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^ Intsrpret the * » 
' estentlala of a 
vrltten contract* 



Identify klnda 
of contracts. 

'Analyse the process 
of decision nAklng. 



Seller : \ 

It Sue for paWnt 
2. Sue for da^gea 
3t Besclnd contract 



B}fyet 



1. Sue lor possession 

'2. Sue for danago., , 

3» Insist on f^lf lllnent 

4t Cancel -contract 




Committee of students examine a contract to 
review ,thQ 61x essentlar aspects of a ^ 
written contract « 

*1. Date atid place of agreement 

Names and Identifications of parties 
entering into the agreement 
A statement of the' purposes of the 
contract . 

A statement of the /money » the services 
or the goods given In Consideration 
of the agreement ^ ' 
Signature of bo^h parties 
Slgnatjire of witnesses (where required 
by law) 

a the following: 

ten a contr^^ct should be in writing 
f f erences between written and im«^ 
plied contracts 
Use of bill of sale 
Differences between voidable and 
defective agreements 
* * ■ 

Use role^playlng to portray the dii^f erence . 
between express and implied cqntracts. 

Students review the decision making process. 

1. Recognize problem • 

2. Consider alternatives 

3. Make a choice 

4. Test' ' . 

5. Evaluate the resultcK 

6. Accept the consequences ^ 

Assignment: Each student selects an item ^ 
to consider purchasing and m the decision 
making process writes out the answ)err to 
the following questions » - 

1. Do I need it? ' 

2. Why do I need it? • * 
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Ev«3*U4ite the » ^ 

^^^^^Iptotts kinds 
of aiflM: as to 

^4nd coBf>lBirative ' 



prices. 



Fpmulate tbe 
criteria fprV 
Judgliag the 
"quality \>f an 
ltem» # 



3/ Is it worth the pi^ce? 
4« Is there a better way to use the aoney? 
5. Why an' I btfying itt ^ 
6% Is this the best i>lace to buy It at 
tKe price I wish to pay? , 
> • • ■ 

Stud«it8 review, chart '.'Factors involved In 
Decision Making." (See Part III.) 

Tedtchei' discuss the advantages pf uslng'a 
spending plan. 

Students review the disadvantages of impulsive 
buying. ^ 

students analyze ^sales from the latest local 
newspaper. Consider seasonal sales,* remnant 
s^es, promotion sales of . certain consumer 
goods. . ^\ • 

Students consider the jidvlsability of buying ^ 
products from dealers wHo supply repair 
services. Develop a criteria/for choosing 
a particular service. " 

Students relate experiences their families 
have had from bujri-ng at disbount houses • \ . 

Teachlk point out, that discount houses some** 
-times sell lower quality merchandise than 
do other stores and that a knowledge of the 
merchandise is essential to the consumer. 



Teacher pass out brochures, advertising large 
and staaH equipmecft, china, silver, furtiiture. 
S^tudents study materials, chSose an item 
«id give reasons for selection^/ * 
i> . ' •* ^ " • 

Prom above list teache^ lea<is students to 
discern^Ke characteristics of the quality » 
of an i^«. Include the following: J* 
' ^ 1, Design . ' 2 

2. Color * - ' - • " 
J.^l'/Workmapshlp :v - 

'4. -Beauty ^ >■ <> ' " ^ ■. 

3. Wearing quality ^ * 

6. I Economy . * ^ ^ ' 

.7. Gare* ind maintenance f ehtiires 
; 8. Others . c ' . : - 
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necognlte the in- 
portance of keeping 
f uily tepords ^ end 
plenntiig ff|iily 
budgets. . xv • 



Identify reMable 
brand names » trade 
narks, grades and 
standards which 
cmable the consumer 
to make better pur- 
cHiuies of economic 
goods. 



Differentiate 
between a de- 
ceptive ani In- 
formative label. 




, \ Conclude that the price of a^ item may be^ 

evaluated In terms of its quality, ^nd its 
ability to fulfill on^ needs and deslr^. 

Students have a buzz sessldn ^on ca^e .hls-» 
torles of persons ttfho developed^ f Inan^jlal 
problems as a result o£ pqo^matiagem^t. 

• 

View film strip , "Marriage and ftoney-,-" 

Invite a, young married couple who will apeak 
^ to the class on hox^ they manage their family 
, income. ,^ ' 

Students discuss slogans, "save for a rainy 
day" and "make hay while the sun shines". 

Students ptepare bulletin, board "How Do You 
■ Manage Money?^'. (See Part III.) 

Demons tr^tlqn: Using three various brands 
of eggs, comjtjare quall'ty as to the size, 
. price, and freshness. Students determine , 
which is tl^e best buy fo.r the price In'^ 
relatldn to the intended use. 

.Exafalne a number ^of labels. List 'information 
given on the labels. Decide if the ;Label 
adequately describes the product. 

Students make bulletin^ board, "Are You An 
Able Ubel Reader?". |see Part III.) 

Students discuss premium stamps and pra&iums. / 
De<?ide who pays for these and if they are / 
really free. (, 
' » . ■ ' ' , ^% ■ " * 

Students discuss the reliability of th§^ 
following tetins used in advertising. 

1. Jumbo • 4, Economy size 

2. Family size' 5. Fancy 
> 3. Giant size ■ 

AM to the above list similar words or y 
statements . - - • - ' * 

JEleview and summarize the values derived from / 
using brand names, staftdards, grades , and { 
labels ^s guidep t^ better consumer practices. 
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References : 



!• Better "soilness s&m0\x^ > Co^S^er *8 -$uylttp feulde , A BenJamiiiL - • 
Company-Rutledge . fioblc, N^lfomO^^S • ^' ^ 

o 2. Better Business Bureau; Fgctis jfou^ Abont ichdttea > 

Boston Better Business Burididui tBo6t6nV Mass • , 1964 • ^ 

, . The Klpllnger ^.Servic^ for pWilie^V ^Jhat the New Truth-In->Lendlng " 
; 1^ Ppes fox Ybu, Austin %^Klj^Ung^i:,. Washington-^ JurieV ^969. ^ 

4^ .Wilson, H^rpon W. and ElVln S ^ Eyster , ' Conaxaper Economic Proble ms , 
South-Wester^^£ubllshl^^^^^^ 1966; Chapter- 20. ^ "^^ — ^ 

5 . Proceedings of 'a National Workshop - on Consmi^r Credit In Financial 
tiana^ement . University of Wisconain, October 9-12, 1961T IpSSfeed . 
by the American Home Econonilcis Association. ^ " 



Concept 10; -ttenaglng and investing -finances * , . ' ' ; 

Geriexaillzatldtei : • ' 

U l^^tligiinent Is a process* through which one uses jfntelilgenlle^ In 

plllftliing, .controlling, and al^alifetlng nf aplly resources' to achieve 

goild based on values.^ ^ ^ - \. , " 

2. The pen tlon o'l avkllabl^ ^resource^'^ mcgr enhance or Hmit ti^e 

management potential of 'Ir lividuals and families. ^ 
3' The management prpcess is ,a continuoiis activity and Involves 

decisionmaking in* making' plans, controlling activities and eval- 

ua ting the results. , . n.- . ^ 

4. A budget ^^includes^wages, 'salaries, and diyf4end%>ecei^ed' ''^^^ . ' 

necessary expenditures, savings," luxuries, <and projected<,§xpeWituceS. 
^. The savings of many people help finance,^ business, create mew capital, 

new jobs, and greater production of tsorisumer goods and serviceci. ^ ^ " 
6. Some Important goals aqcdrdirig to well established American values 

are' education, marriage, buying a home, stbilr ting a business, buying 
^ insurance^, investing in securities, and buying major comforts, and 
/ luxuries. - ' " ^ 



7. In addltj^n to U.S. Government savings ^bonds, there are ofher types, 
of : government bonds and also municipal bonds (issued by states, 
counties, cities, and school districts). - 

8. Common stock, called shares, is Issued by^ corporations ud en- 
titles the ouner to participate in the earnings and other rights 
and obligations depending, upon the class or grade of stock. 

ftC^ The owners of preferred stock liave a share in the ownership of a 
corporation and other pre^rred' claims. 
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Leaynlpg Experiences 

* 

Students view transparencies^ "Management 
and the FamiV**. (See Part III.) 

Teacher defines manii^ement as ^he process 
of using ones resowcos to fulfill goals.. 
Teacher deflnea^ resources as assets, both 
human and material, available for U8e« 

Students make a list c£ all their resources.* 
Teacher tabulates students' lists of re- 
sources. . - ' " 

Students divide their list 'of resources into 
hlmmn and material cat;eQ;ories. Include time, 
energy 9 'talents and abilities, .money, ma- 
terial possesslpns, people and others. 

S tudents contemp late the dilcf e^ence between ^ 
inanagement and manipulation of human 
resources. 

1. Students consider that the, major uise , 
I of hulrian resources is to create an 

environment .wherein each individual 
may be fr^'e to develop a value sys-* 
tem ipd to discover his capabilities 
rather than to work td achieP^e pre- 
set goals. 

2. ^ Students explore situations in homes 

which may cause alienatlilMi of children, 
a. Mothdr^and children form an al- 
^^ligence which causes children to 
depreciate ' the father. 
" b. Parents push children in a specific 
direction. ^ ^ 

c. Mother who refuses to provide ex- 
periences for children ^^ich- provide 
l&depenaence ani^^e^-diredftlon. , " 

3. Compare' the above home sit^tions 
with the following! ^ 

k. Family *life which provides free 

dialogue and open discussion of ' 
feelings. 

b* o Family support ancf encouragement 

for the development of lnd|;Lvidual-'' « 
ization without yielding to group 
pressures. 

Students draw from a« box a i»ictui^e or the ' 
name of something aHE amily might want or . 



. . 83 
^ ^ Managing land Investing Finances f 

87 . : - - • . 



4 




need* Some eMmples ttp include itte. a bedspread^ 
new window -treatments , painting tnd tefi^^^ * 
the interior ot the hQuae, « new patiiioV ^iriat^ 
eas gifts for relatlVee and neighhora* r 
Students think of ways th«!$e item«^ 
obtained without the use of ^'Aoney or**«f; m re* 
dnced co6t becduse other resources wetitr v 
''Uaed« . ■, • ' 

Students bring to class a cartopn that illuatratef 

the use of- resources, (good or it^) to pin on 
the bulletin board for i^tudenta to antlyze# 

Students iiat oervi<*es they perfojm; for lihecH 

aelved and other family itf<^iber0» 

shampooing and aejtting Itair, prising elothingp 

cleaning house 4 doing yii^r^ 

sewing, aasiating with meal preparation^ 

StudentSo^stimate the "mpriey value'^ of thcVe 

servlcesi. ' ^. o. ; r^-" , 

Assignment: Vf^ta a description of the home 
environment' which would contritiute to the 
decision of studen£:s to drop out jpf school, ^ 
run away from hoiae cmd/or Join a commune * 
(hippie village)* 

Teacher and studentqt suHimarij^e. the management 
process and include the follc^ing:,' 
Individuals ^and FamiXlesY; i . * ' ' 

1 Examine lndivijiual\nd fac^ - 
2« ^Establish individual and family go«la 
* . which ' entibt^age self t^irection and the 
devf lopment of .pbtS^ntlalltito • 
- 3« Determine human and material resources 
aV£>llablfe. 

4. Carefully plan the use of z^source^l to' 

:* reacil^ goals* 
5«p Systematically control the use of re- 

^r• Evaluate^l8r;Lodlcally. 
Some questions to cnnorider in th6 evaluation: 
I. Are there cl^anges in values? . 
2j>^ Should the goals take a new direction?- 

Are Ifhcre net^ and ^diffgretit needcij 
3« Are there ne^7 resoWces either Jii;tean 
or material? "^^""^ 
' 4« Did the plan used Inc^tde pravlslons 
for emergencies and savins? 
5 ; VfaB th^ management procesa Humanely 
exercised?. \ 
• 6. • Others. ■• . . - ■ . ^1 - '^^^ 
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DtttnilMt how to 
mm the fmlXy ln«» 
;coM tp th^ best 
«4vaiit;«ge for all 



Students re-examine the bulletin boards 
^'Decl^tonsy Deelelona". (3ee Part III.) 

Students list the basic needs of a family: 

1. Phyilcal 

2. Fsychdloglqal 

3t S^ctlal and cultural v 

4. Educational --^ 

5. ' Economic ^ 




Students dlscuflfs each of the basic needs. 
Students role play or prepare a skit de-* 
plctlng a family council setting up a 
budget* 

Evaluate skit or drama In the light of each 
person ^s needs. Students view a film strip. 
New Look at Budgeting'*. 

Teacher asdlgns each student to keep a record 
pf mon^: 'received cand spent ^fbr one week. 
(Will be eyaluated and discussed later.) 

•J 

Students construct bulletin board, "Keep 
, Track of Your Dollars". (See Part III.) 

Teacher .defines budget as a systematic plan 
for using, available money to obtain as many 
as pbsslble of the "^things x^e want. 

students set up; a plan for b^dgetlng• 

1. Estlpattf^. Income avalliable 

2. Estimate expenditures 

a. Fixed ' payments' 

b. Variable payments^ - * \ 

students discuss the reason for keeping a 
record of dally cash expenditures. 

Teacher prepares mimeographed handduts of a 
form to' use In analyzing a family's assets 
and liabilities. (See Part III.) 

students exiplne forms^ then fl^Ll out to 
gly^ a picture of their own llnanclnl 
situation. 

Students consider the desirability of families 
periodically determining their assets and 
liabilities. 
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Analyze the ncied 
for' keeping fapdly 
records t. 

DealgnAte types of 
records f sj&llles 
should safeguard. 




Students compile a list 'of records needed for * 
filing IncQQie tax returns: list records of 
all indome and receipts for ^payments/p;f £he*^^ 
following: state and local taxes; licenses; 
church contributions; charity; medical 'ex- 
penses; losses and^thef ts not covered by i 
Insurance* 

Students dlaciiss reasons for organizing re- - I 
cords and storing, them at home in metal flW | 
and in safe-^deposlt boxes in banks*' , \ - 

. - - - ** ' ' - '1 

Students and teacher prepare a list of assent iial 
family records. , Include the following t 

1« Marriage license and birth certificate^ 
Social security cards for each family / 
member; 

Educational records - transcripts of 
" course%^ and grades 
Military 'discharge papers' 
Automobile records - title or bill oJ 
sale^ warranties tot batteries a^d 
tires ' ^ 
Insurance policies and annuities • 
Promissory notes' ^ ^ 

Real estate property . 
Securities - stocks and bonds 
Copies of income tax reports including 
proof for deductions declared 
Tax records -property (personal) > 
real estate 

Passports ^ « 

Certificates of deposit » saving ac- 
counts records 
Wills 
Others 



2: 
3. 

4. 

5* 



6. 

-7. 
8* 
9. 

10. 

11. 

1". 
13. 

14. 
15* 



ExoDlne laws related 
to settlement of 
property. 



interpret the values 
of starting a savings 
account. 



'Students decide where each of the above items 
should be stored for accessibility an^ safety. 

Students listen to a lawyer explain reasons 
for both husband and wife making *wills and 
Arkansas laws regarding distribution of 
property at death of either husband or 
wife. \ 

Committee of students investigate local banks 
and savings !and loan associations to deter- 
,mine: " . . 

1. Safety of savings 

2. Rate of interest 
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3. Availability of savings for withdrawal 

4, Intervals that iiltereat la compounded 

Claas consider how the deposit of money for 
•avlnga and, Investments may add to the family 
Income*, ^.j,,.; -. * 

Students llsS'''W^^ a savings 

and loan company or sivln^ department In 
the bank apedc on the vdSL^a of starting a 
savings account* ' > - • 

. .. ■ 

Student88ct-up Individual goals fot; savings 
so thaj^e adage "A penny saved if ' 4 penny 
earned win be realized In their handiin/ 

^./?«.sjoi^Xr..v- --- — - 

Studenta analyze the types of bonds available: 
i. U.S. Government - Bonds Represent 

a promise to pay the face value of the 
bond at some time In the future, with • 
yearly interest at a specif Ifed rate. 
Federal government bonds xanik at the 
top as to quality.. 
/ 2. Municipal Bonds - isonda iastied by 

.states, counties, cities i/sdhdol dis- 
tricts, villages, townships, and other 
govemmiantal agencies. The ^uhljt thai 
Issues the bond Is required by law to 
make provision to pay the Interest 
and to pay the debt when It becdmes 
due. 

3. Foreign Bonds - Some Investors' 4re 
tempted to buy foreign bonds beca<ioe 
the Interest ratv^a may be high. / For 
the average Investor, these bonds are 
' not good Investments because, In the 
/ past, sxjme foreign governments have 
/ failed f o i)ay their bonds when jthey 
// nave become due and have not made 
their interest payments regularly. 

Students examine a government bond (S«Kles E) . 

°^ Interest for a yiar on 

a 9100 bond. 

Committee of students consult superintendent 
or principal to find Information related to 
financing construction of school building^. ' 
Determine interest rate and time of retire- 
ment for bonds* . 
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ilacogiilze the pp|:ei(i:jLiil 
ot ttock tiivestn^ntiii^ 



Identify th^tjfpf* 
of etocke and the 
rights i^rovided to 
preferred end 
atockholderii* < 




StWents ftoniaraer that fch'e mirchAte 

of fox'^lgii/ bonds aa^ be a poor investtient* - / 

.i^t^dentB. 3^^^^^ a 0toclc tiiroker explaltt ; . 

how ^t^ak m^ ;A grf>up of atu^ 

denif:^ c]||<f0^ a atock and fbilow Its progreia 
through ^^^i^^^^ 

conyreragia. f or a couple of weaks. Repprt to 
xlaaa; _ *^ . 

Teacher symmarize tha kinds of stocks and 
prlvllegea of stock holders on chalk board* 
1* Coismon otock ** shares In a corporatloijp^ 
a. fattlclpate In earnings and in 

t^he al*ectlon of pi board of dlrectqcs* 
Otiier tights iaay .be sale^ of addl«> \ 
tlohal 0*04:^ to orl^nal^ 3tb4:khdidera< 
feinr^d stock f shares Itrownerahip 
of a tiibrporatlori . 

a. Receive tstipulated and fixed iishare 
of profits before the common stock- 
holders a^e ipald their dividends. 



i: Pre 



Students dlscups tli^ i^lf ^ierencefs between dote 
imd oi>en^ coxporationis'« Include the following: 
1» Close corporations 

Usually owned by small group 
<} b.^ Minority share holders have little 
r voice in management 

c. Dividends may be small 



Open corpai;ations 

a. Stock available for public sale 

b. Better market for these securities 
th.an for those c^f a close .corporation 



*Teachet explains that corporation bonds are 
issued by Jbusinesses'^ as an acknowledgement of 
a cart:^in sum of money owed with an agreement 
to pay the sxam on a certain date and under 
certain conditions ^ ^Ibo includes on agree-- 
ment ^o pay interest at a specif led '^ate ^and 
dt specified intervals. 



Students study the types of corporation bonds:* 
<Se0 Part III.) 

1. ' Coupon bonds 

2. Registered bonds 

3. * Mortgage bonds 

4. Debenture bonds 

5. Convertible bonds 

6. Callable bonds 

7. Premium or discount bonds 
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4llf«niieet In 
Mtuxiui fro* 

corporation bonds 
and atqcks; 




Identify t>l«cea to . ' 
aave mcm^ .to-accuau- 
late enough aoney to 
Inireat, in bonds, 
stocka^ real eatate, 
or other fotiui of 
panunent inveatment. 



Students develop a chart to coBpare corpo- 
ration bonda and stoefca. 

Invite a resource person f ro« a Mutual Funds . 
Inyeataent Gonpangr to discuss purposes of . 
this typ* of invest«ent. ' 

CoMltt^e of students Interview snail cbusiness 
owners In the connunlty to detemine the 
nu^er of snail businesses which began opera- 
tion In the past three years. Consider the 
advlaabllity of Investing tin .a small liuslneaa. 

Students list important factors to consider 
when plannlitg to Invest In' real astate. 
Include the following t - ' 

1. Are there unsettled clalots 'ajKalnat 
property? ' 

2. Have asseasnents or taxes b^an paid 
to date? . ' . 

3. Are.eie^ improvements likely which 
Vlll increase future aasessnentsf 
Ar<}\ there .zoning laws? 
Is thik^re a mortgage? 
Is the mortgage transferable? 
•Have 1>ravl8lons been made for proper 
propett7 Insurance? 
What aire lawyer's fees? 
Are »ll agreements In writing? 



4. 
5. 
6. 
7, 

8.* 
9. 



Students, ^icamine>a mortgage note. Discuss 
the reasons, that Interest rates are higher 
on aecond aild., third mortgage 4>tes. ' 

' * - ' . 

or banker discuss Invest- 
ment procedures which are considered safe 
and which provide a satlaf actory Income 
from the investment. 



Teacher review pUces for Investing savings.* 
' 1. Coomarclal banks 
Savlnga banks 
Mutual savings banks 
Industrial banks 
Savings and loan associations 
U.S. Savings Bonds - Series E and 
Series H 
Credit Unions 
Endowment (Insurance 
Annuities ' . 



2. 
3. 
4. 
5. 

6» 

7. 
8. 
9. 
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Sunaaarlae typda of Investments And factor* 
to consider in selecting liavestnento. 

Students review po&slble goals for ia^ng. 

1.- Btiylng a car * - ■ . 

, 2-. Further Education " V \ • 

3. Marriage " . . 

4. ^ Furnishing a home »- . 
-^.^^ravel .. ■ . _\ / 

-^'^.^ Starting a bualnesQ , 
7. Buying' Insurance" . 

tnvestmemts In securities 
"ProYldlng for emergencies \ • * 
Paying cash fot laajor iteniii to save 
- Interest paid on InsVallraeSt buylnc 
Vacation -t j n 

Others .1 



8. 
9, 

10, 

U. 
12. 




Students analyze chart, "Managing and Inveitltg 
Partem )^ ^' Process". (See 

To sumniarlsie basic Ideas in- managing and In- 
vesting the family income use bulletin hhUd 
Money Matters. People ^ount." (See Par^, III.) 
Include the following: \ 

The monetary valu^ of dollars Is vaWly 
outranked by many other values - loVe 
friendship, compassion, empathy. "* ' 
Money is a tool tp assist IndMdurfKs 
and families in providing for basi<r^ 
needs to enable them to grow and de- 
velop Into useful persons. 
Management is a process which contributes 
to stable family relationships and 
^ists individuals in pers^l achieve- 
ment. < ' \ 
Many -ded'slons in" using credlt\ffect 
future decisions. 

The cost of credit must be figured b»lce 
•the actual cost of using another per- * 
son 8 money and the loss of Income for 
other purposes while debt le being 
pald^ •' 

To do without Immediate satisf actions ' 
in order to attain future goals is a 
sign of maturity. . • 



6. 
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^fcgpcepfe ll; ' Xndlvldual and Family Protectlbtt Tlyroug!? Insuranse ^ 



. Generallzatlon a^ 

Tt The family may be protected from certoln rlaka through « the "putch 
of P^^^^^y .^'^d liability Insurance • 

In. ffwirklng a propei^y a.iid liability Insurance company ^ esaentlal 
info^|m^n regardlifg Its methods of doing business and settling 
claltt5^» necessary for protection of the consumer^ 
Life Insurance provides a fund for survivors and may resjult In a 
cash reserve fSi^^se In- retirement years ^ J'; 
Health Insurance against the most serious losses protecta ble fainl,ly 
or Individual against financial loss due to accident or>;illne8a« 
Individuals and families need to select an agejit whp repreaenta a 
financially sound, reputable company, and who. is CGmpei;:ent through 
experience and training fpr advising about Insurance ^ptogramav 
A. life Insurance program should, pravlde adequate protection, pro- 
vl4e adequate savings, ari^be within the buyers budgets 
The social security system provides a minimum foundation upon* - 
which individuals may build 'a^dltlonar ^>rotection for thcmselVes/ - 
through their own savings* ' . . ' . ^ ' > . 

The program for h^i^lth abd medical^care 'for Vll persons age' 65 
,and over provides protection against the cbst of hospital ani 
related care. ^ ^' ^ 

Workmen's compensation, a state sponsored forpi of social security, , 
protects: against injur/ arl%ing^^otj|t of employdent and sometimes 
agaliTsti' diseases, due to the nature of tjEie worlc.^ / 
Burial' Insurance pro^des family ptttection.' Th^' cost of funerals 
are denendent UDotnicustoms and lawk// * o :^ 



2. 



3: 

A. 



5. 



6. 
7. 



8. 



10. 



are dependent upotpicustoms and la^s/^ 
Objectives Learning Experiences ^ 



To interpret the 
.nature of prQperty 
and liability insurance « 




Introduce unit with. bulletin, board,, "Liability 
Insurance; Keys to ^'pmily. Security". (See 
Part IIL:) ^ ' ^. - . . ^ 

Tea^h^r explains that -Mablllty Insurance •. 
protects the homeoimerfin T:hree areas; 



X. 



2. 



3. 
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Comprehensive personal' liabUllty - 
(EKample: bodily injury to others or 
danage\p t-heir property / 
Medical -t^zcjniientS' - (Exam^ej. atrddental 
injury claims^ arising from action* of 
hbmeoimer .) . . 

Physical dapaage tOo the property ot 
others - (Examples: act may be com- 
mitted ;on or off homeowner*S' property ; 
homeowner may or may not\be at fault «} 



^4 



-2. * 

J- 



Students make a Itat of thfe ady^ndge? of . ' 
purchasing insurance* , . 

1. Family home may be destroyed by. fire 
or tornado, 

2. Family resources may be wiped out by 
a Judgement tesultlng from lawsuit 
involving an automobile accident. 

3. Others. ' - . 

Assignments: , • 

Students bring newspaper clipplrigs which 
Illustrate personal and property losses that 
may be covered by insurance^ . - 

Students make bulletin board of newspaper 
tlippingo dealing with personal and property 
loses (fires, automobile accidents, personal 
accidents, tornadoes, storms, thefts). 

' i ■ ■ ■• <» 

Each student interview three persons In the 
' community who have had some type of. los's 
(automobile accident, fire, storm), which 
may or may not have been covcared bV Insurance. 
If there were insurance coverages, find out 
the steps the policyholders took in order to ' 
make their claims substantiated; 

Students discus's the two types of property 
and liability Insurance. ' . : 

1. Stock -.Stockholders own' the. company. 
They may or may not be policyholders. . 
They may issue participating 'or hon- 
partlclpating poHclea, Holders of ^ 
participating poHclfe^ inay recelvd 

. dividends that reduce the cost of ln-° 
surance to pdllcyholders. ' 

2. 'Mutual - Policyholders are the owners > . 
v^theje are no stotkholders. Each. person 

that is ipsured in a mutual insurance ' > 
company becomes a member of th^ Comp«iy ' 
and la. entltleA^to a share in the owner- 
ship and control of the company* 

Discuss purposes! of , state regulations of insuranc 
companies. Include the following:: *; I 

1. Each state has an insurance commissioner 
who makes sure the insurance companies* 
keep. Sufficient reserves to pay all 
claims as they are presented by liolicv- - 
holders. . ' 
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\ 



2. 
3. 



4/ 



Pi:otect .Insurance buyers from fraud • 
Insuronca cpmpanles are regulated" as 
to the ways In whlcte they can Itiveat 
the money collected from pc^llcyholdera • 
Stat?e govemm^t retains rights to regu- 
late Insurance rates « ^ 



Aialyjsa property 



Studfjsnts research Arltansaa regulations of Ih^ 



— insukance for^fie 
how* . 




tiurance companies • 



Students cq^are the different types of pro«* 
perty 'And homeowners insurance. 

1. Standard covers II perils 

Fire and llgthnlng; loss of damage to 
property removed from premises endangered 
by fire; windstorm or hull; explb'slon; 
riot; aircraft; vehicles if not owned, 
or operated by occupant of premises; 
smoke or smudge caused by faulty cooking 
or heating unit ; vandalism and malicious 
mischief; theft; breaking of glass in . 
building. * 

2. Broad' covers 19 perils 
Above perils pl^ falling objects; \ 
weight of ice, snow, sleet; cpJpLapse 
of building; accidental discharge from 
plumbing, heating, or air conditioning 
system; sudden or accidental tearing 
of steam or hot water heatin^Hrystem: 
sudden tearing o^ appliances for heating 
water for domestlTc consumption; freezing 
of plumbing ^equipment; sudden and ac- 
cidental Injury to electrical appliances, 
fixtures, anjl wiring. 

3. \ Comprehensive covers all perils except 
earthquakes, landslides, floods, waves, 
tidal waters, backing -^up^f sewers, war 
and nuclear^ radiation. 



.1. f'r. 



\ Students examine chart, "Factors Affecting Cost 

of Liability and Property Insurance''. Three 
/ f brms of coverage: 

1. Standard Form - covers 11 perils; cost 
for Jky ears $1:^6. 00. ^ 

2. Brd(ad IKorm - covers 19 perils; cost for 
3 years\l7A.OO* 

w3. Comprehensive Form - covers all risks; 
cost for 3^ years $371.00; $50.00 de- 
ductible on wind and hall; $100.00 de- 
ductible onfall perils except fire and , 
lightning.- ^-^ 



Insurance 




Suanarlze c^ejlection 
of property /and 
liability ' llnauranqe ; 
^ coapanleaV 




Describe Insurance 
Y coverage for the 
' . . autombblle. 




3. 



4. 



5. 



Students discuss the following facts ^ 
about property and liability Insurance; 
!• Property and liability .tnsuriance Is 
^ t possible through snail payments collected 
f rom nany people to pay unexpected losses 
thattinay occur to any one of the policy^ ^ 

ho lder s . ^ i . . ^ 

2. Property and liability Insurance rates 
arsi, determined primarily from past 
experiences . ' ■ ■ " 

The homeowners policy is the most econom-- 
leal w^y of Insuring the homeowners 
against the perils of home ownership. 
It Is absolutely essential for the 
family to carry^ adequate automobile 
Insurance* ^ 
The family should purchase property* ^ 
and liability Insurance from ^co^any 
knowii to be reputable and fair oj?>nErom 
an agent In whom the family has com- 
plete confidence. ^ i 

. ' ' / 

Teacher deactlbes the six coverages of 
automobile Insurance: ^ 

1. Bodily Injury llablllty-all members of 
family are pi;otected as well as those 

f who drive the Insured car with owners 
permission and members of the Insured 
family are protected when dtlvlng another *s 
car with the owner's permission. " 

2. ' Prope^y damage .liability-/ this "toverage 
- praters the^ Insured whenever his auto-* 

mobile damages the property of others. 
It does not cover damage to the. Insured *s " 
atitomoblle. 

3. Medical payment coverage-coy^tis all 
persons riding In Insured car and pays 
medical expenses for one year. 

4. Comprehensive physical damage insurance- 
protects the Insured against possible 

. V loss due to damage, but not collision 
damage or if the car Is stolen. 
Collision ln9urance--protects against 
^ damage to his own car as a result of 
collision, most expensive Insurance 
coverage, unmarried male drivers under 
25 pay the highest rate. 
Protection against uninsured moto^lst^ 
protecdL against hlt-*and-»run and unin- 
sured darXvers.' 
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Students dlscuas traiuipatency, "A Sutonuiry Charit 
of Automobile Insurance Govevages'\ ' (See 'Pa):t 
HI.) 

Students make a list olliow automobile In-" 
surance may become 'v61<^: 4 / ^ 

1m Car Is taken^lAifo Htexlco or other plj^ces / 



"ouPRRtencKe^w^ 

-Jac p ld s l v es are^ .igiirrle di :-;!.:;;:' 1 ^ 
Car pulls a tra^ier not cove;ced( by 
visloxis of the Insurance pollcy|^ 
Individual fallM^to report an ajpclitent: 
promptly and hMj^^tly In writing (9] the f 
company • (i 

Owner authorize^ V'someone to agr^e |br 
him to assume ii|blllt7 fer inj'^rl^^ t^i 
any person or daii|gige8 to other jprdtk ' ' 



3. 

4i 



er 



6. 



7. 



(the best thing ;|f>' do is to tell tfie j j 
other person th<i|U coveradjbsf In^ 

surance and wll|i|i^eport It to yotlt^' 
Insurance cojnpai^a);. | ^ 

Individual Is an 11)11 thorlzed udet lo|^ the 
car and does not ^ ||i»}tect ' the car Unl Pre- 
vent lit from fiir^liter dmnaise «ftei!|,|n^ 
accident. ■ . ' I'f^ ■ • M;- 
Individual If alls assist and c<»)p|rat(B 

#1 



i^compatiy in set^ 



with the Insurancti; 
any clalA. > 
8. Individuals fall tioi turn over to 

Insurance coiftpany not^iipt 
or legal summons x:e|i<elved in connei^^^^ * 
with- any accident 4 *|M 

Teadier ^sumnarlsesvlmport^ti^^^ concerni|i| 
automobile Insurance as £idil»ows: ' ^ ^ >! 
1. Mo atitomobile owne^ c^^ driver should l|| 
be without automobl|M insurance. \4 ' 
' 2. Some states require^^t^at automobile Q^y^rs 
and drivers have cei^t:aln types of In*^ 
surance. ■ \ ' ^ \\:. 

3; Insurance rates char0^4 by automobile i V 
Insurance companies based tor the M 
most part on what complinies have had to V\ 
pay out in claims ovet: ^the last three- 
yetar period! ' J y 

4. Statistics prove that dtlvers of a 
certain age and sex hav<^ more or fev;er 
accidents than others. (The driver 
'classification with th^ lowest rate is 
a family with no male ^r|ver under 25 
years of age with the l(:aii^ not used for 
business and not driven tto^ work.) % 



JCnterptet Che 
««etintciil tenw 

iiutttancs. 



:§tMdeiit3 view jeitp chart, 'life Insurance and 
the PwaXyJW / • 

Define the foUowtng terras: - 

1«. Life Insurance -> provides'Ss cash reserve 
o r _ a c ontinuous tsontlil^ Income ^as pro- 



teutlon against econotite loss 
yerao^la d^peodentg or to fejaMaj^ta^ 




Identify the need 
for securing Ufa 
Insurance. 



6. 



7. 



as a result of death* 
Beneficiary - The person to whom an 
Itisuf ance^j^lcy la pkyahle. 
Insured -i^^rpersoh covered by dn In- 
surance poJLlcys * ^ 

Level premium - The Insured pays the 
same payment of. premium each year, thus ^ 
equalizing the probahlllty of death, 
which Increases as the age of the In- 
sured Increases* ' 
Legal reserve - A continuous cash 
balance required of Insurance companies 
by some states to ti^ke certain that; 
funds will be available to pay the In-^ 
iBured or his beneficiary when the policy 
becomes due. ' . - 

Cash valjie - The Insured share of .re- ^ 
serve funds at the time he wishes to 
discontinue his Insurances (Also provides • 
the basl^ for a policy loan that will 
enable thje policy holder to meet an 
emergency or take advantage of an oppor- 
' tunlty for which' cash Is needed •) 
Insurable Interest - Having enough Interest 
In your own or someone elses life to ' 
Insure it. 



Students copstruct a bulletin board, "Puzzled 
by Insurance?". (See Part III.) 

Commit*-'*^ of five students use a checklist and 
^ lntervx;»w families to ascertain thtf kinds of - 
Insurance they have for protectlbn. (Each 
member of committee Intervlet^ at least five, 
families). Compile Information and study to 
determine If kinds of life Insurance -seem 
adequate. ^ ' 

Students vle^f chart, "How Families Use Life 
-Insurance". (See Part III.) 

Class discuss two piirposes of life Insurance: 
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1,. To protect Qgmlmt loss of Income 
policyholder were to* die, ' ^ 

2« To build up anvlnge to be used by policy-^ 
holder end family during life^ 

StO^lttti lieten Jto e local reptesentative of 
a'life iAIurattce conpany talk to class about 

— typii til^^liiirr^ 

li tnrn In iutaAc^ - Protecyion for m 

limited htiAir of years (no savings or 

^Aih suVlrettaer value) • 

Stralgtit Life Insurance - Insurance on 

vhich premiums are paid over an entire 

lifetime. 

3. Limit eid Payment Life Insurance Payments 
made fot a specified period 6i time 
;(20 or 30 years) after which time the 
policy is completely paid for and remainj>i 
in force. 

4ir Endowment Insurance Insured party pays 
a stated premium for a set number of 
years » after that tlme^ he receives the^ 
amount of the. policy. 

5. Coiiblnation Life Insurance - <;ombinatlon 
, i ^ of various Hnds of life insurance en- 

.abling th<» policyholder to. change from 
one kind of insurance to another. 

6. Annuity Contractf^«- A form of insurance 
, ^ whereby the individual ;pays a larger 

sum of money over a relatively short 
-period of time in order to receive 
period j^c pajrments at a future date. 

Teacher contacts several' insurance agentia in 
the comunity and secure a copy of the latest 
annual report of each' company*". Students compare 
operation, success , and fina\icial soundnesis. 

Teacher revievs three major objectives for 
^ planning an insurance program. Include the 
following prdvisions : ^ ' t 

1*^ Adequate protection for family ^s needs 

2. Provisioil of savinsfs through insurance 

3. Premi^um payments fit ted. to income avail- 
.able in budget 

*■*..*'" ^ 
Students discuss the neceislty of sc^lecting 
an agent who is capable' of giving sound a0vice. 
(The Certified. Life- Underyriters Certificate 
entitles an agent to use the lettta CLU after 
his name and indicates he is well informed 
about Insurance.) , f 

I. . • 
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Studmu raXt piny Wro •Itiwltloiir ' ^ ^ 
1« CQuple talkliig with! it tn^oth^tAlklng 
^ ^ WJTOgwt^ ayer««peT0ttMive «gtiit who 
- l*.wge? to sell And'ii^kM popir vecdoi^ 

nendatlonst ^ 
2t A couple talking with mn experienced 
. vell«»tr«tiied| honereble 4gent wliio . 
c onsiders seglously thm 4pmurm^^^ 



Aniilyse the priirilege 
afforded one in 
borroi^ng f ron his 
. life insurance 

policT.^ 




nifferentlete between 
the different tjrpes 
of health Insurance* 



needs of the client* 

Asslgnnent: Comlttees research to find 
the fi^Uowlng: ^ 

!• ' ^The procedure for borrowing on at life* 

Insurance policy. 
2; How lauch can be borrowed? 

3. The advani^ges and disadvantages of 
s borrowing' on a life-insurance po;ilcy. 

Student coaqdttee prepare chart ^ "Kinds of 
Insurance Pontracts", and- each eonmittee 
member expla^Lns one kind to the class. 

!• Ordtnafy - Tfte amount is five hundred 
senilj-yearly or yearly liayments. It 
requires a physical examination. The 
• cost Is medium* 
2. Indu3t^44l '-,The amount 'ii^onfi l^^^red 
dcsll||^fi( and up with wiiidyj;^a3nients; 
tt require^ no physical exi^yininatlon and 
tt^ jcost Is medium. ^ 
\ droup T The amount Is five hundred^^^oll|irs 
and up with payments deduct«^ from'^ages. 
1**= requires no physical examination and 
the cost is low. 
,4. ^ Savings Bank - The amount of two ' hundred 
^ fifty ^dollars and up^wlth monthly/ 

quarterly arid yearly , payments » requires 
a physical exffittlnfi|tlon and .the cost -is ' 
low. 

Teac' T obtain four life insurance policies. 
Panel members discuss the following things 
about each' policy: 

1. Mon<^forfelture value • ^ 

2. Casli surrender value 
^ , 3.' Restriction on flying 

4. Other special provisions 

Assignment: Committee of students* give oral 
reports to present the dif/erent types of 
health Insurance. Include the following: 
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.3. 



/ - 



!• Hoapltd^ expense ipaarance - Provides 
bi^eflta equal to all or part^of the cost 
of a hospital room and bo^Trd* The num- 
ber of days covered' by the policy are 
, usually limited; other benefits such 
as medication y X-ray servl&es^ and . 
operating room services mmy be provided* 
This Is the mdst widely used form of 
health Insurance, >^ _ 

(2. Surgical e^enoe itisurance - Provides 
f or payifient of surgical costs according 
to a schedule of fees payable for each 
type * of op eration. The nature of the 
operation determines the schedule of ^ 
«fees. Surgical expense Insurance Is the 
aecond most widely used form of health ^ 
Insurance. ' . ^ 

General medical esipenee Insurance 
Provides benejElt^ payable toward the 
expense of calls made by doctors at the 
hospital or at home Or for vlklts by the 
patient at the doctor's dfflce> T^e 
policy specifies the number of calls 
of e^ch type which, the Insurance com- 
pany will pay, ' ^ 
Major medlcatl expense insurance -.De- 
signed to cover the major portion of the 
costs Incurred as the result of a major ^ 
llltieas or serious accident. Major 
medical Is designed to begin *where hos-"^ 
pitaly surgical and giBperal medical 
Insurance leave off.- It replaces all 
of a wage earners lost Income. 

on the amount of In-, 
replaced and the 
t:Sftngth time payments will be made. ^ 
Usually » there Is a-waltlng period of 
some days 0S7 w^eks before benef Itis are 
payable^s For this reason most majn 
^ medical policies have^a deductible clause. 

- \ 

Teacher use filmsttlp, "Dollars for Health"^ 
and ^Dollars for Security" to summarize. 

Cokmltt^e of students investigate the cost; of 
having a baby.* IncJLude doctor and hospital 
bills » clothing,; ferquipment an^ paraphanalla^ 
loss of income by potl^^er.^ Report to class. 

Teacher defines social leglslatloja^as legislation 
' enacted tc^ provide .security for persons through-^ 
out llfietlme. ^ * 
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E«rl7 £onta of aoclal.legiQlatlQii: ' 

1* Avilil«billtf Qf up to 160 «crea of , , 
ftee land, glv«a bjr the gJitetttiiettf feo 
any person who'wttHed to be « fanier. 
Provtelon for eompentatton of voricmen 
for loas due to acddeftts and Illness. 

Olorkaen^ coi^en9at£0n~:^ifir8;> " 

Co ncern for old peop ln vAtl'OMt wealth 
or incoae was reflected in old-^ge 
pension laws. , ■ 

Present Social Sedurlty Act Involves 
twe^hases. „ . > 

,ai Benefits for unemploynent. 
b. Benf Its. for old age, death, the 

needy, ',the aged, dependent children 
^ and the blind.' 

Teacher ezpXalna background of major aspects 
of social legislation; 

1. Characteristic of the American pioneer 
vas his isrtrong determination to be 
Independent 'and economically self - 
suppottlng throughout his lifetime, 
beglfihlng vlth his first gainful , 
employment a tie detetmlned his own 
destiny by working for dthers as an 
employee 9 or by being self -employed • 
If he became disabled ^ he lived on his 
savings or his family took care of hlma 
The basic Idea 'of Social Security Is 
a simple one* During working jrears 
.employees » their employers , ^ and self- 
employed people pay Social Security 
contributions p which 'are pooled in three 
special funds* When eatnlngs stop or 
are reduced, because the wodcer ^retlreQ » 
dies I or becomes disabled ^ monthly cash 
benefits are paid froi^^^hese funds* to 
replace part of the earning the family 
has lost. 



2a 



.Teachet invites a social secvrrity office em-^ 
ployee to visit* the class* Include the 
following information: . 
la Persons covered 
2a Unemployment insurance 
3a , Wage and tax deductions ^ 
'4a Old age insurance benefits^ 
5a> Lump-sum death benefits 
6a Benefits for wife and surviVQrs 
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Illtt«tr«te that i|oci«i 
•ecurtty stvM jpi^otectlon 
tbrouih savings « 



Analyze the program ^ 
of health and nedlcal 
eare i^or the aged. 





Interpret vorkftei 
oottpensatioh andl 

. illustrate how It^^ 
protects the employee 
against Injury. and 

disease duetto the' 
nature of the Job^ 



'} 7m Dl«abled workers benefits , . , * 

8t ^icare benefits \ ' ^ 

Teachet gives background yn social 'security 
payments so that students' understand that:. 
1^ Employee* employert and self«-empJLoyed 
Individuals pay social set:urlty tax to 
the igederal'igovern aen t» w hlcfr^nr^unr^ 

. ™ ^jAacea^thj^^ . 

which social security^ benefits are paid 
to persons who qualify. 
2. Social Insurance prograsis. do not provide 
complete economic security and plans for 
. supplementing them should (be made. 

Students view fllaJv/'Medicare". .(Local Social 
Security Office) ^ 

Discuss the following programs: 

1. Old agG» survivors and disability in*- 
" suronce program 

2. ^Unemployment compensation program 

3. Welfdr^ or public assistance program 

Students compare statistics for each program 
^ and show how much Is paid each month to people 
in the cosamnity^ city or county. * ' * 

Gather information and prepare a report on: ^' 
^1. The higiaights of medicare , 

2. The need for suj^plemental hi^alth Insurance 

3. Free benefits for needy and aged people 

'^tudents make application for^^'Social Security 
couit Number" / if feasible. 

Teacher ^explains the necessity of obtaining a 
social security number In. preparation for ob«* 
tainlng work. 

Students investigate the state laws affecting 
workmen's compensation. , 

Teacher lists cevarag^s for workmen's c&mpen«- 
sation. 

1. Protection against Injury arising out 
of employment.^ 

2. Disease due to the nature of the work. 

3. In s^m^ states employers are required 
'to pay into the fund for the protection 

of the worker.* . 
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Amilyg* tha cuitc 
«nd Imf related to, 
fuftariila and d^ntar-' 



Intjuftmt. tmmnl . 
and burial xosts a 



4a tiWi o£ all atatea prpylda th«t «U 
nadital and hoapltal blll9 vill ba paid 
regardleaa of amuntt 

5*^ If Injiirad^ he will recelva compan-* 
iatlon efch weak vhlla dlaablad/ 

6a In caaa of death o£ the worker reaulting 
f ron an Injury at work» tha irlfe and 
children vJ,ll receive weekly co«pan<» 
^..^j... .^.eiitlon*,. . . • 

Studenta dlacuaa local cuatoaa related to 
funerals and Interment • - 

Conalder that custonia do not forife people 
to provide costly > elaborate funerals » but 
confonlty at tlmea seems to dictate, thla 
practice a 

Teacher explaln^i that lawa require t^at 
a death certificate be obtained and. that 
the body be either burled or crematada ' 

CMlttee of students Interview funeral 
dflrectors to obtain costs of funerala and , 

\ Int^pienta \ \ * 

Teadiier mlikes^two detailed lists of funeral 
coats for studenta to coatpare. 



Moderate average 'funeral costav 
Metal and wood casket 
Bttbalmlng 
Make-up 

.Clothing 



1$445a00 

45a00 
25aOO 

65a 00 

$58Ga00 



Services: 

Use of chapel at funeral 
hone 

Plovers 
Organ Music 
Minister's jEee 



Hearses^ and Cars : 
Moving the body to 

funeral 
Hearse 

^o^ cars :iE^r family;* a 
trip to cemetery ^ 



$125.00 

SOaOO 
Z5aO0 
35a00 

$235a00 



$ 25a00 
35a00 

^ 50.00 

$110aOO 
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h^tul plot $300t00 

6r«Ye«41ggliig .75,00 
Vault 135*00 
Tosbartone 230* 0& 

^760^0 



- T o tal fuuttUl co atir — $1685,00 



teaa Expenalve Funeral Coats: 
Slaple caalcat $ 90.00 

Simple service 15*00 
Hearae to pick up body ^ ^ 20.00 
Hear8e| to cemetery 25.00 

Burial Coats: 

Burial plot $100.00 
Grave-dlgglng 75 , qo 

Simple bronze grave ^ ^ 

marker 71.00 

. • ' $400.00 

Cost of Fimeral with Crematifon: 
Simple wood caaket $ 50.00 

Pickup of body 20*00 
Cremation charge 80^00 

Total funeral xoats ^ $150.00 

Teadher polnta out that there are several kinds 
of^funaral Insurance. 

1. ^ Bu;irlal Insurance \ 1 

2. ^Regular life nlnauirance 

3« Other aaaiatance such as social aecurlty^ 
Veteran 'a benefits^ military peraonnal 
» covarijge' (400.00 additional If pjpraon. 
y Is aetylng In the Armsd/Forcea at time 
of death and free burial In a National;^ 
Cemetery.) and state workman^s com«^ 
pensatlon beneflta If death waa a 
result of an accldeiit on a Job. 

Teacher and sttudents consider planning ahead 
to avoid high cost funerala: 

1. Investigate and join a memorial society, 
a* Availability In ttiS.^ more than 100 
b. Coats as low as $230.00 for funeral, 
burial and plot - ^ 

2^ ^plore possllif^llty of becoming a member 
of a cooperative burial aasodatlon. 

a. Almost anyone can belong 

b. Costs start at $200*00 



3, Xnc^ttlrit If locil;uiii0i|« pf9?ld^ fuowritl 

4t Plan to 1mv« yoiflf bojjy td iitttnct ^ 
Hotfpit«l or «ed|iiriijl. idhool Mf par all 
burial costs ot^r tbaa a dtath oar<* 
tl«icat€» - ; r 



To suMaarlse study of Insurandti atudtnta 

rila?alopf^^ 
(One coMBittee nay conatruct ti^ backgrotmd 

< and envalopaa to -hold queatlona^ the aaeond 
coaailttee nay decide upon catagorlea of 
insurance to t|ae^ the jthlrd coMlttte may ' 
develop questions and. decide hov luny polnti 
each question is'vorth.) (See Part III«) 



aeferancesn 



1. Riker» Audrey and. Holly Brisbane » Married Liffe t Charles A. Bannatt 
Co., Inc., Peoria,. Illinois, 1970^, .Chapter 13. 

2. Schoenf eld, David and Artht^r A. Hatellit# The ConauHir and! His 
Dollar , Oceana Publications Ind. , Dobbs ferry, II«Y«t 1966, 
Chapter 11. . " ' 

3. Thai, Helen, Your Faatily and Its Money , Houghton«4{i£flin Go«^ 
Boaton, Msaii,, 1968, Chapter. 10. 

4. Wilson, Hanon and ElVln S. Evtar. Con*u»tit Economic Prybli—. 
South-UMtatn Eubllshlng Co., GtncinnaCl, Ohl9, 1966, Gftlptir* 

26-29; 
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Coi4ept 12 : Financing Indtvidual and Family Housing 

^■ ■^ • ■ . ■ V ■ ^ ■ 

Generalizatlonat ; ^ - ^. 

I. The advaijitages and diaadvantagca of buying an existing house (old 
or .new)\ buying laud and having a house built, or renting are re- . 
lated to, the needs, desires, afcd resources of the specific indi- 
vidual or family. The problem facfed by the family is to choose a 
an alternative « 

Housing financing' is an integral part of the over-all financial 
management. Of a family. and requires the making of rational de- 
ci8lon$ with regard to fitting housing expencjiltures irlthin the 
family. Income • 

The cost of credit for housing is affected by the rate of interest 
and length of ^prtlsation* period, ' • 

Facts involved in -the total cost- of home ormership depend upon the 
sale price; wljether housing is bought for^cash or cerdit; the size 
and t^rms of the loan;' and tastes. Insurance, closing costs^ depre- 
ciation, and malnten^nGe . ' ^ 

Renting or leasing a.nvolves the. legal rights,, duties, and* respon^ 
edibilities of the landlord ai\d the tenant. 

The use of Judgment in buying housing depends Upoii precise infor- 
mation in regard to legal docunants—coatracts, deeds, and mortgages 



2. 



3. 
4. 



5.^ 
6. 



Objectives 

Use rational 
decisions in 
selecting 
housing. ^ 



V - 



4t ^ Learning E^erlences * \. 

Students view film, "A^Kouse is a Living Thing", 



Students evaluate bulletin board, "A House is 
a. Living thing^. (See Part III.) 




Students study references. Coxapare the advan- 
taged and disadvantages of buying an esclsting 
house, buying land an^ having a house built, 
or of renting in relation to the needs ^de- 
sires, and resources of,^^ l^ndividuat-^^^^imlly . 

Teacher explain th&t housirlg^ cQsts inor^ than 
any other ttcm (initial cpafcs plus maintenance) 
in the btidget, and that Jbuying a house is apt 
toybe the major eponomlc investment for a 
fafflly; 

Students list advantages of m-ming housing. 

1. The family has a feeling of security, 
pride, prestige, and ego satisfaction 
in home cWiCrship. 

2. The fatally has a house to show for the 
money Invested. 
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3. Xhe famUy has: owiottunity for cvem^ 
tlylty attd In^ivldw^ 

4, Home ownership may'cohtrlt^ute to greater 
-v^ Interest tn clvlq^ and socfal affalts In 

• /^ cozfinitunlty> ' V 

; 5» Others* / 1 , ' 

Students discuss how the decision jto buy housing 
Includes* cholcie^^:^ new or used hoiise/ shell 
house^ mobile hom(*, pre-fabrlcate^ houses apart- 
^nent imlt In /cooperatl^^ 

Students think through factors which may affect 
family decision: [ 

1. Amount ^bf repair needed In used home. t^ 

2. Costjin relation to new house. 

3* Ability and skill of fiualj^y to 1^ 

used houses and complete Shell houses/ 

4. Location and neighborhood! of dwelling « 

5. ^ Availability and quality 6f pre-fabtlcated 

houses. \ - . f 

6. Age of occupants and prox!lMty to Job 
or cultural center. ] - 

. 7. Others. | 

Teacher prepares several problems In housing 
related to family life-cycle. Students present * 
reports which point up housing /needs of: 

1. Newlyweds (beginning family) 

2. Child-bearing family / 

3. Child-rearlt^ family / 

4. Teenape dominating famliiy 

5. Mature years of parei^^s 

/ 

Students , prepare bulletin board'» i'Types of 
Housing". ^ : 

* • • ' * . ■ '■* 
Discuss the folloxd.ng : « 

1. Buying for cash - Decide percentage* of 
income to be exjl^ded for housing. 

2. ^post of home In' relation to annual in-- 
o come - No more than 2 1/2^ times' annual 

Income of major bread winner. 

3. The down payment - 20 to 25% of ptfrchase 
price of hou6% is a conservative estimate. 

4. Monthly payments - May Include principle, 
interest p insurance and taxes. 

5. Initial occupancy costs May include* 
draperies » tugs, shrubs / and seeding of 
lawn. ' „ 
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Analyst tlw 

WMiUbtUtt of 
housing in 

C€MHIttnity« ' 



Illustrate that 
family needs are 
factors to consider 
in selecting 
housing* 



SuBurise that cer- 
tain factors are 
involved in the 
decision to .buy 
a house or~ to rent« 



Students view chart, ^'Analysis pf Financing 
Home Ownership Versus Renting"* (Sije Fart III «) 

Students clip or c^opy from local md state 
I newspapers adyertisaaents which list housing » 
for rent and for sale** Students discuss avail- 
ability of jfiousing* 

Teacher points out that landlordis and real. <^ 
estate ^developers may use discriminatoiry prac- 
tices in regard to children .and j^ts« 

Teacher and students set tip three hypothetical 
family situations. Include the following 
factors: Family incon^; goals; family com- 
pbsitipn; breadwinner's employment; others* 
On basisis of these factors , decide if it is 
more feasible for these families to rent, 
^ buy or remddel* 

Students view ar>film, "What You Should Know 
Before You Buy a Home"* 

Invite a resource person- (real estate broker 
or realtor) to di<scuss the assistance real 
estate agencies provide to families in Ipcatlng 
houses to buy or rent and in handling of 
legal details involved in sales ^transactions 
and financial costs. 

Students make a list 'Of questions which in«^ 
du^e an analysis of closing costs g rate of * 
taxes in community and probable insurance 
rates ^ * 

« Students recall, that buying a home is probably ^ 
, the largest single financial investment that 
a family will undertake. 

. Teacher and students isutamarize points related 
to buying "a home: ■ • ^ 

1* Cost of house compatible with family 
budget. ^ * 

2. > The ^i^rnianence of father's occupation. * 

3. The stability of real estate market » 
'particularly the ra^e of interest. 

,4. Amount of money available for down 
payment . 



Teacher puts^up bulletin boards ^'Hotiising Finance 
Terms^'i to lead into* study ^f financllil aspects 
or housing. (See Part III.) 
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leather ' defines moi^tgase as a contract beeveen 
buyer ind lender« 

•■■ . ♦« • 

Students report on t^ypea of mortgi^gq^ ^nd 
sources of , loans , Present in form of a 
p*n61. / 
1^ Types of taprtgage© 
' . a. Partial payment: mortgages-^erlodlc 
payments of a par^t*of the principle 
0 and t hie accumulated Intereat 
b« Package deals-*pe^ent8 Include 
Intereat and principle as veir as 
insurance and taxes 
2. Sources of loans 

a. Savings and loan association^ life 
Insurance companies ' 

b. Banks » trudt companies 

c Mortgage companies « private lenders 

Students view transparendy to summarize, 
"Outstanding Mortgage Loans by Tjrpe of Lender"* 
(See Part III.) ^ 

Teacher secure forms for applying for a real 
estate loan. Students fill out forms. 

1. Second mortgage bprrowing Involves 'a 
second mortgage on property when unable 

, to get a first mortfgage that covers the 
full cost, (pfltylng on t<^o idaiis .at one 
time may be a fJLnanclal burden) 

2. Land contracts a^e written agreements . 
which stipulate that buyers make down 
payment and agree to pay full purchase 
price in installments . ^ 

. 3. Amortised loans provide that the borrower 

* pays a fixed mo thly installment which 
' ^ included Interest and a portion of the 
principle thus Insuring that the princlpl 
is repaid; in full by a pre-determined 
date. , ' . 
4*^ Appraisal of property Involves the 
examination and setting of value. 

5. Closing costs include fees charged for 
legal papenjork and legal checking in- 
volved in transfer of^roperty. 

6. Property taxes are leviied by city govern- 
ments and may be included in the monthly 
payments on mortgage. • 

7. Collateral is a term designating the 
security pledged for the payment of h 
loan. \- 
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Zdtntlfy real 
estate loatm 
secured through 
the government t 



Svmmmvlzfe financing 
the purchase of a 
hone* 



Interpret the 
legal aspects of « 
leasing or renting 
a home. 



Identify the xegal 
aspects of purchasing 
a home. o 



Earnest money 1^ d titili 4epoAit slgnt<- 
V fylng 'the Intent of buyer to purchase 
. 'property If he Can secure SiMBnctfOg. 

Students x>b^tii the latest Information in re-: 
gard to tegui^onst procedures, and; fjktes 
pertaining to loans for veterans frop ithe 
st^e^re^t Veterans Administration of f i|e pt 
from the Veterans Administration in Washington » ^ 
D.C. Secure information relativ<fe to Jt;he 
"generous terms » low^^lnterest mortgage^/ and 
very low closing costs" which- may be available' 
when one buys a home from the V#A. on i^ich • 
there has been* a foreclosure because i|he 
first owner could not miset his financial ob- 
ligation. ' \ * - 

Students study the advertisements of rjeal 
estate If or sale in loc^ newspaper or in the 
newspaper from a nearby larger city* . Students 
make a. list of the prices of houaes soVthat 
cost may be compared for houses of/ diffarent 
sizes and in different locations. Note^, infor«- 
matlon in the advertisements about V.A..; t.H.k. , 
and conventional types of financing. 
Students roport to class. 

Invite a resource person f^o^* a building and 
loan company or local bank tb discuss basis 
for credit »v rates of interest ^ types of loans , 
leng|(h& of amortization period » closing costs 
an4 ot.hers . 

C9mm|.ttee of' 8tude^nt8 do research. aQd explain 
the terms landlord^ tenant. T^ase. leasor. and 
leasee. 

Second commlttee^of students role play righta 
and duties of landlord and rights and duties 
of the tenant . >^ 

Students listen to lawyer explain legal aspects 
of renting ot buying housing. 

Teacher prepare a flip chart to reinforce the 
following: 

1. Real estate agreements 

2. Title to real estate 

3. Deeds » the'^n:ltten evidence of title 

4. Sales contract > 

5. Escrow; 
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Suimriace thm 
legal pedblms of 
obtaining a hone« 



Eacplore advantages 
i& dtaadvantages 
f biiylng a taoblle 
hone;[ 



Tt 



Hinpli^ a ieolleetloh of legal j^apers £ov ■' ' 
otiidents to stud^, (Deeds,, ahqtractOji loan 
notes I, nortgage : papers^ %t:c . } 

Student reports: 

1. ' nights and duties of mortgagor and. tlio 
mortgagee 

2. Mortgage foreclosure 

3. Claims against real estate . 

Students visit the office of the register " 
of deeds at the county courthouse* Obtain* 
ififormation^about t;he procedure for recording 
deeds and mortgages « Write a paper about 
the procedure to be followed and the fees . 
charged. 

, i 

Students visit the office of an apartment o ^ 
building or talk with the manager of an 
^apartment development. *^Flnd*out whether a 
written lease Issued when a new tenant moves 
into one of the apartments la necessary » 
^the length of the tenancy period » who must * 
mal^e repairs to the property^ the manner in 
which payments are made^ and other conditions 
and agreements stated in the lease. 

Students take a field trip to a mobile home 
court or park. | 

Stud<jnta investigate coat of mobile homes. 
Include the following:' ^ 

Is Initial cost , 
.2. Installation fees 

3. Insurance 

;4s Operation costs utilities, others 
/5s Restrictions 

6s Zoning laws ^ 
7 s Depredation and resale value 
8. Moving costs from one locality to 
another 

9 s Adequacy In meeting family needs 
10. Others 



ReferenceaV 



U Agan, Teasie attd Elaine Luchsi^nger^l The House * J.B* Ilpplncott Co.*^ 
New York and Philadelphia^ 19^65, apterFlS^lS. • , 

Readers gest Editors > How to Live on Your Income . Readers Sigest 

Aatociatlon, Inc. ^ 1970, Chapters 8-12. ~ ^ , . .c 
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3# SidLth|-t:Arlton and Richard Putnam Pratt and Edltora of .Tiine--Llfe 
Book8» The Tlae">Llfe Book 6f Eaally Finance > Time Inc«|^ Chapter 7. ^ 

4# Troelstrupy Arch The Consumer In American S6clety , McGrav-HllX 
Book Comj^any/ 19 70j^ Chapter 10. ' . _ 

5* Wilson 9 Harmon W« and' Elvtn S. Eyster, Consumer Economic Problega . 
South-*Weatem Publishing Cq* ^ Cincinnati » Ohio » 1966 » Chapters 
30p .3£^nd 32. , - 



Concept 13 ; Financing Individual and Family Transportation 



Generaligatlons ; ^ 

I* A8> an Accepted part of American llfe» the automobile provides 
'transportation to vork» shopping centersV recreatlnnal areas » 

vacation trips » church ^nd school. 
2. The cost of buying ^ maintaining and operating a car Is oncf of 

the iaajor Items In the p family budget. 
3« -Persons who live in clty^partments and/or housing developments 

with access to public ^ transportation may find the cost ot renting 

a car for weekend trips a better Investment than owerahip« 
4* The safe operation p^f a car and adequate Insurance may protect 

Individuals and fmllles fromopersonal and monetary hardships* 



Objectives 



Learning Experiences 



Analyze reasons 
for owning a car. 



Each student list reasons for owning a c4r« 
Teacher compile on chalkboard the reasons ( 
listed by students* 



Identify factors 
to. consider In 
buying or purchasing 
•a car. 



Students discuss validlt^y of reasons and 
separate items into needs and wants. 

Students consider the availability of other 
forms of transportation for getting to work » 
school and shopping centers* j 

Students and teacher prepate a list of questions 
for individuals . to reflect on before purchasing 
a car. 

Include the following: 

1* Will the car be used for local trans*- 
^\ . portation^ business » recriatloiii vacation 
: '\ trips? : 
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Ccmpare costs Ih-^ 
volved ;i^n buying « 
new c«r> used t^v^ 
renting a car. 



2. 
3, 

6. 
7. 



8. 

9^ 
10. 
11. 
12. 



tfov much can be spent for a car without 
severely limiting thiti^ur chase o£ other 
needs? 

What are some of the guides. for the . 

^election of the type of engine? 

Wha^ body style Is most compatible ;5^1th 

the Individual or f smiles needs? 

What optlonals contirlbu^'e to the safety ^ ^ 

and comfort of passengers and the ease 

of operation? 

Are there optlonals which contribute 
only to aesthetic and prestige vulues? 
Will a used car fulfill the^famliy's 
needs? Will the malntei^ance cost of 
a used car be a major factor In operation? 
How will the car be financed? 
When is the best time to* buy a car? 
What doeb the warranty mp^? 
Why should one shop for a dealer? 
Will rei^tln^ a car rather th^n otmlnft 
one be more economical?' 



Students form into committees to study the 
cost of buying a new car^ used catp or renting 
a car. . 

Committees visit local car cfealers to find ' 
current information regarding the following: 
1« Purohaise cost indludlng down payment 
and interest xate. 

license i ' * 

Taxes ^' 
Operation cost . , 
Maintenance 
Safety ratings 

Depreciation and tr^de^in value 
Rental costs 



2. 
3. 
4. 
5. 
6. 
7w 
8. 



discuss with/sa^'esmen/ the dealers and the 
buyers responsibilities in car transactions. 

Studeif^s present findings to class and compare 
and evaluate results. 

Students examine handout sheets ^ "The Buyer 
Checks Out a Used' Car and a Dealer",. (See 
Part tn.) /Add other pertinent information. 
Use check sheet to examine used cars. 

ft 

Students use "Price Comparison Work Sheets" 
to.ccnpare cost of cars of siollar size and 
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body type«. (Se^ Far( III.) EVUlimta th^ 

IttfofmatlonrT^-*^' 



Exafidne advertising 
tactics uaed in 
sales promotions of 
cars* 

Eacplbre costs o£ 
financing a car* 



Sttldenta prepare a bulletin board o£ plcturiet/ 
advertising the latest models of cars« Examine 
advertisement for type o£ Inforttiatlon given * 
and type, <^f appeal presented* 

Students listen to a sympqsiuift composjfid of a 
car dealer 9 bank official and representative 
from a loan company discuss costs of buying 
ix car on credit » and if It la cheai^er to pay 

cashV ' ' , / 



Identify tisks In 
operating ^cars * 




Students ask isymposium members to explain - 
^'no fault" Insurance 9 now In effect In some 
states and to^ discus]^ why lowyers are oj|>poiing 
this aspect of liability ^overage. 

Students discuss individual's responsibilities 
in curbing traffic ^problems. 

Students collect pictures and articles dealing 
with car wrecl;s> arrests and law suits And 
pin on bulletin board* AnalyW prol^able causes 
of each* Cite examples of behavior which tfhd 
to prevent car and motorcycle accidents t 

1* Driv^f' a education 

2*. Obeying traffic signals 
"3* Observing speed limits 

4. Keeping car in repair 

5* Driving u^der influence of alcohol op 
dru gs 

'^6. Others , . ' 

Invito a law official to discus^ causes of 
wrecks basls^for arrests and penalties and 
fines involve 

Students recall. types of: car insurance studied 
earlier. 

Teacher obfain copies of automobile insurance 
policies from local Inistirance companies* 
Students examine coverages and evaluate costs* 

Students use late magazines to find current 
information on operation costs of a car* 

Students Interview? parents and neighbors to ' 
see proportion of budget allocated to trans^ 
portatlon* 



financing transportation 



Students prepare a budget for the purchaee - 
and operation of the car of their choice, 
(May keep„ record of famlijr car £ov one 
month* ) Estimate the amount spent on opera** 
tlon for one year« Add to payments to find 
total cost* Dlscuas depreciation values of 
car* Consider ways to use In selecting 
a reputable dealer* 

Students and teacher find short .stories In 
Readers Digest and other magasslftes *whlch 
Illustrate values and goals pertaining to. 
choice of tranaiportatlon, ^ 



Review the rights 
and responsibilities 
of coi^sumera. 



Teacher I'&ads students to summarize that a 
clear understanding ^f the 4ifforence between- 
wants and needs and the total cost of trans- 
portation, may assist individuals in making 
satisfying decisions in budgeting of resources 
for transportation, - . 

Students discus^ the results of consumer, 
advocate Ralph Nader *s crusade <^ for safer auto-* 
mobiles. 




Cite statistics which seem to indicate a ^trend 
in reduction of deaths in autpmoblle accidents. 
Consider the role of safety r^earch and 
development in the automobile Industry, 

Discuss Mr, Nader's current crusade" to obtain 
a family car that can survive minorv bumps and 
scrapes not only with occupants intact » but 
with' no serious damage to the machine Itself, 

^ ■ ^ ■ 

Students review the rlghts^oi^ consumers ex** 
pressed by President Kennedy in 1962: ^ 

1, The right to be Informed 

2, The right to choose 

3, The right to safety « . 0 
A, The right to be heard 

Recall some of the responsibilities of con*- 
sumers: ' • 

1* Understanding of ones values and goals 

2, Gathering information from sources oth&r 
than advertising agencies 

3, Evaluating alternatives critically 

4, Using credit responsibly 

5, Using consumer goods without infringing 
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References: 



upon the^ rights of others (considering 
' safety and pollution control In bperatlba 
of consumer gpoda) \ . - ' ' 

6,, Others - * 

NOTE TO TEACHER : . ^ 

As mentioned In the organization and use 
of the guldef, the areas^of food and clothing 
are not lncl^ded, If students wish to study 
or Review the study In these areas, curriculum 
materials from the guides for teaching the — 
comprehensive and'^semester courses iq foods 
and clothing may be adilpted and used, . 

To tie loose ends and present a comi^ehenslve 
viewpoint, use the ctiart preceding the units of 
instruction. Students may find "A Plan for 
Student Participation in 'Evaluating a Course 
of Study" useful, (See Part III/) 



1, Readers. Digest Editors, How to Live pn Yout Income . Readers Digest 
Association, Inc, 1970, Chapter 7, . 

2t Smith, Carlton and Richard Putnam Pratt and the Editors of Time- 
L'ife Books, The Time-Life Book of Family Finance , Time Inc, , 1969, 
Chapter 4, 

3.' Troelstrup, Arch W,, The Consumet In Amerlcatf Society . Fourth 
oEdltlon, McCraw-HUl Book Co., 1970, Chapter 6, 11. 
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CONSUWER EDUCtolON OPINION POLL >- < ' . ' 

Check the appropriate column baeed on -your opinion^ not what someone 
else might think. 

Statement A^ree Disagree Undecided ' 

Misuse of credit can create sei;lous ^ — , 
. problems which lead to financial 
difficulties/ ' \^ 

1. Con^umejr credit is essential for 

ind4,vldual8 and* families^ to achieve ^ 
^ n long range goals • ' . ^ , - . 



3. The present trend is to use .pore 

cash and less credit. ^ . 

'A. Men purchase most of the* goods con- * 

sumed by American fmllles, • ; ^ __aa_^ 



ERIC 



5. The purpose of advertising is to 
stimulate the sale of goods and ^ 
services. • , ^ 

6. Credit charges add. very little to 
^ the cost of a garment. ^ 1 

* 7. Most of the Icadihg advertising agen- 
cies now have psychologists and ^ 
psychiatrists on their payrolls. 

^ 8. People buy more when they feel pros- 
perous.^ , 

*9. Advertising Is construe tive\ and in- 
dispensable in our economy. 

10. Chlldfen actively influence the ^ 
family's buying decisions. ^ 

11. Young married couples , Who are hoping 
to start a family should try to 

' live on only one' Income . ■ . 

* ' ■ ■ . ' * 

;12. Careful ^hopping bfeglns at home, 

free* from the distraction and temi^ 
' - tation of the store. ' ... " j 

/ 13. Credit customers tend ta shop where * 

they have charge accounts. ^ ^ 

Concept 1: The Process of Declsj.on taking in Relation to Consener Behavior 

. , ^ 119 

o \: 122 ■ ' / • ■ ' • • 



8f t—tnt / , Agret Dltngrie UHidtcldtd 

Mt lUidlo md teltvltlon have m itlttu-- 

' " latin^ effect upon sales* . • . ^ , 



15« Charge accounts should be avallabla* 
' for teenagers* 

16* The use of a credit rating Is a 
valuable financial asset* 

17* The purpose of some government agen- 
cies is to protect consuner rlghtji. 

18* The consumer Indirectly pays for trad- 
ing stamps » ^ 

19* The stability of our economy is little 
affected by consumer action* 

20* Children need parental guidance in 
spending an allowance* 

21* Highest prices indicate highest 
quality* 

22* Our system of msss production con- 
tributes to the high quality of 
consumer goods and services avail- ^ ' 
able* 

• - * ■* 

23. Bttd|«|ing the spending of «i ||UQwaoc« 
la tiii<!fr> first step In shopplngri^^^ 

24* Security and happiness depend pri- 
marily upon the amount rather than 
the use of income* 

25* Impulse blaring is a thrifty method 
tkt shbpi^li^ 

26* One will get the ^ost for his money 
when chopping at discount' stores* 

27* ^Qriidit buying .enables one to .have 
more items than cash buying* 

28* The government services provided 
for the consumer are free* 
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.Conctpt I: The Process of Decision Ksking in Relation to Consuaer ' 
■r^ Behavior 



Make spiral out of cardboard m attach in center to auxw 

SPIRAL to tURN FREELY. ° . 

-Concept 1: The Process of Decision Making in Relation to 
Consumer Behavior , , 




The thiiiji w6 hoU dear 
Frowl biVtK to death 



EtiyifOTvtnevit 



WH Y ? behawior 



HDW ? '^Y tnaL aiid er^or 




Goal$ 



Values — y Goals Oeaswn$--^Slr^k of Lif^^ 



Concept 2: The R^elatlonshlp of Values and Goals to Econoalc Cdnpetenc* 



. 127 



Concept 2: The Relatlonshl^f Values and Goals to < 
Economic Competence ^ 

125 



128 



/ 



" SXORY OF A SE^ HORSE^ . . • , 

Once ut>on a tiffe a Sea Hoyse gathered up his seven plece^H^^ 
and cantered out to find his fortune. Before he had traveled very ffr 
he net an Ealf who eald, , - - 

"Pait. Hi^i^ bud* Where 'ya goin^?'' 

•* . •» ■ • 

/ ^•I'm going out to find my fortune^" replied the Sea^Horsey proudly* 

^ • , ^ ■ . ' ^ 

*'You*re In luck/' said the Eel. •'For four pieces of eight you can 
iiave this speedy flipper ^ and then ydu^ll 1)e able to get there a lot faster 

"Gee» that^s swell/' said the Sea Horse^ and p^ld the money and put 
on the flipper and slithered off ^t twlce^the speed. Soon he came upon 
a Sponge^ who sald^ 

"Psst. Hey ^ bud. Where^ 'ya goln'?" 

"I'm going out to find my fortune," ^replied the SeaTHorse. 

*'You»re in luck/' said the Sponge. "For a small fee I will let you . 
have this jet-*propelled scooter so that you will be able to travel a lot 
faster/' ' ■ ^ 

So the Sea Horse bought the scooter with hl^ regaining money and 
went zooming through the sea^lve times as fast. Soon he came upon a 
Shark » who said , ^ 

. ."Psst.^ Hey, bud. Wh*re 'y* goin»?" 

"I*m gotfig out to find^ fortune/' replied the Sea Horse. 

"You're In luck, li you'll take this short cut/' said the Shark, 
pointing to his open mouth, V<^u'll save yourself a lot of time." 

"Gee, thanlcs," said the Sea Hoi^^e, a^^ zoomed of f into the Interior 
of the Shark, there to be devoured, i^^^ ■ 

The moral of thl& fable Is tha|^^ you're not sure where you're 
going, you're liable to end up somepibiipe else ^ and npt even know it. 

^Reprinted by permission from Preparing Instructional Objectives, 
Robert F. Ha^r. Palo Alto, California s Fearon Publishers. 1962. p. vii< 
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,THE COST QF HOME COOKING* 

Carol and Larry Vfltto recontly tiiarried^ Larry work^ at; a local service 
station and Carol works at a nearby |fact0ry. ^ 

By the time Carol gets home from work every night she Is exhausted. 
As she enters thq house she is usi»aUy greeted hy the familiar words of htwr 
husband, ^'What^s for supper tonight, honey?'* ' 

Carol begins at once to prepare! her meal by getting Qut the ^convenience 
foods and taking the packaged mixes ifrom the cupboard shelf • \ V- 

het^i^ listen to their discussion tonight: * 

y^Carol, l wlah you could cook like my mother • She never used any of : 
thola mixes ♦ I'll even bet you coul^ shve lots of tiioney If you madi^ things 
yourself Instead of using thpseconvenldnce foods i, and yom know we need to 
save all the money that we can," \ / 

"So you think that Convenience foods are more expensive? While I'm ^ 
preparing supper why don't you read this pamphlet that I Just or4eired? 
See. if what it has to say about convenience foods changes your mind/' 

/ Larry sits down wltlj the pamphlet and begins to read* "This is in- 
teresting. I really hadn't thought of it in this way. 1 guess we do have 
to count the cost of your time. 4^ * 

"It says right here that preparation time is less for these convenience 
foods than those prepared at home. In home prepared foods one must consider 
the amount of time used in reading directions, peeling/ cutting, stirring^ 
measuring, pouring, putting on and r^ovlng from the range, and serving 
and cleaning up," 

Sometimes the food cost of convenience foods is actually less than 
the cost of the ingredients for home-prepared products because of the 

.efficiency possible in mass production* It says that the average 'conven- 
ience food' meal, for four, costs $2,23 and is prepared ln'32 minutes while 
the average home-prepared meal costs $2.00 but takes on the average 1 hour 
and 59 minutes to prepare. IThen you value the time of the homemaker at 
$1.A0 per hour, you are actually saving 38% of the tot^l cost in using 

.prepared foods." - ^ 

"And Just think, Larry," says Carol, "if t had to prepare a complete 
meal after I came home from work, we wouldn't be eating until nine or ten 
o'clock. How would your stomach like that? If it took me that long to 
prepare supper I wouldn't have time to do th6 cleaning, ironing and all the^ 

* . »■ • • • . < ' - , . 

•^Reprinted from Illinois Teacher for Contemporaty Rdles . Urbana, 
Illinois; Division of Hom^ Economics Education, University of Illinois. 
Vol. XIII, No. 2, Noveralj^ri-December, 1969 i pp. 84-85. 
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Qthet ttilngQ that I have, to dp tonight* Of coursei^ 1£ you ^oulcl li]^e» X 
could send the ironing out and have a cleaning lady .come in eveity day $o 
that i tould' spend more time preparing your meals*"' 

'*No,' Carol," says Latry, "I think you're the wise one, I wonder why 
i!^ mothftr doesn't use convenience foods*" * 

"i don't know* There's something else you will have to remember, top," 
oaya^arol* "I haven't had as much experience in. preparing food as your 
mpthet^* i'ta probably saving us lots of indigestion pains by using convenience 
foods.f ' \ 

' • ■ ■ ■. . 

They both laugh as they sit down to eat their "convenience meal." ^ 



This Qtory could J)e followed by another one^ about a couple who loved to 
cook as a hobby, 'iaaved money on food, had dl$hes they could not have bought 
and into which they put extra nutritive values, etc* 

After students have read both, a discussion could reveal which appealed 
more* and why* Differing viewpoints could be supported and respected* The 
role of values in decision-making could be pointed out* * 



/ 
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1. Define knowledge and skills for each occupation. 

2. Determine If you have adequate Interest and desire, 

3. Decide to acquire necessary education. 
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O.S. IMPORT. AND. EXPORT VALUES 
BY MERCHAlfDI'SE .GROUPS 

(iIn MilUONS OF DOLUiilS) 



*€RaWNDISE GROUP 



^ IMPORTS EXPORTS 



FOOD m WVE ANIMALS . . .. 1 7 , ! . . . . ... $ 3M $ 3,985 



BEVERAGES ANDKBACCO , , , , , , 


536 




CRUDE MATERIALS/ INEDIBLEv EX^PT FUELS . . , , i 


2/815 


2/990 ' 


MINERAL FUELS/ LUBRICANTS/ AND^RELATED 

MATERIALS ■ • i ^ i • i i • ■ ■ ■ 


2/030 


9J2 


ANIMAL AND VEGETABLE OILS AND FATS , , , , 


119 ' 




CHEMICALS li 1 t 1, i , » 


7V\ 


2/38) 


MANUFACTURED GOODS CLASSIFIED CHIEFLY BY 

MATERIAL • rii iiit- i i i ,,,,,,, , 


i^m ^ 




MACHINERY AND TRANSPORT EQUIPMENT . , , , , , , , 


2/216 * 


9/W 


MISCELLANEOUS MANUFACTURED ARTICLES , , , . , , , 




1/1^18 



• COMMODITIES AND TRANSACTIONS NOT CLASSIFIED <^ 

ACCORDING TO KIND . , . . . ...... . , \ 990 865 

SPECIAL^CATEGORY COMMODITIES . . .• . ...... .9&5 

TOTAL . i ....... . . . . , , , , , . mM $26/13E> 

• • • . ' » . * ^- * 

• ' "■ - V ^ ■ 

-' • ^ . ■ : ■ . 

SOURCE: U.S. FOREIGN TRADE/ U.S. DEPARTMENT OF COMMERCE/ 1965; 
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TME MULTITUDE OF FOOD MARKETS 
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HAkAGE^BNT AHi) LABOR RELATIONS 

• the core of Industrial reiatioiia In otir e 
gaining between employer and union. • * ' , ' ; 

„ 1^47, Congress passed the I^bor Manageae'i^^^ coanionly 
called the Taft-Hartley Act. The Intent was to balance thrinterests of 
labor, management, and the public. 

The Taft-Hartley Act Included these things s *" * 

1. \Llsts unfair union practices. 

2. Prohibits closed shop agreements. . 

3. Puts restrictions on strikes, boycotts, and picketing. 
seSSty'**^ «we of Injunctions ^*ere strikes threaten national : ■ 



SSSi. Cons for collective bargalni|ig 
Pros •'. * ■■: • 



*• equality of bargaining powers with employers. 

, z. When^ln^vldaals bargain, wages for the entire group tend to be 

set^by wfarkers who will accept wages, that may have no relation to 
productivity, 

3. Sljce the supply of labor Usually is greater than the deniand. - 
A ^*'*-^f<^'*^«^*>a'f8aln±n8 is necessary to obtain fair Wages. 
V Strikes are prevented If both partiea do hot violate the contract. 
A^ldi^-term contract may make it Possible for att^einployer to know 
what Ms labor costs will be and glyea employees lob or waee 
. aecbrlty, - : ' ' ■ ■■■ [.' ■ 

■ ^' Employers contend that unions demand too much and threaten to 

&■ destroy profits. \ r^ 'c ' ' ' 

2. JJnioks Interfer with the declslon-makirig authority ^ 

3. Unlohs tend to destroy loyalty of employees to the iaiployer. 

4. The employer <;ohsiders himself generous and kind 

. and considers it an insult for a union to want to s^ 
negotiate for lils canployees. " 

The^human "aspects of management are being destroyed; and labor 

^^^^^f^ ^ "divided from management because there are 
^cpllectlve spokesmen. - . _ . _ 

i^^'^^^^^v*^^* mattagement contains specific statements 

a! Sf^S?? f V * °^ (A sample cofttrect is shown 

oil the following page.) " 

Gottceiit' 4 : A^ Analysis of the American Buaineas System as Related 
ta Constunerism ^ 
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CONTRACT 
BETWEEN 
LABOR AND MANAGEMENT 



.2* ;.:Itourj» . : 

3» Working CQadttlons 
4« Frlni^e Benefits 
5; Hiigpf V Fitlttgf 
6. Prpctduretf f or 1^ » 

b> layoffs 
6, Diacip!).lAary p 
d» Beiiistatcaients 
7# Contract NegotiaCloni 
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vm WOJJEN WORK 



, More than 31 laiUIon wome^ are in the labor force today because ' 
their, talents and skills are needed by the AmerlcaiV econonnr. The develop- 
ment of new industries and mansion of other industries have opened " 
new ^oors for;«tomen in business, thfe professions, and the production 
of goods and aefyices.. . ; 

Decisions of individual women tg seek employn»ant outside the home . 
are usually based on economic reasons, Most women In the labor forie ' 
work because they or their families need the money they can earn— some 
work to rais? family living standards above the level of poverty or de- 
STa*^ others, to help, meet rising costs of food, edQcatlon for their • 
children, medical care, and the like. Relatively few wo«en have the option 
of working solely for personal fulfillment. 

■ ^ ' ■ ■ ■ ■ ■ . ■•■,<.■-. : 'o ' : ■ ■ . ^ 

Millions of the women who were in the labor force in March 1969 
worked to^support themselves or othets. . This was true of the maj oritV 
of the 6.5 mllllp'n-.slngle ^fomen Workers, Nearly all the 5.8 million 
women workers who vere widowed, divorced, or separated from th^ir husbands- 
partlcularly the, women who were also raising ' children— were wor&ng f or 
compelling econdmlc reasons. In addition, the 2,2 million married women 
workers whose husbands had incomes of less than 3,00 in 1968 certainly 
worked because of ecdnomlc need, ; If we take into account those women 
Whose husbands had incomes between $3,000 and $5,000 " <^fhich is still 
below the ^6,567 considered necessary even tor a low standard of living 
for an urban family of four), about 2", 6 million women are added; The 
marital, status of women workers, in March 1969 follows: 



Marital status 



Women, in .the labor force in Marcti 1969 

Women of 
' minority races 

j ■ Percent 
Number distribution 



All women 

Percent 
NuMber distribution 



Total 



29,898.000 100.0 



Single ^ 6,501,000 

Marrifed (husband present) 17 , 595 . 000 
. Hu$band's 1968 incomes 

BeloTjr $3,000 

$3,000 - $4,999 . 

$5,000 - $6,999 
« $7,000 and over ' 
Married (husband abstiut) 
Widowed 
Divorced 



2, 

3. 
8, 

•1, 
2, 



199,000 
604,000 
924,000 
868,000 
505,000 
504,000 
793,000 



21,7 
58,9 

7,4. 
8,7 
13. .1- 
29,7 
5,0 
8,4 
6,0 
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3.797,000 


100,0 


817,000 


21.5 


1.853; 000 


48,8 


380,000 


10,0 


479,000 


12,6 


460,000 


12.1 


534,000 


14.1 


555,000 


14.6 


345,000 


911 


227,000. 

\ / . >.. 


• 6.0 


System as Related 
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Among the' 3.8 sdlllon ^omerx of minority races who vere workers In . 
I£arch 1969 » more than half (51 percent) veire single^ dlvot^ced^ widowed , 
or separated from their husbandjSi and almoat a fourth (23 pe7cent)were 
wives whose husbands had 1968 Ineom^ below $5,000* In fact, only 14 
^ percent of all women wqrkers of minority taces were wives whose liusbAnds / 
<%ad incomes of $7,000 or ov<sr» * 

' Women heads of familie8> -*-0£^the 50>5 million families in Harch 
1969, 5,4 million were headed by a womani ?ifty-^tw6 percent of the 
women family heads were in. the labor force, and more than three-fifths 
of these women, workers ^ere the sole support of their families* About 
i third of all families headed by a woman had incomes of less than $3,000 
in 1968* A fourth of all women family heada were members of minority 
races; the median family Income of such fconllies in 1968 was $3,140^ . 
as compared yith $5^160 for families healled by a white voman« 

Mothers with husband present, — ^Of the* 17*6 million married women 
(husband pteae&t) who were in the labor force in March 1969, 9*7 millio|i 
had children Ujpder 18 years df age* About 2 million of theisfe mdttiers— 
766,000 whose husbands had incomes in 1968 of less than $3,000 and, 1*3 
million whose husbands had incomes between $3,000 and $5, 000^-were helping 
to support their children* * In f^t* 24 percent of the 3«6 million working 
wives with children tmder' 6 years of age and 19 percent of the 6*1 million 
working wives with children 6 to 17 years of age ^(none under 6) had' 
husbands whose income were less than $5,000* 

Wives whose huabandsF are xaimplpyei 6t mikl^^S^^^.W^^ 
million husband^-wtfe families: in Hatch 1969, 6^21^000 hus'bkii;da we^^ 
employed and 5*7 million husbands were not in the' labor force* Aboue 
276,000 wives of unemployed husbands and more than a million wives whose 
husbands were not in the labor force were working or seeking work* Many- 
of these women were the sole support of their famlliels* 

Women whose husbands are employed in lovy-wage occupations . --There 
were 694,000 married women at work in March 1969 whose husbands were 
f armi^orkers ; another 767,000 had husbands working as nbnf arm laborers; 
and 925,000 had husbands employed in service occupations* The median 
Mfa$B or salary Income of men in these three major. occupation groups 
was low in 1968* Among farmworkers it was below the poverty level, and 
among nonf arm; laborers it was barely above* _ 



WOMEU WORKERS TODAY 



^ The 31 mtlilon women who ate in the labor force today are: a cross 
section of all American voin«n* They are of all ages from 16 to 70 or 
more'mid of eviary race and** color. They live on farm^ In suburbs/^ und 
In. ccntrjal cities* They Include the married, the single, the vldoved, 
and the divorecd or se|>arated* 

During the. last 50 years, the ranks of woiften porkers have risen from 
only 1 out of 5 to almost 2 out of 5 of all American workers t v ' 



• « ^ • % • ». % • « 

9 • ••• • 



1920 



.••IVXv .•l^affs^* • •••••• 

V ••I Jo w • • • 



Women 



Over tfils period the profile of the average woman worker i has changed 
greatly«^*-from that of the young (28). single factory worker or clerk 
of 1920 to that of the older (39) married woman of todaiy who may be ' 
found in mtxf of a great many dccupatlona> 

American women supply flany of the workers needed today for grouijlng . 
industries r Their services are equally necessary to the continued smooth 
functioning of vit^l health and educational services, factories, stores^ 
and o3^fi(ies# they contribute substantially to the Incomes their fam- 
illei|> What kind$ of women are they? What* jobs do they hold? What are 
thelr"i<* patterns? What do they e^ 

The likelihood that a wofaan Will be a worker varies considerably 
according to her ag^^ marital and family status, education^ race, and, 
if married , hfer husband *s income. ^ 

Age*--A woman Is ©ost likely ^to be working if she is young and has 
finished her schooling or if she is mature (35 years and over) and 
has no young chl^ldren/ She is less apt to work if she is « teenager, 
is in her cKlldbearlng years, or is 65 years of age ot oVer: ^ 
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Age M\ Percent In labor 

. ' force m 1969 

16 to 1? years 43 ' 

20 to 24 years ' . 57. , . 

25 to 34 years ^ 44 

35 to 44 years 5P 

45 to 54 years • 54 

55 to- 64 years > . ^ 43 

65 years over 10 

18 to 64 years ' , ^ A9 



Hatltal- atatus^ --Aimo3t three-fifths of all women trorkers are rtarrledg * 
and living with thi^^ husba^ds ; mdc^ than^'one-flf^th are single; land 
jalnoat one-*flfth^^i^wldcyt7ed, divorced, or separated from their hua^da 
Married women are more likely to be workers than are widows ^Ca great 
many of whom are elderly), but they are less likely to b^ in the lahot 
^force than divorced or separated wopen or single women;* |^ / 

. Percent in liabo* '^^ • 
Marital status force In 19$9 . " ' 

Single ; . . i ..^51 > : 

Married (husbapd present) 40 . , \ 

^Divorced or separated c ' . 62 : ; ^ 

Widowed ^ 26 " , 

Chlldren>~ Abont 11.6 million women in tlffr labor force in March 1969 
had children under the age of 18 yeard, but 7^4 million of these work- 
ing mothers had no (Children under the age of 6* The presence of young 
children iti the family has a direct effect on. the mother's labor force 
participation. Among married women living with their husbands, only 
about 3 oujt: of olO of those ^flth^ chUdreti under 6 years of age but 5 
out of 10 of those^i^th ^chool^tage children only are workers. Among 
^dowsii dlvoreeesy^and w^m^n separated frdm their husbands, however, 
the chances of being in tW labor force are about even for those with 
children under 6 and rise yto a^out 2 out of 3 for those with school- 
age children only. 'I \ 1 

Educatiqn. -*>Tw6^thirds of all women workers have at least a high school 
edjuciiitldn, and more than 1 out of 10 is a college graduate. Generally 
thi i^bie eWation a woman has « I the more likely she is td be In the 
labor force. In March 1968, la%)r force participation rates of women 
ranged from 17 percent for those with less than 5. years of school com*^ 
pleted to 71 percent for those with 5 years or more of college: . 
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Hi9h 
Sehoot 



■A ' 





4 Y«#« 



5Ywrs 



Kace, --About one-eighth of all wonen workers are Negro.* The labor 
force: particip^loii rates of Negro women are generally hlghet than 
those of white women. H«lf of all Negro women 16 year$°bf age and , 
over were In the labor force in 1969 |42 percent white), as were 57 
pcircent of Negro women in the usual working ages of 18 . to 64 years 
C49 percent white) ^ , 

Hixaband's lnconie >^-A marttei woman is ;most afjt to be woyklng If her 
husb.arid*8 income ts between $5^0d0 and $6,999 (45^ percent) and least 
apt to bfe working 1£ her husband's income is either below $3^000 (35 
percent) or $10,000 or over (33 percent}. - ^ 



EMPtOYiffiiJt CHARACIEKISTICS OF WOMEN WORKERS 



Wbrklif e patterns ^---Typical 
has finished her schooling, 
force when she marries ot h<is 
ate in school qt are grown, 
undertakes abiiie type of comi|iunity 
to the labor force has he^^ 
in the number t>f women '^ork^rs 



y a woman enters the labor force after she 
works for '^a few yeats, and leaver the labor 
her first child. Then after her children 
she either goes back to paid employiient Or 
service « The return of niatnre women 
a vital factor in the tremendous inctease 
in jrecent years--*currently 43 percent of 



* Negro and other racejs (except white) * 
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all women 16 years of age and over in the population arc workers* Mbst 
of the. almost: 41 million women not in the labor force in 1969 were keep- 
ing house: 




' ■ ■ ■ 

Full-time and full-year workers . --About 7 out of 10 women workers have 
full-time jobs at some time during the year, but only about 4 out of 10 
work at full-time Jobs the year round. Girls 16 to 19 years of age, 
most of whom are in school, are least likely to be year-round full-time 
workers (8 percent in 1968) , while women 45 to 64 years of age are the 
most likely to be so employed (54 percent in 1968). 

Part-time workers . — Part-time employment frequently is preferred by 
married women with family responsibilities (expecially women With 
young children), by students, and by women 65 years of age and over. 
During recent yeatrs the shortage of skilled workers in many occupa- 
tions has provided increasing opportunities for part-time' as well as 
full;-tlme workers. Thus, 11^ million women worked at part-time jobs 
at 'some time during 1968. Part-time work is most common among farm, 
private household, l^nd sales workers. But many women also hold part- 
time jobs as waitresses or cooks; stenographer, typists, or secre- 
taries; teachers; at^d medical or other health workers # 

Occupations ♦—As sho^ in the following chart for employed workers in 
1969, the occupational distribution of women is very different from 
that of ment \ 

142" ■ \ 
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Womeii are more apt than men to be vhite^colJUr vdrkersi but the 
Jobs they hold are usually less skilled and less well paid than those 
of men# Wometi professional workevs are most apt to b^ teachers^ 
nurses^ and other health workers , while men are niost frequently em^ 
ployed In professions other than teaching and health* Women are less 
likely than men to be managers and officials , and are far more likely 
to be. clerical wor kers* 

Only 1 out of 6 women workers is employed In a blue-collar job » 
but almost half the ^en ate in such jobs* Women are almost as likely 
as m^n to be factory workers, but are 'vtety ^eldom employed as skilled 
craft^ment the occupation group iot 1 out of 5 meri'^orkets. 

Kore than 1 out of 5 tsomen but only 1 out of 14 men wdrkets Is 
a* service Worker, Three-fourths of the women and virtually all of 
the men service workers ate employed in occupations other than private 
household work. ^ ^ 

Unemployment ^*— Unemployment rates are consistently higher for .women 
than for men » for teenagers than for adults » and for Negroes ttiaii fot 
whites: 
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Race and afte 

All races 
16 to 19 years 
20 yeara and over 

Negro and otlxet raceA 
' Xexcfept white) 

16 to 19 y0ara 

20 years and over 



Average percent 
uneoployed In- 1969 
Uomen Men 



4* 7 
13,3 
3.7 



7.8 
17.7 
5;8 



2.8 
11.4 
2,1 



5.3 
21.3 
3.7 



learnings ^--'Women^^ annual earnings are substantially lowet than those 
of men. Much of the difference Is accounted fot by the fact that wopen 
are nore likely than men t5 have only part-time atid/or part-year jobs. 
But even amotfg workers fully employed the year rounds women ^s median 
earnings. are otily about three-fifths those of men— $4,457 and $7,664, 
respectively. In 1968. This gap reflects primarily the differences in 
tht occupatlotial distribution of women and men and in the types and 
levels of jobs held within each occ^^lom ^ V 

^Median wage ot salary Incomes of year-round, full-time women workers 
In sM*|i ted major occupation groups In 1968 were as follows: 



Major occupation group 



Income 



Professional and technical workers $6,691 



Nonf arm managers ' ^ 
Clerical workers 
Operatives 
Sables workers 

Service workers (except private 
household) 



5,635 
4,789 
3,991 
3,461 

3,332 



As percent 
of men^s income 

%6 
54 
65 
59 
40 

55 



Contributions to f atnily income ,— The contributions of working wives 
are of crucial importance where they raise family income above the pov- 
erty level or from a low to a middle range* Only 3 percent of all 
hu8l)and-wlfe families had Incomes below $3,000 in 1968 when the wife 
was a worker; 10 percent, when she was not. 

' Among all working wives, the median contribution to family Income 
In 1968 was more than oue-fourth; among those who worked year round 
fiill time, three-eighths. ^ 



OUTLOOK TOR WOMEN WORKERS^ 



Shortages of skilled workers in many professional and t'echnlcai, 
clerical, and service occupations provide excellent opportunities for 
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quaUfittd wornn workers* LegitUtlon enacted during' the put decade 
barrikis dleer|adnatlon in eaploymcnt on the beals of.aeTc ahould o^in 
np iimt opportunities for wonan to train lor and enter more diveraified 
4obs and to advance to jobs of hifibLfv^ skill level. 

Heir job opportunitiea» advances in the educational attainaent'^of 
woacn^ greater longevity of voiien, and Incressed use of household 
appiiancea and convenience foods all point to « continuation of the 
trend toward increased/labor force participation of woMn.lf the 
Merican eeono^r continues its present rate of growth* 



~Note«--Flgure8 are froa the U.S. Department of CoMierce« Bureau 
of the Census t and U.S. Departnent of Labor, Bureau of Labor Statiaties 



Charts by Weatinghouae Electric. Corp. 
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1. Automobile 



;2# -House 
3# Furniture 



A# Refrligerator 

5, ' Boat 

6. Lawn Mover - 





1 



!• Food 

2. Gasoline 

3. Clothing 



A. 6urtalng 

5. Tires 

6 • Cosmetics 



Students mount pictures of durable and non-^durable goods • 
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Concept 5: The Relationship of t>e National Iiicomet 
; Monejr and Banks to Consuttor 'Veactlces 
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H5f MONEV IS .Iff BUSINESS 
Reba J# Davis 

Dear Teacher: * ^ . * 

My iaoney Is lay buqtfness > I want you t;o understand thlei* WHat I . 
dd with ^ own money lay own doln^ » . 

I got a job the other tnonthf Uy pay (checjlt was 'smaller thari 1 
thought, It would It looks lllce ^the g^ei^ takes quite a chunk 
bf money^ ^Jhat do they do wlth^'^i^^lJSfy money Is my business so I ' . 
need to know where this money Is spent* What do X really get for this 
money? I want tc^ H«iow. ' ^ 

the rest pf that little pay check lia^my money.; It's my business 
what I da with it. 

It's my" boss' business. 1£ someone comes in with a garnishment 
^or my bills that I dldn^t get around to; or someone else makes a com- 
plaint against me; so X want to kncrv.what to do to keep them out of my 
fadney business* ' ' 

My pocket rides better with a $5 bill in it* My whole self feels 
better and I can look almbst anyone in the eye if X khoW it is there. 
X need learn some w^ys tp get some things and stilly, have my ^'security 
bucks"^ too. Can you help lae learn how to do this without preaching 
to me J "You know everybody should save some of thely money /* God 
knowSy X don't get ahold of much i^oney anyway! * . 

> ■ ■ ■ 

Besides » my money is my business I Somfetlmes my money is my ^ 
friends business . If I run out of money » they don^t come around as 
much; or th^y have to spend their money on me; and I am hard to get 
along with whex^vmjf money is gone. • « ' 

' ' * ■ ' . '• . ' - * - . 

My fainlly /depends on me to help but with some things. ^When I 
spend my i^oney on family things » it's their business too; I need 
to learn how to decide about how much should go that way. 

There must be lotd of ways to make my money work for me instead 
of^a^ainst m^. I want to know how to do* this. » 

I don't want anyone telling me what to buy « What X speiid'is 
my business. X need to know how to get what X want from money X have* 
and can get. . ^ ' ' , 

X want to knowl 

Your student |» 

Concept 5: the Relationship of the Katipnal, Income » Money and Banks to 
/ Consumer Practices ^ \ 
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TfAHICETING TIPS FOR ^STUDEKTS 



. To help yw keep well fed and healthy 



A* Try to ««t. epine f pod f row each of these f our, gifowpa every dayJ-:-__^ 

1* lltllc |«ad foods made f rbm rrf-lfc (at least one plntV 

2e Iteat , poultry ^ f l8h> ^gga^ dry bfeans, pei^s^ and peanut butter 

. (2 helpings) \ 

3/ Vegetables and frulta (4 heipljigd| with a good aource of vitamin 

. '\ ' ii md c) ^ . •■ • .-^ . . .' 

4o Bread and^ cereals that are uhqle krain and inarked enriched » 



B« To IcAmd out meals use: 



1* Esctra helpings of economical foods 



dry beans » potatoes ^ breads and cereals « 



2e 



2e Add foods not In the groups but be 
Before you shop.: 



sure they are not empty calories < 



A. Consult Thursday's statcf^et^snaper for a list of plentiful foods In 
Arkansas. This feature is prepared m the S. Pepartntent of 
Agriculture and gives ideas for using ' - - - 



7 



from the four groups such as- 



these foods* 



3e 



B; Read the ads Ij^ the local newspaner tci find specials and good buys. 
Incorporate these in your menu plans. 

e. Plan the food you are going to /eat. Your source of protein and the 
foods that taste good together. 

D. Keep an inventory of food on hand so/you Tnlll not let food vasteie 

. I " ■ ' ■ . 

E. Write out ar shopping list. Keep the non-^fopd items separate so you 
will have a clear picture of what you are paying for food* 

P, Set aside a budget for eijtertalnlnsi and stay within that figure. 
T^en 'you sliop: 

A^^^t aside a regular time to £(hpp«/ 
1. Hot oftener than once a weelc^ 
2» Preferably ttJlce a month. 
3. Allotr plenty of tifne. 
4* Be sure you are not hungry/* 



Concept 5: The Relationship. of the National Income > Money and Banks 
to Consumer Practices/ 
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Af Ydu will find nott-fat dry wilk coiitaltls the protein, the calcium', \ 
. phosphorous ^8 weil aa niacin and Vibof lavln of 4h^^ is ' 

urnch cheap'er^ Combining reconatitute^non^^^ and t7hple iidllc 

makes a delicious drink'. Since po^jrdered milk can be ^stored on the 
fiheif indefinitely until reconstltutedv this saves refrigerator 
'•space.- ■ ■ 



Beware of cheese fpod* team to read the labels; cheese food does 
not. have tp cdntaln very, much cheese and may be a gree^t disappoint- 
ment 'iin- flavor. ' ^ , . ' ■ 



0* _ Use lower grade canned fruits and vegetables when they are going to 
/ b^ cut^ up or cooked In casseroles pr mixtures. Example: Broken or 
rafgged pineapple isllces for 3weet and sour pork. . 

D# T^lle non-enriched^ white milled rice may cost, leas than converted 
or enriched. It Is lower in food value atfd therefore may not be a 
bargain. 

■ . "■ ,. . , ' ■ . . 

E/ There is little difference In the food value in tender and less tender 
cuts of meat and all meat can be made palatable through proper cookery 
!7atCh out i^or meat trtLth lots of fat: sausages/ hamburger, etc to be 
sure you can use the fat as the meat will shrink a great deal during 
cooking. 

F. If you are not a vegetarian, to "make meat go further, >tise in dishes 
'T^th less expensive foods such as jnacaronl , noodles, rice, potatoes « 

G. Experience Is the best teacher In any type of buying but here are a 
fei-7 general rules that may help you ^lect vegetables: 

1* Don't buy fresh vegetables simply because the price is low. It 
doesn't pay to buj' more vegetables than you can use x^rlthout waste. 
Most fresh vegetables can be stored from 2 to 5 days e^ccept root 
vegetables which. X'Tlll keep from one to six weeks. _ ' 

2. Itpls '^penny foolish" to buy fresh vegetables affected by decay. 
A few cents extra for vegetables in good condition is a gbod*ln- 

^ Vestment. Neither does crisping "replace the vltamins^pst In 
^Tilting. V r \ 

3. Be careful, to prevent Injtity to fresh vegetable? when you are 
picking them out In the store . The consumer pays for carelessness 
In the long run. ^ > 

4. Be sure to check the label on canned, frozen and dried vegetables. 
Besides describing contents of the package, the la^el may tell you 

• the grade, 'variety, size, and maturity of the yegetables; se^son*^ 
Ings; number of servings; cooking dlrectloris; and glvie recl|>es 
or serving Ideas. ^ 



- 5t Pon't buy fcans that l^k or bulge at either end* BliXglng or 

swelling Indicate spoilage # Denta lit cans do not ham the * 
" tents unless they have actually pierced through the can or sprung 

the seam^r - ,; • ^ . 

6. Packages of frozen vegetables should be firm. Limp, wet*, stfeatlng, 
packages Indicate the vegetables have defrosted or are In the 
process of defrosting. 

• ' . ■ " ■ ' ' ' 

7. ^pods llkeljr to Increase your food costs; Cream, °lce cream, cheese 

and specialty cheese, many ready-prepared dishes: choice cuts of 
^^tf cookies, cakes, ^les^ buns t^at ar^ ready~made or ready to 
baker snack foods such as potato chips, com chips, ctfeese puffd,. 
soft drinks, and ready to eat cereals, eapedalXy In the Individual 
size package. 

Redding what food to buy for one or oro or three students depends upon many 
factors! likes and dislikes, number of meals eaten at the apartment, the 
Kinds of meals - normal meals a day versus irregular meal times, frequent 
snacks' amount of money available for foodr skill, in palnnlng; preparing and 
serving food: storage and cooking facilities; and who does most of the planning 
purchasing and cooking. ' 

Carefjil planning helps j but no group of students villi come out with the same 
answers."^ 



^Prepared by Lorene Raymond, Assistant Professor, Foods and l^utritlon 
University of Arkansas, 1970. 
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HOW MDCfl FOOD WIIA TEN DOLLARS BUYt . . • 

the cliuis begins with a skit in vhicti b^^^ atudents portray honemakere 
Jtist returned from the grocery store^ They compare >:he contents of their 
%toc$xy bags for \rfiicti eschi had paid ten dollars and then plannad meajUi 
to see hoi? Xdng each vould last. Heal food ot empty food psck««es will 
lend concreteneso to the situation^ 

foliating the. $kit^ the vhole group will disciisa their own food 
b^ing experienceo and suggest ways ^in vhlch their choices faive" resulted 
in family satisfaction. 

1 gal. whole . milk 1 tie* 2 cdn best quality canned pecs 

Z lhs$ pork chops j 10 02« potato chips* 

i lb« steak; variety pack cereal 

1 lb* bacon ^ ' 1 dot* large eggs 

2t TV dinners . 1 lb. butter 

/8 pack catton coke ot other pop 1 Xb« fresh toouaitQes 

| l frozen apple pie 1 lb.' loaf oatmeal bread 

The second homemaker, v7ho is about, to unload the two bags of gro«- 
ceries which she Just bought^ answers the door. Her begs contain: 

10 lb3# potatoes ^2 doz. medittm eggs 

12 qts. box of dry milk t jPiOf 2 can'Grade t! peas - ; 

4 lb. pork roast ^ „ ^ 10 apples ^ . 

1 Ig. box cream of wheafc" ' - 2 loaves enriched white bread 

1 Ibi Hamburger 1 46 oz^ can tomatd juice 

1 chicken 1 small . head cabbage 

1 7oz« can tuna ' . 2 Ibsv carrots 

1 lb. cottage cheese 1 Ig. can frozen orajage juice 
1 lb» margarine 

Jane: "Helloi Judy. Glad you stopped by^. It looks like you've been to 
the store. Ccaie, in." 

Judy: "Yes, I*m loaded and I need to rest a little « I 'm really beat 

today (noticing the other bag) "Have you bought groceries this 
morning^ too?" . ^ 

Jane: "Yes, I spent a $10 bill. I wao just about to put away all this." 

. • / . ^ 

Judy: "Just $10 for^so mucih. 3L spent $10, too> and 1 only have one 
bag* How did you do so-?well?"' 

Jane: "1 can show you as I put things away#" (She takes out her meats: 
Pork roast (4 lbs*), hmburger (i lb.), tuna (1 can), ^1 chicken. 
"Did you get any meat?" 

Concept S: The Relationship of the liational Income, Ifoney and 
Banks tb Consumer Practices . 



Ji^y: (Taking out poric chops (2 Jba.), steak (1 lb.), TV dlnneM (2), 
;>*coii CI lb.). "Yea, I g^t these yunmy pork chops. Don't they 
f^y^?^ ljSok good? Eight of them for Jtiat^^^ 

Jane: "I got pork, too, a pork roa8t«~^ lbs. for a little over $2. How 
nueh did your pork chops weigh?" 

: ff , ' - . 

Judy: "I don*t know. Lpt's see. Oh, here It; Is. 1 lb. 14 08. Hmiaam. 

I see you got more for your money, but^thls will make a good meal." 

Jane; "I hope mine will make two good meals. Did you get any beef?" 

' . ■ /> . ■ ' " 

Judy: "A piece of steak. Not very big, but It will be good. That was 

98<i." 

Jane: "I got a pound of hamburger for 59o. 1 thl»k I'll moke a meat loaf 
this time. It will go a long way with some rice or oatmeal added 
to It. -Did you get any mbre meat?" 

Judy: "These two TV dinners. They're sure handy when I don't feel like 

V • ^cooking." . _ , ' 

Jine: "Yes, they are, but so expensive. I hope you feel: like cooking , 
most of the time ^ I'got a can of tm% for 27«, Did you ever try 
It with noodles and a csSi of >celery soup? That's almost as easy 
as TV dinners." 



I 



"No, but I must. I got a pound "Of bacon, too. AJe all love that." 

Jane: "I dlda't get bacon.. Seraia like It all cooks Ivay ±n fat. Not 

much lean meat for the children to grow on. I got a chicken. Mine 
^ like chicken, and It goes a lot farther." 

Judy: "»Yes, I guess It does. Did you ger any potato chips? My kids can 
eat a ton of them." 

Jane: 'No, I got my potatoes this way— -10 lbs. for 59c. What did your 
chlpa cost?" . 

"Judy: (Looking to see) "Ten ounces foJir 59cl You really beat me there! 
r You won't scold me for buying br^ad, will you?" (She takes out a 
.° loaf of oatmeal breed) "It's oatmeal, the very best, and only 

Jane: "l''got these two loaves of, white enriched for 39c*" 

Judy: "You didn't I I'm aurprlaed that you'd buy white bread though. Isn't 
this lietter for us?" • • ' 

Jane: "It has a little more food value, but enriched bread has a lot, too, 
and whea it la so much cheaper, I can't see buying the' fancy kinds. 
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. What else did you get?*) 

• . . .... ^ , . /' ^ . . - . ^ ■ 

Jndf; got a doz^n eggs^ phe gr^de A;large kind* That^s good» isn't It 



mm; **X/get then sc^etlmes^ but 1£ the ttedlum size Is as much as 10$ 

cheaper on the dozen^ I. get^ more for tioy tuon .them,^ This tiiie 

they^ vere. I got two dozen^^V ■ \^ . .. ► 

Judy; "1 het you*ll brag on me for getting |hls gallon of milk, won't you?' 

Jane; wdlk Is good for uS| of course » and the children nel&d, four gllisises 
1 day> X looked at that gallon and thought<*-*-«thatVs fbiir quarts 
alid far 20$ more I can get 12 quarts of this kind" (^h« pulls a 
box of dry milk out of her sack) ^'and the food value la almost the 
saiie« V Hy children have leaipned to like to drink thla^ but If your^ 
. haVen^t yet> you could mix It half and half and make your gallon 
. go tw^ce aa far. 1 don't think they could taste thl$ difference , 
riMp«icially Xf you mixed It well and served It very cold»" 



Judys 



Jane; 



Judy; 



Janer 



"Maybe I'll try thate'V 

' ^ou can also use this to make hot chocolate* Mix 1 cup of dry ^ 
milk, 1/2 cup sugar I and 1/4 cup of dry cocoa together and stir. 
Into 7 cups of water. We drink It every morning for breakfast # 
It'^^s a good snack, too* , > \ 

"I'll have to make some. Maybe this will keep the kids from craving 
chocolate candy." (Taking o^t.hettdB pack carton of "pop") "I hate 
to show you this I" - - ^ i 

"You should! You .know that has .no food value. When the children ask 
for a drlnk^at my house they get this." (She takes out a large can 
of frozen orange Juice*) "Would you believe that this will make as 
many glasses m your> "pop" and for about half the cost? ^ I Sometimes 
freeze It jln to popslcles too, and the ottiei'> day; I stirred A T. of 
dry milk into a glass of it and we had a brand kew iirlnke Orange^.^ 
pllk shekel" / I 



^udy; v"Hdw do you , think of so many thiib|(8?" 



Jadet 



Judy; 



"Oh, I don't ithink of all of them by myself.^ I read magazines and 
talk to peoples.:. Even the newspaper has ll^eas I can try, and I get 



.some from TV^" ' ■ 



(Taking out her ^Variety Pack cereal.) "Did you get any cereal today? 
1 got this so 4:he children could all choose what they want." 



Jape; 



"Yes, I got this cereal to cook, 
what you paid for 8." 



I ' 11 have* 24 bowls of mine for about 
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Judy: 



csa^t win!" (ikklng out a pound of butter.) luid to W« butr 
tor todty. Did You?" ' / 



Janes got mii^'garlne. 
• like thla just aa 



Judy: 



"X got 8oi9e tomatojea. I guea? that wa9 a splurge too » but they *re 
so good.*^ 



Jane: "Yes » they are got id. We eat lots o£ th^ In the susmer when we 



have them In the 
46. ox. can). "Th 
toskatoesi and it 



Judy: 



"I guess this can 
6ut No. 2 can of 



Jane: "Yes^ it was. 1 



^ . • better^ but they 
Judy: "Did you get any 



Butter costs about 3 or 4 times as much and :1r<^ 
well." .' ' 



carden, but now we drlnk^ tomato juice'* (takes out ^ 
:.3 will go quite a bit farther than those three 
cost leas |/ too." 



of peas was a better buy than the tomatoes* (takes 
I "best quality" brand). , 



ot peasj too." (She takes out No. 2 can of a 
lesser qu^llpy an|i looks at the price on both cans^) "Mine wa^ five 
cents less than y3urs. lUl^^admit yours will look prettier and taste 
don* t have any more fooda Value^" 



/ 



dessert? I got this fro:?en apple pie." 



Janei / "I may have an ai pjLe ple» too. I got these apples at a priitty good 
price.- We'll have some for dessert and probably some for snacks." 

Judy: "That takes me.t> ;^the bottom pf my sack# Do you have aiqrthlng •ls)l?" . 

" '■ . ' . 'jj' * *» 

Jane: Yes^ I have a bok of cottage cheese # a small head of cabSager and this 
two pound package of carrots. I use carrots lots of ways^^«<*grated 
with raisins and peanuts » cooked with beef or pork toast » or just K 
. plain raw carrel sticks." , * 

^ J * ' 

Judy: "I wish I had gbtten scxne. 1 see now how you got so much more than. 
I did for your felO. How many meals can you make with all that?" 



Jane: "That's k j^ood jquestion." Let's find out." (Both girls plto meals, 
write thei^ medius on blackboard or poster, and place ^odd in groups 
to show ho^ itjis U8ed« Jane will probably get twice ai$ many, and hers 
are likely to be more nutritious. Judy may run out of food ai||:er 
about 2 1/2 da Irs and most of her meals may be skimpy and unbalanced. 
Jane will havef 
in%h case.) 

Reproduced*^ 



Illiiibis Teacher of l ome Ecobomicfs 
342 Education Bulldiig 
University of Illinois 
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4 days of adequate meals. Assume a family of four^ 
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CONSUMER INFORMATION SOURCES 



1* Burdau of Census 

2* Department of Ccnmnerce 

3# t)epattmeht of Labor 

4« Department of Agriculture 



S. Securities and Exchange Commission 
6« Council of Economic Advisors 
7. Federal Reserve Board 




Concept 6: The Effect of Prices and Stabilization 
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DEALING WITH THE UPS AND DOWNS OF BUSINESS- 



WAYS tO DEAL WITH INFUTION 

Coiittol money and credit supply, thus avoiding pver-expinalon of bualneas 
activity. , 

iQcreaae taxes, thus reducing private spending power, ' 
Avoid further increases In national debt, except for grave emergencies 
such as war. -J " . ^ T 

Reduce non-essential ^^vernment expenditures. 
Business Firms 

Keep pi^bductlon 'geare^to reasonable demand. 
Avoid unnecessary, stockpiling of raw material and soni-flnlshed products. 
Increase productivity per employee. 
Postpone construction In ao far as feasible. 
Mdlntaln present prices , Increasing only as necessary. 
Be Content with tfeaeonable profit. 

Coeperate with labor and government In stabllzlng prices. f 
Labor ' 'A 

Increase productivity per man which in tarn will decrease costs, hence 
prices. • : 

Give a full day's service for a day's, wages j. wages collected for work not 
done Increase costs, hence prices. 

Cooperate with management ill controlUng the wage-price spiral, ^ , . 
Consumers » . ^. 

Engage In productivef effort of some kind; work, earn, produce.' 
Increase personal savings. " 
Reduce personal spending. v. : ' - 

Participate actively in civic and political activities with a view toward 
halting continuous rise In prices. 

Govemment-Buslness-Labor-Consumers 

-Biifore it^king any economic decision, weigh its ultimate effect oiTthe 

wage-'price Spiral. ' . ) 
Cooperatively attafck with courage and fortitude the task of -prey6ntinB 
further .Inflatinn. A ^ 

WAYS TO DEAL WITH DEjpLATION , • ' 

government ^ ^ . 

Encoufag© ctedlt expansion whicK will stimulate business activity and 
employments " " . _ 

Concept 6: The Effect of Prices and Stabilization Procedures on ^--^ 
the Economy *^ 
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Oecr«a«e federal taxes', /leaving more money,, in the hands of people. 
Increase federal spending on public works, telief , subsidies, -national 
security, etc., which tends to stimulate business acti^ty. 

Buslneaa Firms 

Extend credit to consumers to stimulate consumer buying a 

Improve service, thus stimulating demand fdr goods and services • 

Encourage people to spend, more of their savings t ^ 

Cnnsumers - 

^ - . ' ' 

Use personal savings for purchase of needed goods » 
Within reasonable bounds , Increase personal spending. 
Cooperate with civic and government jnovem^ts to Increase business 
activity;" » 



Adapted from Wilson and Eyster , C6n^umer Eeonomlc Proble ms. South-Western 
Publishing Co., Clnclnnatl^^ phlo, 1966. ' .■ 
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Need Q Loan? 



Firs+ check 4hese 
in+erest ra+es. 





MFC 



Concept 8: Banks Und Consumer Credit Services 
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C^opcept 8: Banks and Coiistnner Credit Services 
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^ Qi THE SQUARE ■ 

^'a\piTALeiTY;y.s.A. 



' * Mrs. J€f £ Gray - 

639 Oi;Lve \ . ' 

^ Capital City, U.S^ A. 

Kindly return this portion with payment. 

Previous ^ 



Amount paid 



Unpaid Finance 



7.50 






7.50 




164.89 
•Jun 25 71 


172.30" 


TERMS: 
When *Net7 Balance' is 
paid in full there 
will be no finance 
charge. If you wish 
to make partial 
payment plefftf follow 
thls'schedtiiil^ ^ ' 

New Balance MlnJLmiim 
^^ajnntent ^ 
$30 or less $ 5.0^^/ 
$30 to $60 -$10.00^'^ 
$60 to $90 $15.00 
$90 to $120 $;20. 00 ' 
$120 to $150. $|5 .'00 
Overv $150 ^ of . 

Balince 












Payments', credits or charges, 
received after the date shown 
^bdVe the arrow, which Is the 
closing date of this billing 
|iy<ple, will appear on your • 
nekt statement.. To avoid 
- additional finance charges * 
pay the /'New Balance" before 
this date next month. 







FINANCE CHARGE: 

PEWCODIC RATE. .Added at the rate of 1% of the unpaid balance; i.e., on the 
amount of the previous balance left unpaid after deduction of payments and 
returns. ^ " ' . ^ > 

• ANNUAL 'PER(ENTAG£. RATE. O^i^Comparatlve Index of Credit Cost under the terms 
of , our open 'end account plam-Is 7.497% per year > computed*^on tlje basis of Va 
sli^fele transaction <^ $100.00 debited on the first day of a billing cycle to an 
account having no pifj^vlous balance, and paid In required minimum consecutive 
In^tallmenjtrs on the last day of each succeeding. blUjTng cycle until the trans-- 
acflon and'-ali finance •charges are paid In full. The actual percentage cost 
of credit on your account may be higher or Imer depending on. the dates and 
amounts of charges and credits^ ' 
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The Truth - In Lending Bill 

Itt Effect July 1, 1969 

Consumers are protec^ted In credit transactlpns in the following ways; 

1. People e3ttending\ credit are required by this law Jto provide a complete 
and accurate accort^ntlng qf all the charges one is expected to pay and 
to express Interest t in a standard Meaningful form, 

2. When shopping for c|redit the Icey figure to watch for is either the : 
annual finance charge per $100.00 of unpaid balance "or the arinCial 
percentage rate." Either of these two figures, which the lender must 
disclose to the borroi^er, will show the real cost of the credit. — 

3. The annual percentage irate must Include virtually all fees the lender 
requires tjie borrower tp pay as a condition for provision of credit. 

4. In addition to the Intet^st charge, these costs are among the 'ones 
which must, be Inclujled: / 

1. Any difference' between the price of an item sold for cash and ' 
■ - an item soid for credit > v 

2. Service or carrying* chatges •» * 

3. Appraisal and credit report fees (except in real estate transactions) 
A. The cost of any insurance the lender requires one to buy 
5. Premiums for other types of insurance that protect the lender 

ag^nst the borrowers default or other credit losses 
/ 6. Any charge that the borrower is required to p2[y^ because the loan 
I is transferred to a finance company ^ , ■ ' 

*7. Lenders must it^ize, but need not Include in the finance charge, 
certain government - imposed expenses, such as taxes, license, 
title "and registration fees, and charges associated with taking 
liex^ on property. , , 

■ ^ ./ 

Specific gtiidelines for each type of . transaction^ is also covered in 
tjie law. ' / 

Vpon opening a new charge account, the ijuyer must receive a statement 
from the seller disclosing the followiW facts: 

1. The amount of monthly charge U 1/2 %, etc.) used in computing the 
finance charge <may be stated as "periodic rate.") " 

2. The time period for paying a balance without incurring a finance charge. 

3. The use of any of the goods by the seller as'^ecurity for credit. 

The regular billing statements sent out by the lender (store) must contain 
an itemizeli account of all ttanqactions during the billing cycle, . pluS a de- 
tailed brt^-iucaown of the finance *.harge and the rates and special fees used 
to compute the charge. 

For installment loans the seller or the person who handles the credit - % ' 
bank, car dealer, doctor, appliancie store - must furnish the btiyer a full account 
of* the conditions inherent in the loan. v * ' ^ T 

This, inf ormjatipn should include the following : ' / ' 

1. Charges for late payments ' / 

2. Penalties for prepayment of loan Q " ^ 1 . * ' 
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Whether the instftllmen^a Include any "Ball(0on"^paymint8 - a payment 
more, than twice the amofunt.of a regular installment 
Ji^ Th^ aecurlty t:[o be put tip for the loan. 

In obtaining credtiB for purchase of real estate, there/ ate variations 
the buyer should understknd.. On.a, flr?t mortgage loan for the purchase of 
a home, the lender need hot show the total finance, charge J^er the life of 
a loan. (A concession wis made to real estates' interests/fear that home 
buyers might be amazed. and appalled by ^the amount paid on ii long-term mort- ^ 
gage. On. a. 25 year» $10,000.00 mortgage with a 6 1/2Z annual percentage - 
rate the Interest or finance charge will amount ta $10,280*00 over the * 
25 year period.) V 

Whenever a home Is up as security for a loan (except as a first mort- 
gage for buying or building a residence) the owner h^s the right to cancel^ 
the arrangement within three business days after the lender has furnished ^ 
the Information required by law. ^ > 

The truth-in-lendlng bin Ogives th^ buyer the right to sue for twice * 
^J^aSa^aa^ ^ finance charge, with a miiilmum of $100,00 and a maKimum of 
?1,0Q0.00. If the buyer wins, the lender must pay court costs plus a 
reasonable fee for the biryer's attorney. / 
^ _To file a complaint against a specific company, find the federal agency 
^whlch Is responsible for enforcement for the law for this specific business 
^d contact the listed agency. ^ 



NATIONAt BANKS 

(These institutions 

use "national" In ^ 

their name) 

0 

Comptroller of the Currency 
U.S* Treasury Department 
Washington, D.C. 20220 



INTERSTATE TRANSPORTATION 
(Trucking qompanles and railroads 
that cross state lines) 

Office of Proceedings 
Interstate Commerce Commission 
Washington, D.C. 20523 



STATE MEMBER BANKS 
(Thege banks identify them- 
selves as members of the 
Federal Reserve System) 

Truth-in-Lendlng Officer 
Federal Reserve Bank in closest city- 
Bos^ion, New Ybrk, Philadelphia , 
Cleveland, Richmond, Atlanta, Chicago, 
St^ouis, Minneapolis, Kansas City,-- 
Dallas, San Francisco 



'•NONMEMBER" INSURED BANiCS 
(jBanks that are not members of the 
Federal Reserve System but are 
•federally insured) 



ALL OTHER LOANS 

(Stores, dealers, small-loan com- 
panies and any other lender not 
covered in pteylous categories) 

730 Peachtree Street 
Atlanta, Georgia 30308 

230 N. Purdue Street 

Oak ftidge, Tennessee 37830 

John F. Kennedy Federal Bldg. 

Govertfm^nt Center • 

Boston, Massachusetts 02203 

219 Sf Dearborn Street 
Chicago, Illinois 60604 
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Division of Exdminatlon 
Federal Deposit Insurance Cdrp. 
550 Seventeenth St, N.W. 
Washington , U.C. 20429 



FEDERALLY INSURED SAVINGS^ 
AND LOAN ASSOCIATIONS 
Off ice of the General Counsel 
Federal ' Home Loan Bank Board 
101 Indiana Ave., N.W. 
Washington, D.C. 20552 



AIRLINES 

Director, . Bureau of Enforcement 
Civil Aeronautics BoaVd 
1824 Connecticut Ave., N.W. 
Washington, D.C. 20428 



Federal Office Bldg. 
1240 E. Ninth St. 
Cleveland, Ohio 44199 

2806 Federal Office Bldg. 
Kansas City, Mo. 64106 

333 St. Charles St. 

New Orleans, La. 70130 ' 

U.S. Courthouse Bldg^ 
515 Rusk Ave. 
-^Houston, Tex. 77061" 

Federal Bldg. 
26 Federal Plaza 
New York, N.Y. 10007 

450 Golden Gate Ave. 

San Francisco, Cal. 94102 

15U Third A^^. 
Seattle, Wash. 98101 

450 W. Broad St. 

Falls Church, Va. 22046 
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Join ihe. beauhPui people-^ 
Bat JUMPY for hreakh&t, lunch. 

^ ■ 



No \ Xn ^orrnch 
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Concept 9: The Effect of Advertising and Protective Aids on 
ConB,umer Practices 



187 




3 5 % 

(0 in V) 

25* ^ 



lb 

? § 





O i 

fb 



The Effect of Advertising and Protective Aids 

C^B|isi^cJP£ac4:lce8 . - 



Ok 
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DANGER: May cause . 
btmifl** Do not use q^ .^ 
^IntamallyV. Keep In a 
oool* place 

*Dlrecticma for. use 



CmiC m iP^BEiS Before, 
Byyin^ )^}r Sfdnnq . 
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, JULZE MEETS A SALESMAN^ , ^ 



Julie Smith came home from work Friday evening with her first $60 
ItlTn'^ r^ She couldn't have been happier. She had graduated from hlg', 
h^vfrJ ^^^""^^ ^"'^ ''^Sun work as a secretary on Monday. Her 

boyfriend had given h6r a diamond for graduation, and th^ were plonking 
to be married the next summer. wpi.« pxannxng 



mon^ ''""^'s^P^^ntQ were very proud of her and delighted about the enstaBe- 
anno^ncSt ""^^ her fiance, for several years . Theyl«^edJ!tely 

announced her engagement in the local newspapers. ' As soon da the announce- 

b^r^?^^^""'^^ J" ^^^^^ ''^S^" 8-et mall on specSl offers? 

rlZ^/Z^'il^^^^^^^ Of this ^eeme?.toV InUstlng 

bell ?an/^'?hfr^ tT. ^ """"'^ J^'^f' ^^^^ the door- 

bell rang. There stood a very nice looking young man in a dark business " 

• • "Hello, are you Julie Smith?" said the man. . / 

Aer nl^!' ^^"^ ^ ^elp you?" said Julie, quite eurprised *that he knew 

nn„,«^i,'^ ^^T.^" P^P^' ^^^^ y**" ""^ getting married soon and I have 
Qomathing-I'm sure you wiU be interested in seelrig." replied the man. 
Have you started on your hope chept yet?" . , 

"Well, just barely," Julie said rather cautioualy. ' ' • . 

; 4A "°° ^^^e a 'few minutes so that I could show you pur soecial offer?" 
said the anxious salesman. ^ special otter f 

to looL^"^^°^^ " ^"•^"^"'^ J^lle^^/tH^ing 'that It^ Wouldn't >rt Jugt * 

f illefrH th^noT '° "^""^ ''^^^^ "^'^h ♦^"^ huge suitcases " ' ^• 

of Ma M^^SfM? ^^"^-^ P then, proceeded td explain the advantages ^ • 
of his, line of cookware and how a kitchen Just wa-sn't complete wltliout a 
set suqh as he had to offer. .IJe eyen d^onstrated hOr.* feSsy ll was "o bake 
a cake -in his skillet right pn top' of the range. , . ° 

-Th.- 'u^^^^?.*'^'^^^ ''^P^^ °^ ^'^°'» which to choose." hd explained. 

They begin with the basic set for- $150 'and the compete set ^^-$300!" . r 

IlllnM? ^^^m 1 f""" .Illinois Teacher fol' Contemporary Roles. Urbana. ' " • 
III 1i 1 °M °' ^^'^^Economlcs Education, Univeril^o'f Illinois, 

vol. XIIJ, No. 2,. November-December. 1969. pp. 77-78. • • 
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•/Oh, I can't possible afford anything like that," aald Jullei^ ''I'm 
trying to save money for our furniture, ^at would just, one sioall saucepan 
cost If X bough t It alone?'' ' ' ^ 

: ^ ^'Wimy^* T^AgAn tc, fltmmner a^gtle, "the Iwguart Mze^l^^ ' 
But^doia't wccry about the money, we'll work out art agreement for payment 

pay the red t off In small ifeekly or monthly payments he continued, "your 
friend, Sally Yliller, just purchased this set this morning aiid I sold 
three others like it yesterday ^ Now If you will just fill put this form 
and decide which set you want. It will be sent to you within a week.- 

"Now, watt a minute," replied Julie quickly. "I ^realize that this line 
is of good quality and may be a good bargain, but X need tltQe to think it 
over and discuss it with my parents and my fiance." 

"There's one thing I failed to mention earlier;" he said > "Xf you^ 
agree to buy any of these sets today on the first call, you Will receive 
our $30.00 electrl^ fry pan or a f i9ur piece; ^t^rt^ set of otir fine china 
absolutely free. Now you' can't alcfpicd to pass that. up,, can yp^^ 

Julie was really in a statie of conf lesion as to what, to dbV She had ; 
never been faced with a decisi;pn such as/ this bi^fore. Hkich money was in-- 
. yolvedi and thie salesman wasn^t giving her any time tq chink straight. He 
kept on talking /to distract her. However, she did' remember her mother 
'always reminding her never to rush Itito any things unless she ytj^s absolutely 
sure of what she was getting and that it was worth th^^oney. Since she ^ 
. ^asn^t sure^ she* told the salesman, convincing as he was, that she wanted 
to think about it some more and that she would call him if she decided to 
buy the set. / 

When he left, Julie looked at the clock. The salesman had spent over 
an hour trying to sell his ptoduct. IShe smiled §nd felt proud of herself. 

"He didn't talk me into it;" she said aloud. , 

, . " Into what?" asked her mother, as she walked in the door. 

jCNO^E to TEAci^R; This story could be followed by a discussion or a role * 
; playing session in which the consequences of this decision, and of the; 
alternatl^'e^ decision of buying/^he cookware, are brought out .'The contract 
Julie refused to sign could b^ shown. Follow-^up activities could include 
V .role playing with a vacuum ol^i^r salesman, a brush s^^lesman, and other 
^^^-door-to-door sales people,) 



Seller's Nome 



Contract // 



RETAIL INSTALLI4ENT CONTRACT AND SECURITY AGREEMENT 



TlxH uuUerslgnutl (trerelH called Pur- , i'URCHASER'S NAk^ 



idiasejr» whether o^e or more) pur- ^ PURCHASER ^ ADDRESS^ 



Tseller) VJTT 



xhases ^rora 

and grants to >^ 

a security Interest In, subject to 
terms and conditions hereof, the 
following described property. 



^TATE 



ZIP 



1. 
2. 





— . — t , 1 
































4^- 












DESCRIPTION OF TRADE-IN: 












" c 








SALES TAX 


t 


TOTAL 





CASH PRICE 
LESS: CASH 

DOVIN PAYMENT (, 
TRADE-IN 
TOTAL DOITN 

PAYMENT 
UNPAID BALANCE 
OF CASH PRICE 
6.^ OTHER CHARGES: 



3. 
4. 

5. 



7. AMOUNT FINMCED 

8. FINANCE CHARGE 

9. TOTAL OF PAYMENTS 

10. DEFERRED PAYMENT PRICE 
(1+6+8) 
ANNUAL PERCENTAGE RATE 




11. 



Z 



Insurance Agreement 
The purchase of InsuKance cover- 



Purchaser hereby agrees to pay to 



not required 



age is voluntary and 
for credit. (Type 6f Ins.) 
Insurance coverage Is available 

it a cost of for the' 

tSerm of credit. ' 

t * ■ ^ 

} I desire insurance ^tiovera^ge 
Slgnfed ' Date 



. at their 

offices shown above the "TOTAB OF PAY- 
MENTS" shot^ above In monthly 

InataJ^linents of $ (final payment 

9___^)the first Installment 

being payable . . ^ 19 , and 

all subsequent Installments on the aam^ 
day of each consecutive .month until 
paid In full. The finance charge ap- 
plies from (Date) . 



. ,1 do not desire Insurance 
coverage 
^isSlgned_ , Date 



Signed 



Notice to Buyer:. You are entitled to a copy of the contract you sign. You 
hav6 the right to pay In advance the unpaid balance of this contract and 
obtain a partial refund of the finance charge b^sed on the "Acturlal |tethod," 
(Any other metTftod^of computatlpn may be so Identified, for example. "Rule of ' 
78«s," "Sum of the Digits," etc.) 

Concept 9; The Effect of AdvertlsliQand Protective Aids on 
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CASiJ STUDY ' 



Bill and Joan are a young couple who have a one year oXd son*. Bill 
ha&- worked as a carpefc layer ta support his f ainlly , They have no savings^ 
and no Insurance against income loss « Jtiiii, was involyeci in a minor 
^omoblle accide^^^ he receiy^ ^feMkgn;^^ wrlatm^. Thi^„ ; 

accident will mean B^ll cannot work for at least three months j therefore. 
Bill and Joan are failed with a leers of income 'for that period of time, ' 
What, can they do? \ 

' . \ • " ' ' ■ ■ • - ' ' • . ■ . 

Consider pos£iible alternatives: 

It Draw unemployment compensatinh for a period pf weeks ^ 
2. Seek supplementary' aid from 4>rivate and/or public charitable 

agencies \ * - 

.3. Joan may become employed / 
4; Borrow from bank or other lending agency if they have collect eiral 
5# Live with relatives ' ^ 

6, Behave illegally - steal, rob \ 

Students write a short solution to Bill and Joan's problem and explain 
why they chose this course of action/ * 
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CORPORATION BONDS • j 

* i 

' • , t 

t 

* • - f 

X. Debenture Bonds - Thooe bonds are Isaued without any specific* pledge' 
of property and are backed by the general credit » reputation^ and 
assets of Jthe corporation* 



2. Convertible Bonds ^ ,Thes e bond s Incl ude an agrecmi ent that jper ml ts 
" tTie bondholder trnder' certain 'C(5nditlon8~to accept stock for exchange 
of his bond* 

3» Callable Bonds - These may be repaid or retired by the Issuing cot«* 
poration before the maturing date on the bond expires • 

4* Premium or Discount Bonds - Example: Bpnds with a face value of $100 
may be Issued at 2 1/2% Interest, and the buyer. will only pay $90 for 
the bond. Then the bond will Increase in value from $90 to $100 by 
the redeemable time and will also earn Interest at a rate of $2*50 , 
a year on a $90 investment/ 

5* Coupon Bonds- These bonds are Issued in a form which enables the in- 
! ^'vestor to simply tear of f each coupon as it becomes due and .present 
it to h'ls bank- for the collection of lntetest\ 

6* Registered Bonds ^ T^ese bonds are recorded by the Issuer inthe^tume 
of th6 person to whom they^have 'been sold, * This interest on the bonds 
will be paid only to registered owner. 

7. Mortgage Bonds - The issuing, corporation pledges sqme security » such 
as specific property or the right to certain earnings. Although 
certain' property is pledged to Insure the paf ei^y of the mortgage 
bond 9 various difficulties may be encountered if the bondholders ate 
forced to take oyer the property. 

Investigate bonds frqm these points of view: 

1. Record of past earnings of the company 'and likelihood of f ut^ure 
earnings. " . 

2. Record of past market prices of the bonds. 

3. Competitive and general business conditions. 

4. Marketability of the bonds. 

The price of a bond is not an indication of its value, and the selling of 
^bonds ^liiay result from:^ ' ^ * 

1. ' Unsatisfactory security that has been pledged bjr issuer of bond. 

2. Interest rate th^t is low in comparison with Interest, rates on 
similar s^curiities. 

3. tlnfavorable ^economic conditions that result in a lack of demand Ifor 
bonds • • ' 
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LIFE IS A RISKTBUSINESS-^ 

* 

It is a typical sjfarlng aorxiljng In Centervllle't On S.ycQiaore Drive, 
the 'sidewalks are strewn with t^cycles, scooters, and various other toy 
vehlQies — indlca| ine t hat this is a street where 'small child ren pla y« 
4ii^r-j4<yb ? g iy, who - liv e^^iat 4 16, is m owi-n g hi s lavmi — He-hasHjeen-home* 



fjora^r-c^for a few days because of an accident at work and is just get- 
ting haclc on his feet. On the vacant lot across the street from the 
Mowbray hopie,*a hotly ' contested ball game is in progress, i 

Mrs. Jjsnklns is burning trash Just behind her garage. There was a 
lot of junk^^^in that garage,, and this seemed like a good day to clean it 
out. V * ^' r 

Andy Patterson, 17, is backing the car out of the driveway. It was * - 
a great day^ for Andy t;hen he received his driver's license last month. 
Right ^now there are mauy^thl^ op his mind — tfhe play at school in which 
he is trying out for a part, the chance of getting a summer job at the 
local drug store^ and, most important of all, his plans for buying a car 
of his own. 

. Mr. Barton who retired last year after 40 years in the office of the 
Brick and Tile Companji^, is resting in his favorite chair on his new 
screened-ln back porcli... \ 

Thoughts of danger ^are far fi^om anyone's mind this bright morning. 
But even on this pleasant street, dangers and risks of all kinds are lurking, 

(BOTE TO TEACHER: At this point the students could have been asked to 
„ complete tlte story. For this teacher's oBjectlves, though, it seemed more 

effective to lead into a discussion, with such questions as: 
* • 

' 1.. Cgn you name some of the dangers? 

2. ' What Is.meajftt by a risk? . • , 

3. Hox^ cart rlsk^ be shared? 

This should^ make the concept of Insurance clearer than it of ten is to 
students^, and they could proceed to analyze the kinds of Insurance needed 
by the people on Sycamore Street. Perhaps their curiosity wpuld be piqued 
enough for them to ask questions about costs of Insurance arid' about the 
policies » ^If students were asked to make recommendations regarding how 
various people on the street should react to an insurance salesman's call, 
they could be Jled to high levels of cognition.) v \ 

* ■ ■ - 

» » « . * 

l^eprlnted from Illinois Teachey for Contemporary Rdles . Urbana, 

Illinois: Division of Home Economics Educftinn, University of Illinois, 

Vol. XIII, No. 2, November-DGcsniber , 1969. p. 74. 
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$100,000 OR NOTHING—A STORY ABOUT UFE INStlRANCEl' 

"I dbn^t know what to do, Nancy/' Lynda complained as she sipped her 
cup of coffee, "I had this $100,000 life Insutance, policy on my 6X**husband 
for three years^ you know. Well, now that he^s dead," she paused and 
dabbed dalntly at her completely dry eyes with a pink tissue, "the 
Insurance company refuses to pay me the money 1" 



*^oBhr J^yn^ how-awf^il^r- youl^- Nancy commiserated, r^chlng out ibjET - 
queezlng Lynda's hand, sympathetically. -"V/hy won't they pay? Did they 
say?" . ^ 

• ."Oh, they said all right. They gave me^ a list!" ^ 

"A llsti Were there that many reasons?" Nancy was Incredulous. ^ 

"I'll say I" Lynda replied, disgustedly, "They started out by reminding 
me that I lied to them on^'the application when I said George had never had 
a heart attack." \ 



"You didn't."-^ 

"Sure I did. How else could I have gotten that much Insurance?" 

"I often wondered," Nancy* admitted. "But you said they sent you a 
list. What else was on It?" 

"Oh, they said something about my not having an 'insurable interest' 
in dear old George when he died," Lynda replied. "You know. 'Cause we 
were divorced by that time." * - 

"Is that hadi^ The insurable interest bit, Iimean." 

"I guess so. They said I had to have it to collect.. But then, that " 
was only part of it. It seems that since George committed suicide; the 
policy is void anyway — or so they say." Lynda lowered h'^r head dejectedly. 

"You poor dear, to have to listen to that from those mean insurance 
people!" Nancy said, consolingly, while filling Lynda's neai^y empty cup 
.with fresh cbffee.. "Sugar?" 

"No, thanks, hon. I like it black.. Especially when I'm upset lik^ 
this.^* Lynda lifted her cup. Setting the cup back on the coffee table, 
she continued. "And, as if that weren't bad enough, they found out that 
George was 45 years old instead of only 35, as I'd told them. According to , 
them, that makes t^e policy void, too." . . 

\ iReprinted from Illinois Teacher for Contemporary Roles . Urbana, 
Illinois: Division of Home' Economics Education, University of Illinois, 
Vbl. XIII, No. 2, Hoveniber-December, 19^. pp. 75-76. 
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"Well/* N^cy iald^ "If i were youV I'd fight them. Go get yourself ' 
a ijood laityetl^V . / 

•!0h, whi9t*a the tiae?'^ Lynda said in a tired voice • "I forgot to pay 
the premium on Janui^ry 2S> and George vent and killed ;hims elf on January; 

— the louse t Ttiat means, or so the Insurance ^^mpany told* me, that the 
policy wasn^t in fcPrcv*^ timte pf old Ceorgle'^'tfeaith." She gazed 
atound^^tjhe room, sadly taking note of a^l the' material wealth^ which he^ 
longed to Nancy rather than to, her ^ Meic^tltlly she had already spent about' 
half of '«the hundred';^jt:housand. She sai^, *'Bby, I could alinost taiste^that 
bundle I She lifted Her cup, which had been refilled agaltt by that 
excellent hosteast Nancy/. a^d drank .r^^ 

(NOTE TO TEACHER: The £(tory can Be followed by a^ role playing session 
between Lynda and her attorney* The attorney CQql4 he the teacher, a. ' 
resource person, dr a student who had beenjprimed fai^ vthe rple^by 
prevlcfus teaming and discussiPn with appropriat^^^^^ 

In the role playing .session, Lynda and ^ the class learn the following 
regarding the insurance company's disclaimer of HablHty: 

' - ' V . . ' ' ' X. , . • ^ ^ 

1. The fact that Lynda lied about her husband's heart attiack would not 
be relevant after three ye^rs because of the Vincontes table piause/' 

/ 2« The divorce w6uld not release the company from liability because 
an Insurable Interest is not necessaj^ at the death of the person 
whose life was Insured, provided it was present when the policy was 
first taken out. ^ > 

^ 3^ The suicide clause usually provides that the company will pay for 
death from this cause ai^ter the policy has been in force for twq 
^ years. 

. 4. The misstatement of George's a^e ditly deduces the amount payable 
to the beneficiary to that which would be payable for the ^inoiint 
of premium paid. It does not void the policy. 

" ■ ^ ^ ' " .. V ■ 

5. The fact that George killei^ himself after the^ premium was due does 
not excuse the company from paying,, because his death occurred within 
the thirty-day' grace period. ^ 

^ " . ^' • ' * • - 

The "attorney" would have* real Insurance 'policies to support his statements 
which would be shown or. read the class. If some companies' policies 
differ on these points, this would be pointed out.^ State insurance laws 
vary. Contact your state insurance commissioner in the capital of your 
states > ^ 
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To pat last expenses. , - 
To taxjes ^ del>t^ ^ and 
othe^v costs.; 
T<0 pay off t|^e family 



.READJUSTMENT 
INCpME'. 

FAMILY 
INCOME 



Continuing father's 
Incptiie while family 
makes necessary adjust- 
ments in living ; 

Monthly Income for mother 
while children are small. 



httE INCOME 
FOR-liOTHER 



CASK 
RESERVES 



Regular monthly Income 
for llfia after chlldiren 
are grown* 

For use In iiieetlng unex- 
pected cash needs.. ^ 



INCOME FOR 
RETIREMENT 



Monthly Income for life 
for mother and father 



MONEY FOR 
EMERGENCIES 

MONEY FOR 
SPECIAL PURPOSES 



Cash to meet unexpected 
expenses . 

Gifts and systematic 
saving for family goals. 



{ 



ft „- 0 



%aken from Consiimer Economic Problems , W. Harmon Wilson atid 
Elvln S. Eyster. Cincinnati, Ohio: South-Westem Publishing Gompany 
1966. p. 526. ■ , 

Concept 11: Individual and Fanlly Protection Through Insufanpe 
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FOR THE FAMILY 



t 




HOW bOES IT tAEASUIZE: UP ? 



^ Concept 11: Individual and Family Protection Through Insurance 
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ERIC 



■ LI ABILITY INSURANCE 
PROVIDES . - 
KEYS TO PAMIUy SECuaiTV 




Concept llj. Individual -and Panily Protection through Insurance - 
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PAyM£N" 




MOUSING 

finance: 

TERMS - 



Go^ept 12: Financing Individual and Family Housing 
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Bm B'llis are 
- fortfc B 

To tadace /}oiismg 

/.UM an<i ceiling irfsu 

2, Carpeh'n^ \Miih "thick 

3, XnSijiai'&J draperies 
V. JVeaMer- sirippin^ of 

Thermo pant. ivm^cM- 
C, Li^hi C£>hr wali anJ 
7. AHf'c venii/ar/cn 

9. Ttees for . wm</ breaks 

tO.J^ttenh oi, (^ay CoJors 
feeling ■ oi war 
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A HOUSE IS A 

LIVING THVMG 




1 COLOR OF FRfSri TruiT 
Z. fZtiMNCB OF Cot FLOWpRS 
3i Al?0MA OF HOT BREAD 

4 60t»W^ dF GHItORfA/ AT PUy 

5 FftUWG or WARtnTH /te/ Cp0>> FUEPlAli 
■ 6. COOHTShf fimE OF p£i?se>ws ^.tfWEi> j 

except 12: Financing Individual and Family Housing 
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Mortgage Loans Oo^siaadinQ 
By Type of Lender 



Pederol 




1967 

Sources Savings and Loan fad Book, 1^68 

Concept 12: Financing Individual and Family Housing 



A MQBTGAGE 



mov ALL mn ?i TmsE msEm$ : ^ \ 

That Jamais D. Graham of ; Ifontgoniery County y Ohio^ 
ipr-conaidevoHon of tiie sum of Three Thousand ($3 >Q00) Dollars 
to hljfl in hand pccCd % >Raymond E. Kelly 

doee Mvebjf ORANT^ BARGAINS SELL AND CONVEX 
to the eaid Raymond Kelly hie heirs 

and aaaign^ foremr^ the fotUxDing deBoHbed REAL ESTATE y eitidCLte 
in the City of Mlamlsburg in the Comty of 

tfontgomery , • md State of Ohio. v 

Lot No. 103 on Blanchard Road of the Far Hills subdivision. 
md alt the ESTATE, RIGHT, TITLE AND INTERE$T of the 0C^d gzmtor 
in and to acdd prerrrieees TO RAVE AND TO HOLD the B0ne^ /0i*Si cttt the 
privileges and appurtenanoes l^evemto belonging, to eaid grantee, 
his heirs and assigm forever* And the eaid James Graham 

doee hereby COVENANT AND WARRANT that the title 00 conveyed is 
CLEAR, FREE AND UNINCUMBEEEDj and thai^ he will DEBliD the eme 
against alt lawful clams of all persons whomsoever. 

PROVIDED NEVERTmmSS, Stmt if the said James D. Graham shall 
veil imd truly pay or cause to be paid^ hi? certain prooiLssory 
note of even date herewith'^ for Three Thousand ($39000) Dollars 
drwn to the order of itaymond E> Kelly and payable in three years 
from date» with :interest at six (6) per cent per annum 
-then these pvesfi^nts shall b^ void. 
IN WITNjESS WHEREOF, the said James D. Graham ^ 
who hereby releases^ his Hght and expectancy of dwer in 
saidpremiseSy has hereunto set his hand, this seventh 
dan of June in the year of oitr^^ord ohtihoitsand nine 

hundred and seventy'-one. , ' 

... , ^ . -' . . _• • . 

signed and axknoy^Iedged in . . ^ 

presence of tis: ' , • ' ■ ■ • - 



THE STATE :0F Ohio COVNTI 0^ Montgomery . iSS. 

BE IT REMEMBERED,, thgt on the seventh day of June 

. in the year of our Lord one l^ousand nine Hundred and 
sepenty^one before m , the subscriber, a 

'Notary Ptiblic * in and for said county/ personalty cme 
James 0. Graham /the graritor in i^e foregoing ^ 
Mortgage s and aclmot^ledged tlw signing thereof to be his 
Voluntary oat, for the uses an^ purposes therein jnentioned. 

m TEsrmoNi wmREOF, i ha^ 

subscribed my name, and affixed imj 
* \ ^ official eeal., on the dcqf md, year 
■ last aforesaid. 

i0oiic(i|t^^& 12: Financing Individual and Fanily Housing 




OPEN TH£ P^OR TO HOME OWNERSHIP 



1. Sign the contracts 

I ■ *^ 

2. Sutvey property to secure exact description. 

3. Througli title search^ obtain cleat "^title* 

• . ' ' * ■ ' ■ ■.' ' 

4* Sign mortgage if money Is borrowed ^ 

5» Secure accurate deed* ^ 

6* Record the deed» ' 



Concppt lit Financing indtvldual and Family Housing 



WORKSHEET FOk COMPARING COSTS OP AUTOMOBILES" 



QeaX0r*9 name and address 

Kike of car 
Model and year ' i 
Body style and color 



\ 



Costa 



Price quoted^ includlng^ federal tax 
Optional equipment 



Heater 
Radio 

Autotoatlc transmission 
Power brakes 
Air conditioning 
Tires (special) 
Clocks 

Other ^ 

-Shipping cost 
State or city sales taxes 
.Registration or transfer fees 
License 

Dealer's servicing fees 
Total price of car, iSettveredr 



Trade-*in allowance on 

(iBake, model, year and mileage of your 
trkde^in) 



(-) $L 



Real price of . car $^ 
Financing charges 
Total cost of car ^ - $ 



Concepts 13; Financing Individual and Family Transportation 
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THE COST OP OWNING AND O^ERATINO AN AUTO)fi)BIL& 



FIXED EXFENS^S 



Monthly payments (total f or t^etvt moaths) 



iiuiurance 



Irlceime^ fees and peraonal property taxes 
EstiAated depredation 

VARIABLE EXPENSES ' 

Cipaollne 
Oil 

Tlrea > 

/ • ! 

Maintenance (repairs, a^jor and minor) 
Other expenaea 

TOTAL ANNUAL AUTOMOBIL]^^ COSTS 



MONTHL? AUTOMOBII^^OST^ 
(annual coats divided by ^twelve) 



ANNm MILEAOE 



m MILE OPERATiONAL COSTS 



(total anntsal coats divided by wifuiKl toileage) 




(SMicept 13; FltMiicing individual and Fainily Tcanaportation 
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^:HB BUifER CHECKS OOT A USED 

1. Nate tiiis. gejaaral appearance - 
^» Are there rust spots^ dents and flaking points,? v ^ 
bn Are the windows and windshield clear'of cracks and gashes? 

c. Do the windows J doors » hood and truck open and close properly? 

d. Are the tires worn evenly on b^btti sides? 

e. In what condition is the spare tire? Is there a Jack, and other tools? 

f. Are the front wheels even, neither leaning toward oij froni the car? 

g. If fenders are pushed up and down to rock the car, will the c^r 
rock more th^n once after pressure ^is removed? (^ho*s condition pi 
sjiock absorbers) ^ ^ • 

Look under the hood ^ ' 

a. Do the rubber hoses and fan belt need repair? • ^ 

b. Is the engine block cracked or welded? 

c. is oil leaking and collecting ipj;^^ puddles? 

d. Is the water in the. radiator rusty and oily? 

Does- the depstick smell of gas dr indicate the use of heavy oijl? 
(may indicate a broken fuel pumj? br the use of heavy oil to qiri.et 
Si wom-*out engine) A , 

3. Examine conditions on the inside 

a. Are the floor mats and side paneling clean and in good condition? 

b. Bo the lights^ radio and horn work iproperly? 

c^ Do the windshield wipers operate qUitely? ; 

d. Does the brake catch if pushed downS steadily (if it sinks slowly or 
must be pushed almost to floor bparja, there may be brake trouble) 

e. Are there more than two inches of free play in the steering whe^l 
before the tires turn? 

.f. Are the lights including the signalj lights working properly? (Look 
for your own satisfaction) ! . ^ 



4. Drive the car long enough for the motor jto warm up and test under 
i different situations such as in trafficj up and down hills, and on a 
highway - 1 

a. Does the starter work e^asily? ^ 

.^^^ there Bti;^^f^ noises wheii the motor is gunned? 

c. Does th« red ll^ht gio of f after the cat is started? 

d. Are th^e grinding pr groaning noises when the car shifts to another 
-/-gear?/ .'.^ . -■„•,.;.-•'■-■. 

e* > Do the brakes grab, pull to one side, make unusual noises? - ' 
f. ^ Does the car pull to orf6 side if > the steering wheel is held lightly? 
- g* Does the engine Jerk if the car is quickly s 
h» Jtee there puffs of blue smoke as' thei engine warms up? 
i. l)oas. tlje car ndsfire on hills and 
j# Has the radiator steamed up from the test drive? 
k* Does the mileage on the oil-change sticker talley with the mileage 
. on the speedometer? > 

. Concept 13: Financing Individual «id Family^ Tranipojftatiott ^ 



1« Does the mlleige on the «petdom«te)r sees^ approprinte for the age 
of car? (the average cat is driven abouqfcXOj^ 000 mlle9 t>« y«*t) 

5* lo the dealer xeputable? 

a* How long has' the bualneas been in operation previously? • 
b; Bas the biiainesa changed ^mnerphip? 

c. Bp you know people who have bought cars from this dealer? 
d^ Do the talesmen answer questions evasively? 
<r« So the advertising claims seem misleading and naggetated? 
( £^ Does the salesman insist that financing be done thro^h the dealer 
A * or company? < ' 

• V • ^ <5> ' ■ • ' 

Assignment? Students form into groups to research costs of Individual and 
family expenditures in relation to the following: 
1* Foods 

2. Clothing , 

3* Birth of bi^by and rearing \ 4 

4. Household J|ulpment * / . 

5« Furnishings 

6« Educiitlonal and recreational 



Class formulate guidelines for information needed « 
Example: 

Education and recreation 

\ consider the cost of an encyclopedia » dally papers > books, magaslnest 
vacations y excursions,. television, radio, record player, and tapes, movies 
golf equipment, boat, fishing gear, gardening tools and supplies, others/ 

Note to teachi^r: • v 

In each area assist students in thinking through these assignments on 
the basis of the contribution that each makes toward creating an en\rlron«> 
ment for rich fulfillment of growth goals » 
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- A PLAN FOR SXUDENt PAHTICIPATION IN 
EVALUATING COURSE OF STUDY- 

■ , . d 

StudfeKit$ form into conalttees* Draw probl^St Review utaterlaU and 
work out 8olutionef Prepare taedia (bulletin boards » tran^parencieay chi^tti 
sfcita) for pteaenting solutions to problems to entire class. (Give stu^ 
dents 2 or 3 class periods for study and preparation of solutltma.) 

Suggestions for problems ; * » \ • ^ 

1. lit. and Mrs. Latter 4nd their three daughters ages^* 13» 16/ and 19 
live in a south Arkansas city of 30,000. Mr. Laster vorks as an accountant 
for a large company^ Mrs. Laster, a housewife, manages tier home and cares 
for the chiljdren Martha, kary and Sue. 

'Mr« Laster has a bring*«home pay bf $12,000 per year. Deductions from 
his check include company retirement. Social Security, and Health Insurance 
in additioji to Federal and state taxes. 

^ * The Lasters ^re buying a three bedroom brick home which costs $20,000<r 
The monthly payment ;for the house, insurance, and tastes is $145. 

Mr. and Mrs. Laster have been married for .23 years. They can anti-- 
dpate the need for replacing their refrigerator and washing, machine during 
the' year , a$' the appliances are old and in poor operating condition. 

Marthii, the l9-year-*old^ is a sophomore' at the University of Arkansas. 
The Lasters took out an educational insurance policy for her when she was 
-a baby. This pays $500 per year toward her college expenses^ Her fresh*^ 
man year cost a total of $1,800 excluding expenditure for clothes. (Room; 
'board, tuition, fees, books and bransportatloii to algid from college ar^e 
'included in this figure.) 

Sue, the 13«^yeaf-old, has braces on her teeth. The Lasters do not 
know how long she will wear these. The monthly expenditure to the . 
Orthodontist is $15. 

Mary is a senior in high school. She will need fnore clothes this 
year because of additional senior activities. 

* ^ 

.Problem: Plan a budgerfor this family for the coming year." 

2. Sike atld David have b^en married four years an^ have one child 
two years old. They are expecting their second child in four months. 

David is the manager, of a local catalog store and his take home .paiy 
is^^$00#00 a monthi Before the first child was born Sue was employed as 
an elementary teacher. In thiT future she plans to return to teaching. 

This couple is active and contribute to bpth civic and church affairs, 
they enjoy doing thlhga as a *family,and do not have to spend money to have 
a good tlme^ They value education and ihaye recently begun a iavinga 
* account for their child ^s education. 

They recently had an opportunity to buy a nice, small ho«|e assuming 
an equity of $900.00, which took most of their savings* They drive a 



iit41tni price ciiPwhleh it a 7<iar «nd « hilt old and ik^e naking piiynenti v 
on « aOHnonth loan. Their n»i6x applianeee are palti for; except a •nail 
ntonthly payment one an autoo»atlc dryer. They wtsh to purchase a new 
color li*V. this yiar, ' 

^roblemt Plan a budget for I;hl8 Itmiky for the coming year« 

^3, Until- Blx nontl^ 4go ^ti imd Ms9^ Carl thon^apn v^re an average 
American faatly of fivee The fath^t vaa a conatructlon wo|ker irttb a 
bring home pay pf $6S0ir00 a niontiiiV-^ Six montha ago Mr « Ihoqpaon vaa ln«* * 
'Jured In an accident and vHl ba idiaabled^ a year»* Bla ln«» 

aurance will provide a small lidnthly income but aven hip* fixed axpensea 
exceed this afiuninta Mrs* Ihoiiipson ia certified to teach in elenei^tary 
school buy has not done so for the past flf^teen yeara* Xf she retujnad 
to teaching, shc^ vould^ need to employ aomedhe to keep^ h^BX' •5-^^<^ld 
Other Qource$ of income might coma from their 12-*year«^old son aisd ISr^faar 
aid daughter r --l ^ V. ; . v.-:y / 

Thpmpaon tecelves $350«,<}0 f rdm his diaaibility inaurancee Xhey7 
had a aavinga account 'ofv $2000.00^ Propose^ a budget for this family^ 
conal<{erlng thelrHNtXed e^^naes^as follows: ^ - ' ■. / " 

v)pood--$i35*bo - \ :% „ , : 

^ouae n6teii^$llQaOO \ - ^ y 

Car^^$90:;^00 . . < 

Lif e In8urance--^$20eOO 

Education^ lhauraace-*««$ 12 « 00 \ . . / * 

The Thompaons hive group hospltaliaatlo^ .which Is payrpll deduct^iblea 
, the f^Xy is aqtlve In their churc^ .and Mr * Thompson does civic 
worfca Their lawn is 175 feet vide and 2^00 feet deep and Mr « Thompaoj^ 
needs a new^ power mower, as he.%ro|:ks lm£e hours and has limited t^ater 
fpr «yard wbrke ;v 

Mrs; Thompision has to return to school one more^ ausmar. Their car is 
one year old and In good repair a They live approximately S^mlle^ from 

T^rorka The children can go to school with th€ parents % 

• ... * " . * 

SUGGESTED SPKIDING JPLAN ^ ^ - 

Food • Advancement * 

. ^ Inside home Books « magazines and periodicals 

* ' Outside homfe ,.Club dues 

Hquslng ' ^ Educational fund 

Mortgage payment Cio£hlng , ' ' . 

fltllltlda • ^ PurchaaejS 

Purnl$hiiigs ^ Repair aiid Malntatnance 

1^^a|l ' Recreation and Entertainment 

TranaportiSLtion ^ ' Allowances 

C^ir payment * Vacation futid 



Gaaoline and oil . Xnsurance (life and heUltb) 

Inaujrance V- Miscellatieoua 

Maintalnande * ^ 
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